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CROSS THE PAGE Dr. Goatley writes about increasing the awareness of
STMA members’ (and therefore of all sports turf managers) good works. He
mentions how the Golf Course Superintendents Association of America has im-
proved their members’ profiles by advertising and working with broadcasters to

highlight superintendents’ professionalism at the courses being shown on television. As the
good doctor points out, sports turf managers at every level could get similar, commensurate
recognition if they are willing to either work with a communications staff at their facilities or
go outside their comfort zones and promote themselves.

Knowing as many sports turf managers as I do, I would say that last idea might be a tough
sell. Readers of this magazine, with few exceptions (you know who you are!), may make up the
least self-promoting profession in the country. If only bankers and lawyers were so humble.

I understand and appreciate the position that if no one is talking about your fields, that’s a
good thing and you are fine with that. Like umpires and referees you prefer not to make
yourself “part of the story.” But remember how many hours you put into your fields! Think
of the little things you do to improve the playing experience that no one ever sees, the im-
provements only you are responsible for despite limited resources. Players, administrators,
fans, boosters—everyone should know! A higher profile just might mean a better raise come
your next review, too. See the media advisory template on www.stma.org that you can use as
a guide.

STMA EDITORIAL COMMITTEE 
We are always searching for new ideas for articles and just as importantly, experts with the

necessary knowledge to write those articles. Often we can kill two birds with one stone by
turning to the STMA’s Editorial Committee, a group of volunteer members to whom I turn
frequently for advice (and articles, natch).

This year’s committee is led by Chairman Phil McQuade, a Board member and turf man-
ager for the Colorado Rapids. The members include: Brad Park, sports turf research & edu-
cation coordinator, Rutgers University; Jim Cornelius, CSFM, Fisher & Sons, Inc., from
here in PA; Jason Henderson, PhD, University of Connecticut assistant professor, turfgrass
and soil sciences; Gwen Stahnke, PhD, from the Puyallup Research and Extension Center,
Washington State University; Cale Bigelow, PhD, Purdue University associate professor of
agronomy-turfgrass science; Jamie Mehringer, president of J&D Turf, Fishers, IN; David
Schwandt, Green Concepts, Libertyville, IL (birthplace of yours truly!); Mark Frever, CSFM,
Albion College (MI); and Joey Fitzgerald, Chattanooga Lookouts. They deserve recognition
for the time they devote to the magazine and educating turf managers across the country.
Thank you!

AWARD TIME
Deadline for several STMA award programs is October 15, which will be here faster than

a kickoff return for six. Programs include Innovative Awards, Field of the Year Awards, and
SAFE Scholarship and Founders Awards. See the STMA’s website for more information. n

www.sportsturfonline.com

1030 W. Higgins Road
Suite 230
Park Ridge, IL 60068
Phone 847-720-5600
Fax  847-720-5601

The Official Publication Of The Sports Turf
Managers Association

President: James Michael Goatley, Ph.D.
Immediate Past President: Troy Smith, CSFM
President-Elect: David Pinsonneault, CSFM, CPRP
Secretary/Treasurer: Allen Johnson, CSFM
Vice-President Commercial: Rene Asprion
Professional Facilities: Phil McQuade
Academic: Jeff Fowler
Parks & Recreation: Debbie Kneeshaw
Higher Education: Jeff Salmond, CSFM
K-12: Andrew Gossel
Commercial: James Graff
At Large: Mike Tarantino, CSFM
At Large: Tim VanLoo, CSFM

CHIEF EXECUTIVE OFFICER Kim Heck

STMA Office
805 New Hampshire Suite E
Lawrence, Ks 66044
Phone 800-323-3875 Fax 800-366-0391
Email STMAinfo@STMA.org
www.STMA.org

Editorial
EDITORIAL DIRECTOR Eric Schroder
TECHNICAL EDITOR Dr. James Brosnan
ART DIRECTOR Brian Snook
PRODUCTION MANAGER Karen Kalinyak

STMA Editorial Communications Committee
Phil McQuade, Brad Park, Jim Cornelius, CSFM, Jason
Henderson, PhD, Gwen Stahnke, Cale Bigelow, PhD,
Jamie Mehringer, David Schwandt, Mark Frever, CSFM,
Joey Fitzgerald

SportsTurf (ISSN 1061-687X) (USPS 000-292) (Reg.
U.S. Pat. & T.M. Off.) is published monthly by Specialty
Information Media at 1030 W. Higgins Road, Suite 230,
Park Ridge, IL 60068. POSTMASTER: Send address
changes to Sportsturf, PO Box 4290, Port Jervis, NY
12771. For subscription information and requests, call Sub-
scription Services at (845) 856-2229. Subscription rates: 1
year, $40 US & Poss.; 2 years, $65 US & Poss.; 1 year, $65
Canada/Foreign Surface, 1 year, $130 Airmail. All subscrip-
tions are payable in advance in US funds. Send payments to
Sportsturf, PO Box 4290, Port Jervis, NY 12771. Phone:
(845) 856-2229. Fax: (845) 856-5822. Single copies or back
issues, $8 each US/Canada; $12 Foreign. Periodicals postage
paid at Park Ridge, IL and additional mailing offices.
COPYRIGHT 2013, SportsTurf. Material may not be re-
produced or photocopied in any form without the written
permission of the publisher.

SportsTurfSportsTurfEric Schroder
Editorial Director

eschroder@specialtyim.com
717-805-4197

From the Sidelines

A
Promoting yourself 
is not a sin
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TMA CEO KIM HECK delivered an excellent professional development exercise
at our summer Board meeting. She asked us to identify what the Board wanted
most for our membership. On this particular day, the answer was “recognition.”
We want appropriate recognition for you from your clientele, your employers, the

public, etc., for your expertise and professionalism in sports turf management. The exercise
included an “in your wildest dreams, what could you visualize?” segment. One suggestion
was a weekly sports turf management show on ESPN, followed by having our own network.
Then we discussed a more realistic target. How about a screen shot describing the field, the
playing surface, AND the sports turf manager; similar to that seen almost every week on tele-
vised golf events? The Golf Course Superintendents Association of America has done a won-
derful job of gaining recognition for its superintendents. The public’s perception of the value
of golf course superintendents has never been higher.

Most successful sports turf managers are very much like an umpire or referee at the top of
their profession: if you do your job well, you typically are not noticed and it is only when
mistakes occur that “recognition” follows. This is not a profession dominated by outgoing
personalities eager to talk about themselves or their jobs.

Another challenge is that far too often the “recognition” we get occurs due to elements be-
yond our control (weather extremes, overzealous event scheduling, vandalism, etc.). Your
Board continues to explore ways that STMA can refine its steps to more quickly and effi-
ciently respond on behalf of its membership regarding crises and unforeseen problems that
arise on sports fields.  

As a member, YOU must be ready to educate others about our profession as well. If you
work at a facility that regularly hosts televised or radio-broadcast events, develop (and deliver
to your Sports Information Director or similar contact) a brief information sheet describing
the field, its maintenance, and most importantly, include background information on YOU
(experience, education, staff, CSFM?, etc.). Even if you don’t have a SID to work with, it is
likely that your fields will host tournaments or events that will be featured in local or regional
print media. I regularly see articles in our local paper touting the economic impact of hosting
a regional baseball tournament, and you can bet that out-of-town teams won’t (at least not
for long) come to play on sub-standard sports fields. Your efforts should be recognized and
appreciated! STMA has a media advisory template on its website that you can use as a guide
to provide this important information to media outlets. 

What else can we do? Consider contacting local sports stations and news shows. I reached out
to hosts of local sports-themed radio shows, suggesting interviews with the sports field managers
at Virginia Tech and the University of Virginia on how they get their fields game-ready for the
football season. Within 4 days both had responded positively asking for the contact information
for Emerson Pulliam (VT) and Jesse Pritchard, CSFM (UVa). If we all take small steps such as
these, significant positive recognition could be generated for our profession. n
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We asked some men who have been mem-
bers of the Sports Turf Managers Association
for 30 or more years to respond to two ques-
tions: What is your general philosophy on the
art and science of turf management? Who are
the most memorable turf managers you have
mentored and why are they so memorable?

STEVE
WIGHTMAN

I do believe
that turfgrass
management in-
volves both, art
and science.
Having been in
the business of
managing

sports fields at many levels over the past 39
years, I found that to be a successful field man-
ager one must have a comprehensive knowledge
of the scientific aspects of plant growth in order
to meet the demands of today’s professional
sports business. With that being said, I have
also found that a great deal of sports field acu-
men is necessary, as well. Making intelligent de-
cisions by quickly and accurately deciphering
and filtering through all of the variables that a
field manager faces on a daily basis is truly an
art form.

Possessing the expertise and knowledge of
how turfgrass grows is essential. As everyone
knows, there are numerous variables that come
into play when dealing with turfgrass manage-
ment (climatic conditions, soil conditions, turf-
grass types, irrigation systems, stadium and field
orientation, financial resources, team and man-
agement expectations and field activity, to name
a few). Understanding the potential conse-
quences of drought, heavy rain, heat, cold,
frost, snow, shade, high temperatures, clay soils,
high salts, low/high soil organic matter, mow-

ing, aerification, topdressing, fertilization, pesti-
cide applications, field use, tarping, resources
and expectations are critical in making quick
sound decisions on sports fields, especially
high-profile game fields.

Having the basic tools and a dedicated staff
to properly and efficiently manage the field is as
essential to turfgrass management as one’s ex-
pertise and knowledge. And, there is a myriad
of scientific tools and equipment that can assist
the field manager in making decisions that may
help diagnose conditions and/or problems.

One must also have the willingness to seek
out detailed information from others in the in-
dustry for verification, tips, ideas and experi-
ences with similar situations so all options in
solving problems can be comprehensively ex-
amined. Networking with academia and other
field managers in the industry can be a big help
in determining one’s best course of action in
providing an optimal playing surface in many
challenging situations.

In addition to the scientific aspects of grow-
ing turfgrass, I believe there is another impor-
tant part of being a successful field manager.
That is what to do and when to do it in certain
situations. Experience plays a big part in this
and is a great teacher. I do believe that experi-
ence teaches the art of managing turfgrass.

One example of applying the art of sports
field management would be how much water
to apply on a football field during the days of
game week or a practice field during the early
season practices sessions. From the scientific
side of turfgrass management the grass prefers
to be irrigated to field capacity and then al-
lowed to dry down before irrigating again.
However, irrigating to field capacity a day or
two before heavy field activity most likely
would be disastrous to the grass, the soil, field
playability and player safety. In my opinion,
knowing how much water to apply during

game week throughout the season to prevent
grass decline yet provide optimal playability and
soil strength is definitely an art form.

I think the art of turf management is based
on knowledge gained from education and expe-
rience along with predicted information for the
future of field conditions (weather and field
use). Art is calculating and formulating at least
three contingency plans to overcome changes
that may occur with future predictions.

I’ve often thought that the art of turfgrass
management could be defined in scientific
terms by correlating all of the variables in turf-
grass growth and field use to come up with the
lowest common denominator that could be ex-
pressed scientifically in every situation. How-
ever, because turfgrass management involves
manipulating so many variables that constantly
change day by day and even within any given
day I’m not sure if this would ever be possible.
Managing various situations, I feel, is the art of
managing the turfgrass.

I’m not sure that I’ve ever mentored anyone
and I don’t consider myself a mentor (maybe
that notion just comes with old age and hang-
ing around so long).

I have always willingly shared my experi-
ences, both successes and failures, with other
industry professionals for three reasons: 1) to
learn from others so that I might be better at
what I do; 2) to help those that reach out to me
to, hopefully, make them better; and 3) to help
make the industry (STMA) become better,
stronger and more professional.

I’m sincerely proud of where STMA and the
sports turf industry are today! The quality and
professionalism of the people involved today
has elevated sports turf management to a new
level.

The leadership of STMA over the past
many years has guided STMA the pinnacle of
support and opportunity for the membership
and continues to do so. And the membership,
with their involvement and support, are keep-
ing it there. I’m proud to have been a part of
that growth and will continue my involvement
and support.
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 Steve Wightman

I’m sincerely proud
of where STMA
and the sports turf
industry are today! 
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PAUL ZWASKA
Education, the

vehicle of change…
In my 34 years

in the industry
and 31 years with
the STMA, the
one driving
force that has
changed the in-

dustry to what it is
today is educa-
tion. The num-
ber of college
educated
groundskeepers
in sports turf has

skyrocketed in the past three decades. When I
entered the industry in 1979, there were few
in the sports field end of the turf industry
with any significant formal education in turf.
They often relied on what had been passed on
to them from previous sports field managers
or what worked for them. Back then they
weren’t always willing to share their secrets or
methods of management. But during the 80’s,
the tide turned.  

As I maneuvered my way through turf
school at the University of Wisconsin in the
early 80’s, my advisor, Dr. Jim Love, alerted me
to a new organization called the Sports Turf
Managers Association, which peaked my inter-
est since my desire was to get into that end of
the business upon graduation. Information was
slow to flow in the early years from the organi-
zation but luckily, due to my close proximity to
the Milwaukee Brewers’ ballpark, County Sta-
dium, I was able to meet with Harry Gill and
arrange an internship with him in my last sum-
mer before my senior year. As one of the
founding fathers of the STMA, his willingness
to take on an intern (something that was
hardly ever done in MLB back then) was ad-
mirable. While my time there was brief, the ex-
perience was invaluable.  

You see, it was actually Harry who got me
my job with the Baltimore Orioles. In August
1984, I had sent resumes out to several ball
clubs including the Orioles. Their head
groundskeeper, Pat Santarone, was looking to
hire someone to train to take his position upon
retirement. Thanks to Harry’s recommendation
to Pat, I was interviewed and quickly hired
onto the Orioles as the assistant. Pat had said
he had wanted someone with a degree in turf
to take his place. He could see changes that
were occurring in the industry and how much

more technical it had become since his glory
days. And so it began.

While I was one of the earlier turf graduates
in the sports turf industry back then, I was the
“drip before the deluge.” As the 90’s came
along, so did a building wave of turf graduates
vying for jobs in sports field management. And
it wasn’t just men coming from the college
campuses; female graduates were breaking the
barrier of the once male-dominated profession.
And soon, we would see them at all levels of
the profession. Along the way, the STMA was
rapidly growing and offering an ever-expanding
variety of educational opportunities from their
annual conference in January, to regional and
state chapter events, a monthly magazine and
other printed educational materials. The edu-
cated sports turf managers were riding the wave
into the 21st century.  

With the advent of the younger, more tech
savvy sports turf managers came their demand
to academia for more sports turf specific re-
search. They required better and more diverse
equipment, better performing field drainage
systems, improved turfgrass varieties, and more
eco-friendly and effective turf chemicals and
fertilizers. Where education initiated the wave,
science would build the intensity. The sports
turf industry had come of age. Tasks that
seemed impossible just two decades before
would become common practice in some cases
by the turn of the century.  

I left my post with the Orioles at the start of
the new millennium. In my final 2 years with
the club I had been spending more and more
of my off seasons teaching and speaking about
field maintenance. It was something I loved
doing because I remembered how I was in the
early years, hungry for any information about
sports field management. And I knew there
were plenty of groundskeepers out there with
lots of questions. One of the reasons I left the
Orioles for Beacon Athletics (then called Bea-
con Ballfields) was because of Beacon’s desire to
have someone like me to help educate their
customers. It was an opportunity I was anxious
to embrace and move forward. Thirteen years
later, after a couple hundred seminars and now
a new online groundskeeper training program,
I still get the thrill each time I get to gush my
knowledge and experience to those interested
in learning. It is a thrill for me to help those
struggling with their field maintenance to un-
derstand why something is happening and how
to solve the problem. It is a great way to give
back to the profession and keep it moving for-
ward.   For me, it is a tip of the hat to those

who taught me, Dr. Jim Love, Harry Gill, Pat
Santarone and so many others in the profession
that it would be impossible to name them.  

One could say I’ve helped mentor many
people in the industry, I would probably laugh
at that. I was merely helping them understand
their problems either through science or com-
mon sense. It doesn’t always take a college edu-
cation to figure out a problem and its solution.
But like the inquisitive groundskeepers that
come to me looking for answers, I still con-
tinue to learn new things every time I step on
to someone else’s field or attend educational
conferences. As groundskeepers, we need, no,
we have a duty to continue to talk to each
other, network and seize every opportunity to
further our own education. Education pushed
the science, and both pushed the change in our
industry. The “art of groundskeeping” has be-
come the “science of groundskeeping.” It is our
education that will continue to move this in-
dustry forward for better performing, safer and
more aesthetically pleasing fields. 

MIKE SCHILLER, 
CSFM, STMA PAST PRESIDENT

I really have been blessed to be part of
STMA since nearly the inception of the organi-
zation. Eric asked for my “philosophy on the
art and science of turf management”; my whole
career I tried to provide the safest playing sur-
faces possible within the constraints of our
budget. Whether I was working on the fields
during my Air Force career, or for one of the
Park Districts or schools I have had the privi-
lege to work at, my goal was to provide a safe,
aesthetically pleasing playing facility. 

This goal was because I felt a recreational
player or student athlete deserved to be playing
on the best surface we could provide. I always felt
each participant deserved to feel like a pro, and
we tried to provide a safe consistent surface for
them to showcase their talent as this may be the
highest level of competition they may play at.

And I tried to instill these thoughts in each
of the talented people I had the opportunity to
work with. I felt we were in the business to

 LONG-TIME Baltimore
Oriole head groundskeeper
Pat Santarone, left, hands
over his rake to his succes-
sor, Paul Zwaska.

 MIKE
SCHILLER,
CSFM, left,
with Harry
Gill


