
ed. For a truly different and eye-catching look, Dragon Wing and BabyWing begonias
(B. x hybrida) do the trick in full to partial shade. These "angelwing" types have large,
broad leaves and lots of blooms on huge plants. Dragon Wing displays clusters of pen-
dulous blooms in red or pink and grows about 15 in. tall and 18 in. wide. BabyWing
is a little more upright, with light pink flowers. These unique varieties are extremely
durable, very heat tolerant and perform well in cool conditions, too. And they deliver
excellent season-long performance
with very low maintenance required.

Dahlias can be challenging to
use in the landscape, but the Melody
series (D. hybrida) has strong, sturdy
stems and great garden vigor that
make it an excellent bedding or con-
tainer plant. Large, fully double,
long-lasting flowers cover each plant,
and the very dark green foliage pro-
vides high-impact contrast. Melody
varieties come in 6 showy colors,
from bright yellow to unique bicolors,
like pink and yellow or lavender and
white combinations. They grow 18 to
24 in. tall in full sun.

For something really different, try
annual gaillardia. The Torch series
has excellent heat tolerance. In mod-
erate climates, it will bloom year-
round. Each plant is very free flower-
ing, with lots of large blooms. The
rich colors available in the series
(Yellow, Flame and Red Ember,
which is a bold mahogany-red) also
make it an ideal choice for autumn
displays. In landscapes and contain-
ers, Torch gaillardia will reach a
height of 14 to 18 in. and spread
about 14 to 16 in.

Impatiens are a common sight in
many shaded landscape beds, but
have you ever tried trailing impa-
tiens? The Fanfare series (I. hybrida)
is a one-of-a-kind collection; the
plants' unique mounding, trailing
habit allows them to spread much
more vigorously in the landscape
than standard impatiens, meaning
you'll need to use fewer plants for a
lush, flower-filled show. Fanfare vari-
eties fill in extremely fast and are
exceptionally heat tolerant, so they
look better longer in plantings.
Available in Fuchsia, Orange,
Lavender or Blush, Fanfare trailing
impatiens grow 18 to 20 in. tall and
spread about 18 to 24 in.

Lantana is often used in
Southern gardens, but plant breeders
have infinitely improved these com-
mon plants and created varieties that
are much better suited to commercial
landscape use. For faster fill-in and
stronger plant vigor, it's time to aban-
don the "old guard" and choose vari-
eties that are meant to be landscape
lovers. The Landmark series (L.
camara) was specifically bred for
landscapes, with a controlled,
mounded habit and vigorous growth.
Each plant grows 15 to 20 in. tall and

spreads up to an amazing 2 ft. Free flowering, with an abundance of vibrant, bright
blooms in several colors, Landmark lantana is at home in full sun landscapes. While
its exceptional heat and drought tolerance make it an easy choice for dry Southern
plantings, it also performs well in Northern conditions. ST

Jessie Atchison is with Ball Horticultural Company, www.BaIlLandscape.com.

www.rainbird.com
© 2005 Rain Bird Corporation
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Rotafrairon" understands the

needs of turf-care professionals:

high-quality, maintenance-free

machines that do more in less
time. It's those needs we had

in mind when we designed

and developed each part of
our Soil Renovator'>':

• V-body blades that dig with the point
of the blade to avoid panning and allow

for increased drainage;

• Screening rods, constructed from a special
allied steel, that are virtually unbreakable

to decrease the machine's downtime;

• Offset design to cover one tire track,
eliminating the need for costly touch-up

work;

• Machines in various sizes that attach to
tractors, skid steers and mini skid steers.

Efficient. Flexible. Durable. The Rorafrairorr"

Soil Renovator'>'. Choose the original single-pass

machine for all your soil renovation projects.

To enroll in RotaDairon's dealer
evaluation program, call 800/554.4863,

fax 570/602.3053 or email
rotadaironemrex@aol.com.

www.mge-dairon.com
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around the grounds

et's talk
Internships

SPORTSTURF asked several veter-
an turf manager and members of turf
academia about sports turf internships.
Here are the responses.

(Editor's note: To promote more
frank responses, we've identified our
panel only by first name and their
region of the country.)

What should the goals be of an
internship?

Rob from the idwest: There
should be two goals for an internship.
The intern should be able to walk
away from the experience with addi-
tional knowledge and understanding
that he/she did not have when they
arrived. And the experience has to
include both on-the-job work experi-
ence as well as management. From the
employer side, you want to see a bene-
fit from having a more focused and
specialized work force.

Andrew from the ortheast: To gain as much
practical experience as possible, and to observe the
daily requirements of employment, including the
communication skills necessary to excel.

Jason from the West: I think the goal should be
to get the intern doing as many different tasks as pos-
sible. From painting to running equipment to doing
fertilizer calculations. They shouldn't be stuck mow-
ing and string trimming the entire time. The best way
to learn is by hands on training.

Kevin from Mid-Atlantic region: IThat the stu-
dent knows our number one priority, providing safe,
playable fields. 2.The concept of "Plan your work and
work your plan." 3.Gain an understanding that the
individuals who do this work take a lot of pride in
what they do. 4.Gain an understanding that the worst
enemy to a field is use but that that's the whole pur-
pose of the field!

Grady from the Southeast: To provide practical
knowledge, supplementing a student's academic stud-
ies. For some students this will be their first industry-
based work experience, others may be more experi-
enced. The internship should be flexible enough to
meet the needs of each individual student.

Chris from the Southwest: To experience the
practical application of the educational elements that
they have studied.

ick and Bret from the West: ITo be involved
in a genuine working environment where the con-
cepts of sports turf management may be evaluated
and recognized as they pertain to the demands of the

athletic world. 2To become familiar with the rela-
tionships that exist between sports turf managers,
players, coaches, and organization personnel.

Dan from the ortheast: Interns gain valuable
practical experience and the organization benefits by
having an employee who has a keen interest in the
job he/she is performing.

What can universities and colleges do to
increase the value of internships, for every-
one involved?

Andrew: Get involved in placing the right student
in the right venue.

Jason: An internship could be worth more credits
than a normal class.

Kevin: Express and believe the importance that
quality athletic facilities play in recruiting students,
athletes, and alumni supporters. Add time with
Athletic Directors to get their perspectives on the has-
sles of event cancellations and the feedback they get
from the teams that use the fields. This will also help
the AD see your side of the coin. Be aware that this is
a profession and there's more to it than just cutting
grass.

Crady.Provide some oversight/guidante related
to the program. Have some interaction with the stu-
dent's supervisor during the internship experience
and at the end.

Chris: Expose as many students to the different
practical applications that a college would have, i.e.,
athletic fields, campus grounds, golf course. Use
opportunity for great PR benefit for College depart-

mailto:rotadaironemrex@aol.com.
http://www.mge-dairon.com
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ment and community.
Nick & Bret: Provide a listing of available internships and be able to give insight

on what internships would be best for certain students. Provide a set of pre-deter-
mined goals and evaluate those goals upon completion of the internship. Perhaps pro-
fessors could visit interns "in the field" for any further encouragement and support
that may be necessary.

Have interns include a presenta-
tion upon completion of the intern-
ship to other turf students and a pro-
fessor. Promote communication
between the professor, the intern
and the employer to ensure that
goals are being achieved

Dan: Students should not be eli-
gible for an internship until they
have a decent amount of turf grass
education. Classroom education fol-
lowed by experiences in the field are
more beneficial than vice-versa.

Rob: Have some specialized
teachings or guest speakers that can
shed light onto some of the experi-
ences they may encounter while on
their internship. Education of their
students with not only the book defi-
nitions, but also the understanding
of modification and change to adapt
to the work environment and the
conditions is an important aspect.
Try to have them understand that
they get out of their experience what
they put into it and they need to ask
questions.

What skills are interns gener-
ally expected to have?

Jason: I think they only need to
be able to work with others. If they
don't know anything about field
work, that's ok because they will
learn that.

Kevin: I think a person needs to
show all of the following characteris-
tics: hard worker, dedication, leader-
ship, thinker, and most of all, humil-
ity. Why? Because none of us have
all the answers and you need to be
able to make a call for help and not
be afraid to try something different
or make mistakes and admit it. All of
us have been there.

Grady: This is a loaded question.
I suggest reasonable people skills and
ability to rapidly pick up technical
skills.

Chris: General knowledge of
area of work, ability to listen and
learn. Good oral and written com-
munications skills. Ability to work
with others.

Nick & Bret: A general knowl-
edge of turf management; a strong
desire to learn; the ability to perform
daily tasks that may include physical
labor, such as mowing, trimming,
fertilizing, aerating, and heavy lift-
ing; an interest in sports turf manage-
ment; and to be able to use past

experiences, if any, and apply them to the internship.
Dan: Interns should have a general knowledge of turfgrass and the willingness to

learn how to operate various pieces of equipment. Good old-fashioned common sense
can go a long way to making a quality intern.

Rob: Expect them to have a general understanding of some of the potential work
load they may be asked to perform. With our industry being one (continued on page 36)
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TURN YOUR GAME INTO AN EVENT.

LACROSSE

FOOTBALL

SOFTBALL

BASEBALL

STENCILS FIELD MARKING PAINTS FIELD ACCESSORIES VVC>RLD•www.worldclasspaints.com CL~SS
athleticsurfaces

(800) 748-9649
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(continued from page 33) that is always
engaged and working with our
hands outside, they need to under-
stand the pace of our work and be
willing to step in and run with it. We
view our interns as management
level team members and we expect
them to be willing to step up to that
level. This is hard for many to grasp
as they are only used to doing a reg-
ular work load, collecting a check,
and going home. We expect them to
learn to manage their time and con-
tribute as management would. Since
this is a new experience/skill for
many of them, this area takes the
longest for them to grasp.

Andrew: Enthusiasm, good work
ethic, hunger for knowledge.

Grady: Be yourself. Try to pick
up as much as you can, keep a daily
journal, ask questions when appro-
priate, seek opportunities to learn,
make someone aware of problems
as they arise (if they arise), be flexi-
ble and open minded.

Chris: Use your internship as an
opportunity to network within the
profession and area that you would
prefer to remain in. Be willing to
take risk in your internship and its
location.

Nick & Bret: Promote profes-
sionalism. Ask questions and learn
as much as you can. Be persistent
when searching for the right intern-
ship for you. Frequently visit with
your advisor to get assistance with
your internship search. Take pic-
tures. Be open with your employer
about your goals.

Dan: Be willing to work hours
doing just about anything for very
little money and have the time of
your life doing it.

Rob: Look at your experience as
if you were a sponge! Soak up as much information as you can during your experi-
ence. ot only the skills you would perform in your daily work loads, but also in man-
agement. Learning communication, human interaction, motivations, recognition of

fJl~ .-I
I

\

What's your best advice for
aspiring or soon-to-be turf
interns?

Kevin: I love what I do. It is very
rewarding, but at the same time,
very thankless. Meeting or going
beyond expectations isn't always
enough. You have to be flexible and thick-skinned and take a beating at times, but it
only takes one, "Wow that field looks great!" or "This is the best field we play on" to
make it all worthwhile.

Pre-recorded sessions focus on Arboriculture, Golf,
Irrigation, Landscape, Park & Rec, and Sports Turf,
LE01 • Tree Selection: New Varieties

Full Session ($201$30)
LE02 • Pesticides on Turfgrass

Full Session ($20/$30)
LE03 • Accessing Plant Stress

Full session ($201$30)
LE04 • Irrigation Design

Full Session ($20)
L 05· T Health

Full session ($201$30)
LE06 • Turfgrass Selection

Full Session ($201$30)
LE07· Soli I sues

Full Session ($201$30)
LEOS• Irrigation Efficiency

Full 'on ($20)
r"ru"~lun. of c In on

Full ($201$30)
10 ~ and mending Soli
Full session ($201$30)

L 11 II Erosion Control
Full Session ($201$30)

LE12 • Ace Ing Plant Stress
Speaker Presentation ($10)
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different personalities is something that is very hard to teach in books, but is so very
important to your success as a manager. Understand that in this industry you are
always learning and there is alwaysways to improve yourself as well as the people
around you.

Andrew: Start early. Get as many potential contacts as possible.
Jason: Try to broaden your resume. If you live in the south, take an internship in

the north to get hands on training on
cool season grasses. If you live north,
go south. If you have only worked
football, try baseball. Pick the job
that will best help you when it
comes time to find a full time job.

How do you solicit interns, or
recommend a method for
doing so.

Grady: From a university per-
spective, it helps to e-mail the prima-
ry University Turf faculty a job/intern
outline. It should detail (minimum)
location, wages, basic work expecta-
tions, desired starting/ending dates,
housing arrangements, benefits, and
contact information.

Due to our University calendar
and teaching schedules, our students
will complete primarily summer
internships. If they elect to do an
internship that includes a fall or
spring semester, they will likely lose
one year toward their graduation
date. This is unreasonable for most
of our students. I should also add
that most students will be looking to
secure summer internships between
November and February before sum-
mer. The better students will have
secured their internship by
Christmas.

Chris: Via internet, professional
postings, word of mouth, and college
recruitment days.

Nick & Bret: Contact local,
regional, national, and/or interna-
tional colleges that provide turf pro-
grams to students. List your intern-
ship on the STMA website.

Dan: I prepare a pdf file that I
email to certain turf programs that I
have a personal relationship with. I
have also advertised on the STMA
webpage in the past but I would pre-
fer to have interns from my region.

Rob: We have used mass mailers
to all university/colleges on the
internship program that we offer,
participating in career day events at
the local level, and posting on the
STMA website. We developed an
internship brochure that covers
some of the basic things they can
expect through their experience with
us along with a little history of the
company. We have also found that
once you have developed a good
program word of mouth helps in
your recruitment.

Andrew: Send a one-page

description of the internship to major turf universities on letterhead.
Housing is a big issue. If you can offer housing, even at a reduced rate, you'll

attract higher quality interns.
Jason: We use the STMA website and bulletin board at the conference. But, some

would-be turf interns haven't been introduced to STMA yet so I also send job posting
to various turf schools around the country. ST

Why Does This certified Bermudagrass Variety
Make Such Good sense for

Sunbelt Playing Fields?
Closer I\\OWing u e ht Leaf Blade Im~ Leaf

Heights ~ ~~
Research conducted in Tifton GA shows , ... TifSport has a similar leaf texture to
that TifSport can tolerate closer mowing TifSports leaf blade stlffne~s ISbeln~ to~ted Tifway, and a finer leaf texture than
heights than Tifway and Midiron. With by many turfgrass protessloncls. WIth TlfSport mo.stother grasses. !ifSport will
TifSport, mowing fanatics can mow away players seem to get better bounces. ~ellver excell~nt footing for sports
to their heart's content. f elds of 011 stripes.sue

Tuf~
TifSport has a greater densi
than Tifway - about a
1 point difference on a 10
point scale. And it's about 3
points better than common
bermudagrass.

Good lateral
Growth

TifSport is more aggressive
than genetically pure Tifway,
especially during the cool
weather months. This may
account for TifSport'srapid
grow-in and repair time.

su e Sod
~

TifSport'ssuperior sod
strength means quicker
installation with less waste,
and that's got to be good
for your bottom line.

Dark Green
Color

Pastel green is passe.
TifSport'sdark emerald
green color will make
your fields the envy of the
neighborhood.

Drought Tough
All grass has to have water,
but TifSport can help you
make it through those
summer water restrictions.
It stays healthier and recovers
faster from drought than most
other bermudas.

Cold Tolerant
TifSport has expanded the
northern limit for warm
season bermudagrasses.
It has survived multiple
winters as far north as
Stillwater OK & Lexington KY.

Pest Resistant
Research has shown that
mole ceickets just plain don't
like TifSport.That's just one
more reason why you
should.

Excellent Traffic
Tolerance

TifSport'sturf density, sod
strength and good lateral
growth rate give it a high
ranking for traffic tolerance ..

~
-19lif inside view of a typical TifSport plug

" shows TifSport'simpressive root system,
~.~' ..; /. . stolons and rhizomesLisJ: · -en' "- :port Growers VISit:
WWW:tifSporf.com

Fora

Circle 152 on card or www.oners.ims.ca/5060-152

http://www.sportsturfmanager.com • STMA SPORTSTURF 37

http://www.oners.ims.ca/5060-152
http://www.sportsturfmanager.com


Editor's note: In our April issue, we ran two "before" photos of the football
field at the Switzer District Athletic Complex in Overland Park, KS, rather than
one "before" and one "after" photo. Grounds coordinator lody Gill and his crew at
Blue Valley School District did a fantastic job of overcoming winterkill as he
described in last month's coverage, which was one of the reasons the field earned

Custom Net ing,
Windscreen & Padding

BERCD~~
~

Improve the appearance
of your field and increase
safety with Beacon's custom
netting, windscreen
and podding.

• Custom-mode to fit your
specific applications

• Free custom design

• Highest quality material

• Fabrication to assure
proper fit

• Many different colors and
styles to choose from

TRAINING & FIELD EQUIPMENT EXPERTS

Call today to receive
your custom quote
within 24 hours!

Visit us online or call anytime!
I====-"'[~'~::l~.. , 1-=-1 [800] 747-5985
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the STMA's 2004 Football Field of the Year honors in the High School/Parks cate-
gory.

Our sincere apologies to lody and everyone at Blue Valley for this major mis-
take. Here we present the correct photos, and also lody's description of how he
handled the winterkill.

441 S. Fretz
Edmond, OK 73003
Office: 405.359.3775
Toll Free: 888.287.9657
Web: airfieldsystems.com
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Winterkill 2004
Although we have been growing and transplanti-

ng our own Bermudagrass since 1996, we had not
suffered significant winterkill until January 2004. We
knew we had a major problem when turf areas from
the size of a truck to entire fields were not showing
signs of greening by mid-May 2004. By early June, it
was clear that we had lost more than 20 acres of turf
on 31 fields, including about 60% of the SWIDAC
field. Turf loss like this would be catastrophic for
most organizations, but for our crew, it was just an. .inconveruence.

Fortunately, our turf farm was healthy and green.
Field usage schedules were modified. The crew
worked tirelessly, harvesting and hauling some
40,000 bushels of sprigs and planting 2-3 fields per
day until we finished in late June. All turf was re-
established and all fields were back in service by late
August 2004.

The Switzer District Athletic Complex is not
only a shining star for the Blue Valley School
District but also a source of pride for the Grounds
Services Department.

QwikDRAIN® Fields deliver Value, Perfprmance & Safety

• Virtually invisible, permanent aeration & drainage
system designed for your native soil profile

• Dramatically reduces downtime renovation and
maintenance costs

• Convert your native soil field Into a high perfor·
mance QwlkDRAltP Field in one (1) week for as
little as $.75/sf.

• Turn your existing drain system Into a high perfor·
mance QwlkDRAltP System for as little as $.35/51.

• Solves Issues related to 'Rectafrng(/ Water"

4 1/2" of rain won't stop the Rugby Tourney
"On May 3,4 of 2003 Stanford University hosted the
College National Rugby Championships at Steuber
Field. Concerns were high as the fields had been
deluged with over 4 1/2" of rain on the two days
prior to the match."
This was the true test for the newly reconstructed field
because Stanford University opted to stay with native
soil and install a new high performance QwlkDRAINJP
System.
"Indeed, the rain continued heavy up until the time
of the first match. We then played eight matches
over two days. At the completion of the last game
the field showed almost no evidence of any wear
whatsoever."
"Your field at Stanford exceeds the standards we met
at World Cup."
-Douglas Arnot, Pres/CEO, USA Rugby Football Union
"Since the installation of the system, we have not had
to replace any turf on the field. The performance has
exceeded our expectations."
-Dave Rulli, Manager of Stadium Operations, Jefferson
Co Schools

Reelcraft
offers a
complete line '
of sports turf
hose reels.
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The Ethical Side of STMA Membership
Co V u know that Sports Turf Managers Association has a Code of

Ethics and Professional Conduct Guidelines?
Each was developed through the extensive work of the Standards and

Bylaws Committee, which is made up of STMA members, for one specific rea-
son: to advance the professionalism of the sports turf manager. "For our pro-
fession to attain the highest level of respect within the industry and outside of
it, STMA needed to develop a code of ethics and conduct guidelines," says
Bob Campbell, CSFM, and STMA Immediate Past President. Our members cre-
ated these standards to validate their commitment to be the most professional
sports turf managers possible," says Campbell.

The difference between the Code of Ethics and the Professional Conduct
Guidelines is legal enforceability. The Code is legally enforceable and member-
ships can be suspended. Guidelines are just that[DASH HEREJprinciples to fol-
low that ensure the most professional conduct possible by members.

With the Code of Ethics, the procedure to bring complaints forward about
potential violations was also developed. The complaint process begins with a
phone call to STMA Headquarters. The procedures also include an in-depth
appeals process. For a copy of the policy, contact Headquarters at 800-323-
3875. The conduct guidelines are to be peer-monitored.

Code of Ethics
The STMA Bylaws, Article V, Section 5.8, authorize the Board of Directors

to enforce this code by procedures established through standing rules for the
conduct of such procedures.

In order to build confidence and respect within the STMA between mem-
bers and non-members alike, and to be recognized as a professional organiza-
tion, a code of ethics is not only necessary, but also the observance of its provi-
sions is essential.

Every member of STMA shall take pride in his/her work, derive satisfaction
and a sense of accomplishment in a job well done, and regard sports turf man-
agement as a profession in which all members strive to maintain its good
name.

A vital asset of an STMA member is a thorough understanding and up-to-
date knowledge of the sports turf management business.

In order for STMA members to accomplish their goals and to uphold the
best interests of the Association, high regard for, and strong enforcement of,
the principles of the following Code of Ethics will be deemed a significant indi-
cator of individual responsibility, character and professionalism.

As a member of the Sports Turf Managers Association, I accept and fully
agree to abide by this Code of Ethics and pledge myself to:

1. Participate in Association activities and my daily sports turf job-related
duties in a manner that brings credit to the Association and the profession.

2. Observe and exercise sound turf management and athletic field princi-
ples and practices during the performance of my job.

3. Strive to maintain the highest standards of professional conduct to credi-
bly reflect upon, and to increase the stature of, the sports turf management
profession.

4. Strive to improve my knowledge and effectiveness by freely sharing and
exchanging information, experiences and ideas with fellow members and by
availing myself of all opportunities for improvement.

5. Strive to maintain cordial and courteous relationships with employers,
employees, peers and associates and to assure that all employees adhere to
established standards and policies and take pride in the work they perform.

6. Assist my fellow sports turf managers in all ways consistent with my
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abilities, only when called upon to do so, and with my supervisors' knowledge,
participation and acceptance.

7. Honor all requests for technical assistance from sports turf facilities only
when channeled through the sports turf manager of the facility making the
request.

8. Abstain from the debasement of or encroachment upon the professional
reputation and/or practices of another sports turf manager.

9, Abstain from applying for or otherwise seeking employment in a dishon-
est manner. For the purpose of this section of the Code, a member seeks
employment in a dishonest manner if he or she does one or more of the fol-
lowing in connection with prospective employment:

(a) provides false or misleading information to a prospective employer;
(b) makes false, slanderous or defamatory statements concerning a fellow

sports turf manager;
(c) attempts to undermine or improperly influence the staff of a fellow

sports turf manager;
(d) attempts to deceive, mislead or misinform a fellow sports turf manag-

er's employer, supervisor or fellow employees;
(e) makes misleading, deceptive or false statements or claims about his or

her professional qualifications, experience or performance; or
(f) makes misleading, deceptive or false statements or claims about a

member sports turf manager's professional qualifications, experience or perfor-
mance.

10. Refrain from accepting employment, as a consultant, in a dishonest
manner. For the purpose of this section of the Code, a consultant accepts
employment in a dishonest manner if he or she does one or more of the fol-
lowing in connection with such consulting:

(a) provides false or misleading information to a prospective employer;
(b) makes false, slanderous or defamatory statements concerning a fellow

sports turf manager;
(c) attempts to undermine or improperly influence the staff of a fellow

sports turf manager;
(d) attempts to deceive, mislead or misinform a fellow sports turf manag-

er's employer, supervisor or fellow employees;
(e) makes misleading, deceptive or false statements or claims about his or

her professional qualifications, experience or performance; or
(f) makes misleading, deceptive or false statements or claims about a

member sports turf manager's professional qualifications, experience or perfor-
mance.

11. Base endorsements of products, equipment or procedures strictly
upon satisfactory personal experience with the specific item or procedure.

12. No member, board member or officer may, on behalf of the STMA, sell
or promote a product or service or otherwise benefit personally on behalf of a
commercial company unless directed by the Board of Directors to do so on
behalf of the STMA.

13. Uphold the integrity and dignity of the Sports Turf Managers
Association in all internal and external activities and relationships, including the
use of pictures and information in any form of print or broadcast media or prod-
uct endorsement.

14. Support the STMA commercial affiliates and assist them in maintaining
product integrity.
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