
Introducing the Toro Groundsmaster 3500-D.
It the fir t rotary mower d igned to make your fields look like a pro radium. ot only are there

rear rollers for triping, but our idewinder'" cutting y tern al 0 let you lide the cutting decks

12 inch to the left or right of c nter 0 you can vary your tire tracking. And quality of cut?

The three indep ndently floating ontour" Plu decks cut 0 much like a reel mower you'll swear

your in a pro radium. ive or take 79,000 at. To learn more, e your Toro di tributor.
Circle 101 on Inquiry Card



STMA 13th ANNUAL
CONFERENCE & EXHIBITION

January 16-20, 2002 - Las Vegas, Nevada
Las Vegas 2002: We're on a Roll!

Grand Slam Educational Sessions - Group Sessions and Four Choices in Each Concurrent Session
Your Choice of One of 12 2-Hour Workshops

Round-Table Discussions

Join the Full House at the Trade Show & Exhibition
Share an evening reception with exhibitors in the exhibit hall

followed by a second opportunity to view exhibits and connect with suppliers the next day

Cash in on the Super Welcome Reception and etworking Opportunities
Super Pre-Banquet Reception, Banquet and Annual Awards Program

"Live" Auction, Silent Auction and Raffle of valuable sports memorabilia

Optional Events - Something for Everyone!
Wednesday Seminar on Wheels to Las Vegas area sports venues
Wednesday Workshop with Floyd Perry
Wednesday SAFE Golf Tournament
Wednesday Late Afternoon" etworking" Sessions
Sunday Seminar on Wheels to Las Vegas area sports venues
Sunday Wheels Tour to Las Vegas attractions
A D MORE ...

W T TO OW MORE? Call ST A Headquarters at 800/323-3875
or check out our website: www.portsturfmanager.com

rts
urf', 1M

Managers Association

Circle 102 on Inquiry Card

http://www.portsturfmanager.com
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ON THE COVER UNLV fullback Steve Costa breaks through vs. Air Force at

Sam Boyd Stadium. Photo by Steve Spatafore, courtesy of University of

Nevada-Las Vegas.
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industrybooks.com
BOOKSTORE

offers SportsTurf readers a one-stop shop for all books
on Turf and related topics. We promise to provide the
best reference materials to help build and maintan your
business. If you would like additional information on
our titles or would like to suggest a title or subject not
shown please contact us toll free at (800) 203-2552 or
on-line at www.industrybooks.com.

TURFGRASS
MANAGEMENT
INFORMATION

DIRECTORY

Turfgrass Management Information Directory:
Third Edition
by Dr. Keith Karnok,
A mandatory reference for all turfgrass instructors and practitioners, the
Turfqrass Management Information Directory: 2nd Edition is loaded with
helpful information, is completely revised, and has six entirely new sec-
tions. Perfect for all turfgrass practitioners and golf course superinten-
dents! 300 pgs.

4097 $19.95

Picture Perfect: Mowing Techniques for Lawns,
Landscapes, and Sports

By David R. Mellor,

Picture Perfect gives you first-hand, step-by-step guidance on creating your
own unique lawn patterns. You'll learn the basic patterns - checkerboard,
stripes, diamonds, waves, arches and circles - in simple step-by-step
instructions, along with practical advice on equipment selection ana use.
Patterns are demonstrated in simple instructions followed by dozens of
detailed photographs. 160 pgs.

Turfgrass Soil Fertility and Chemical
Problems Assessment and Management,

By R.N. Carrow, D.V. Waddingion, RE. Rieke,

Turfgrass Soil Fertility and Chemical Problems is the best single-source,
practical management tool that will help you overcome every fertility man-
agement challenge you face! 500 pgs.

4192 $95.00

Color Atlas of Turfgrass Weeds
By U. Bert IkCmty, John W. Everest, David W. Ha | Tin R. Murphy, Fred
Yehertm

Weeds can cause many problems in turf situations. One of most undesirable
characteristics of weed infestation is the disruption of turf uniformity - so
vital to the golf, sports field, and manaaed landscape industry. This book-
explains why, and helps you problem-solve for effective management.

Sports Fields: A Manual for Design,
Construction and Maintenance,

by Jim Puhalla, Jeff Krans, and Mike Goatley,

This book covers every important aspect of planning, design, construction
and turfgrass maintenance with hundreds of illustrations and step-by-step
procedures to help you get the job done right. No other book provides such
intricate detail, combined with easy to understand guidance. Sports Fields is
unparalleled in quality, practicality, and scope. 600 pgs.

4084 $79.95

» and Techrtfcjuee
for Pnofeeetonal
CrrrrAjnd ©keeping

The ABC's Grounds Maintenance:
Volume III
Soccer/Football Field Refurbishment

by Grounds Maintenance Service,

Features setting/rebuilding; homeplate area; rebuilding pitchers mound-
sodding dugout walkways; application of crushed; brick; rounding infield
crescent; complete infield; repair of turf; fertilizing & overseeding, pat-
terns; reducing infield lips; removal of dew from grass; water removal in
clay areas; edging the running track. VIDEO. 55 Minutes.

$49.95

LJ 4097 $19.95 Qty_ LJ 4084 $79.95 Qty J 4191 $34.95 Qty
• 4192 $95.00 Qty LJ 4189 $95.00 Qty J 4069 $49.95 Qty

All Orders must include Shipping $3.00 per book Illinois residents please add 8.25% Sales Tax
Check or money order enclosed for $

Charge my LJ VISA LJ MasterCard LJ American Express
Acct# ExP D a t e

It s easy to order
Call 1-8OO-2O3-2552

Fax 847-885-3529
order online @

www.industrybDoks.com
or

fill out the order form and mail it
to:

\
ISO S. Wfcfaer I>n\e. Suite 1150

C'hicauo. ILfiOMtt

Contact NameCompany Name

Address (no PO Boxes)

City
ALL SALES FINAL

PAYMENT Mi si

ACCOMPANY ALL ORDERS
ease >Uow ^ weeks lor deliver*

Prices subject to change
without notice

http://www.industrybooks.com.


'rn privileged to be the first to read what the gentleman write for the page opposite this one.
Thi month I aw that we were oflike minds: Rich, inviting one and all to Las Vegas for the
port Turf anager ociation ( MA) conference and how next January, and my

e pou ing the benefits of attending uch events.
nd "like minds" reall i the main rea on to spend the time and money involved. You and

your fellow attendees have a lot in common even though you don't necessarily know one anoth-
er. You're all intere ted in providing the be t athletic playing urfaces pas ible given your region's
climate-for the lea t amount of money, mo t likely, or at least within your budget.

T e ecutive director teve Tru ty ay, "The S exhibition has grown tremendously
over the pa t 6 ear. It i the onl marketplace where those companies with products and ser-
vice de igned for the ports turf manager can meet face-to-face with the majority of the best
port turf manager in the world under one roof. The ability to get together in a relaxed, but
\ orking atmo phere with a reception, lunch, and ice cream social all included is an added
bonu for attendee and e hibitor alike."

teve's a right on a a Mariano Ri era 0-2 slider in October. Bringing together the compa-
nie that ell the tool , products, and ervice au u e dail in our work so you can compare
them and a k que tion face to face i in aluable for making important purcha ing decisions.
till more important, a Rich point out on page 7, is the chance to talk a er our problems and
olution with other e periencing imilar situation. etworking is neces arily always about
making contact for future job!

Ha ing attended many trade how for the variou indu trie I' e covered the past 19 year,
I'm an e pert on the "do's and don't" of attending uch event. Here are several from that list
for our can ideration:

DO

• Wear your badge. a one like them much but in this etting it' rude not to.
• ttend some seminar. More than a few times, speaker I'd ne er heard of walking in have moti-
vated and educated me on thing I d never considered before.

• njoy your elf. Go out at night with old or new friend and ee what the ho t city has to offer.
There' plenty of time to re t when au get home.

DON'T

• tay home. ven the current increa ed an iety in travelling houldn't keep you at home. Thi
is the only how of its kind for the rna t succe ful turf manager.

• Play golf with your friends all da . You can do that at home for le s mane .
• Party for 3 hour pa t your normal bedtime. You WILL regret it in the morning. ST

See you in Las Vegas!

Comments always welcome.
Call Eric at 630-678-0054. fax 630-678-0334.
email eschroder@aip.com. or send to PO

Box 67, Lombard. IL 60148.
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Are YOU getting
that Vegas feeling?

Consider this your personal invitation to join me and many more of your peers at the
STMA 13th Annual Conference & Exhibition, January 16-20, 2002, in Las Vegas, NY.
This issue is packed with information on the Conference, including the exhibitor listings

(as of September) and the outline of the educational program.
The Exhibition will be bigger and better than ever-and it's all for you! Every exhibitor taking

part in this event offers products and services that focus on your facilities and your fields. These
are your vendors and your potential vendors, companies, and individuals who want to work with
you to achieve the ultimate goal: providing the best sports surfaces for all levels of play.

The atmosphere is different from the "traditional" trade show, too. You don't grab a quick,
over-priced hot dog and a watered down cup of soda off in a corner of the exhibition hall far
removed from the display area. Here there are food stations with a wide variety of great item
provided courtesy of the exhibitors and placed at several locations throughout the exhibition
hall. You, the other attendees, and the exhibitor personnel meet, mingle, and munch during the
Thursday evening exhibit hours and share lunch together during the exhibit hours the following
day. It's a casual setting with a serious purpose, helping you make the connections for the prod-
ucts and services you want and need to do your job better, faster, and easier.

The educational sessions were also developed to fit your need, whether ou're ju t getting
into this profession or have years of experience under your belt. The concurrent e ions are
organized by tracks that help you know just what to expect: The Basics Track; The Technical
Track; Tricks of the Trade; and Professional Development.

You'll have the opportunity to choose one of 12 different workshop topic for a deeper look at
key issues in a more interactive format. The Round-Table discussions take that interaction a step
further, with a free flowing exchange of idea. There are 14 topic, with time to dig into three of
them. The general session are winners. ee the Special Show section for details on our featur d
speaker (p, 16).

The formal events start off with an opening reception that is top in more ways than one!
There's also a great reception and the Annual wards Banquet on Frida night, all included in
your attendee regi tration fee.

And, a excited as I am about haring all this with you, I personall believe the greate t jack-
pot of the STMA Conference i the networking. Just to make sur ou have a chance to meet
new friend and catch up with old one, we start each da with a ca ual ontinental breakfa t

and gather for group lunche and hold orne uper optional event: a ter-
rific fund-rai ing golf tournam nt, a eminar with Flo d Perry, both
pre- and po t-Conference eminar on Wheel tour to ar a port
venue, and an area sight Tour on unda. 1 can hardly wait to ee
YOU in Vegas! ST

Rich Moffitt.
STMA President

Circle 103 on Inquiry Card
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WHEN YOU'RE RESPONSIBLE FOR THE

MOST IMPORTANT ASSET ON THE COURSE,
You NEED A PARTNER You CAN COUNT ON.





STMA Conference^
: f Exhibitors' List

Adams Business Media/Sportsturf Magazine
Chicago, IL

www.greenindustry.coni
Booth 132

Lowdown: Sportsturf magazine is the official publi-

cation of the Sports Turf Managers Association.

Aerway
Norwich, ON
www.aerway.com
Booth 227 '

Lowdown: Supplies soil amendment materials,

athletic field maintenance equipment, custom net-

ting, padding, and windscreens.

Bothman, Robert A. Inc.
San jose, CA
Booth 514

Lowdown: A general contractor specializing in

sports turf.

Brovhill Company/Fleet

www.dtnweather.com

Booth 112

Lowdown: Provides high-resolui

satellite images.

Fieldmaster Infield Groomer
Lenexa, KS
www.fieldmaster.com

Booth 711

First Products Inc.

Aitkin Agri-peat
F.lk River, MN

Booth 216

Lowdown: Bulk and bagged peat supplier for root-

zone and topdressing mixes.

American Sport Products Group
Leander, rVX

www.aspginc.com

Booth 114+
Lowdown: Group includes American Athletic,

PortaFloor, and Southwest Recreation Industries.

Athletic Turf Magazine
Cleveland, OH
Booth 529

Aventis Environmental Science
Shawnee, KS
Booths 425, 524

Lowdown: CHIPCO Professional Products Group pro-

duces fungicides, insecticides, herbicides, and IX ]lis.

AXIS
Reno, NV

www.niinerals.cpcorp.com

Booth 130

Ball Products, Inc.
DeLand, FL
wwAV.ballproducts.com

Booth 405
Lowdown: Manufactures windscreens, fence and wall

padding, rail padding, safety rail, and more.

Bannerman Limited
Rexdale, ON

Booth 1110

Ijowdown: Products include aeration equipment, large

turf rollers, topdressing machines, O infield groomers.

BASF Corporation
Tallahassee, FL

Booth 225

Lowdown: Company markets a wide range of

herbicide and fungicide products.

Beacon Ballfields
Middleton, WI

Booth 607

(Line Markers) Ltd.

Dakota City, NE
www.broyhill.com
Booth 913+

Lowdown: Company's sprayer and turf equipment

line includes new terraforce turf utility vehicle.

C & H Baseball Inc.
Bradenton, FL
www.chbaseball.com
Booth 320

Covermaster Inc.
Rexdale, ON
www.covermaster.com
Booths 305, 307

Lowdown: Supplies baseball/football athletic field

covers, mound and plate covers, turf growth blan-

kets, concert covers, and protective wall padding.

Covertech Fabricating Inc.
Etobicoke, ON
www.covertechfab.com
Booth 220

Lowdown: Manufactures multi-purpose turf cover

made of a material designed to provide winter pro-

tection of natural turf.

Dakota Peat & Equipment
Grand Forks, ND
Booths 633, 635

Lowdown: The company provides peat and

blenders. Turnkey rootzone packages available

using organic products.

Delta Bluegrass Company
Stockton, CA

Booth 407

Lowdown: Specializes in USGA sand and peat

grown turf blends for sports industry; offer many

turf management-related services.

Diamond Pro
Dallas, TX

www.diamondpro.com

Booth 211 +

Lowdown: Provides groundskeepers a line of prod-

ucts and equipment.

DTN Weather Services
Omaha, NE

Tifton, GA

www. 1 stproducts.com

Booths 401, 500

Lowdown: Manufactures the patented vibrating

tine AERA-vator; applications include aerating,

primary seeding, overseeding, and topdressing.

FloraSport Turf Products
Collierville, TN

www.florasport.com
Booth 406

Lowdown: Turfgrass management and agronomic

consulting company for sports fields.

GeoTechniques Inc.
Wixom, MI

www.geotechniques.com
Booth 229

GEOTURF

Edmond, OK

Booth 311 +

Lowdown: Provides Airfield sports turf systems,

which feature turnkey construction and available
financing.

Gro-Power Inc.
Chino, CA

www.gropower.com

Booth 125

Lowdown: Manufactures humus base fertilizer/soil

conditioner products.

Harco Fittings
Lynchburg, VA
Booth 1134

Lowdown: Manufactures Duclite iron fittings and

PVC fittings for the irrigation market.

Hummer Turfgrass Systems Inc.
Lancaster, PA
Booth 517+

Lowdown: Field contractors specializing in design
and build projects.

Hunter Industries
Sandy Hook, CT

www.hunterindustries.com
Booth 301 +

Lowdown: Manufactures irrigation products-valves,

controllers, and rotors.
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