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WE DELIVER!

PENNINGTON Covers the nation!

TURF TYPE TALL FESCUE BLEND

PERFECTA
DURABLE TALL FESCUE MIXTURE

'HUNTSVI LLE
KENTUCKY BLUEGRASS

WlIYBR
CREEPING RED

FESCUE

ELITE
PERENNIAL RYEGRASS BLEND

SId •
~TURFTYPE .. "
PERENNIAL RYEGRASS

Pennington Subsidiaries
Pennington Seed, Inc. of Madison Pennington Seed, Inc. of Greenfield

Madison, GA (404) 342-1234 Greenfield, MO (417) 637-5979
Pennington Seed, Inc. of Columbia Pennington Seed, Inc. of Louisiana

Columbia, SC (803) 711-4222 Hammond, LA (504) 386-7611
Pennington Seed, Inc. of Cullman Pennington Seed, Inc. of Virginia

Cullman, AL (205) 734-9486 Petersburg, VA (804) 732-4769
Pennington Seed, Inc. of Orlanoo Mid-South Seeds, Inc.

Orlando, FL (407) 295-6271 N. Little Rock, AR (501) 945-1474

Production Facilities
CACTUS SEED COMPANY,INC. PENNINGTONSEED,INC. of Oregon

Roll, AZ
GRO-TEC, INC. Eatonton, GA

Insure Your Stand,Ask

National WATTS
1·800·543·1814

7wtJ. ?~ Six
TURF TYPE

PERENNIAL RYEGAASS-,

For additional Information write
PENNINGTON SEED, INC. Turf Depl.
P.O. Box 290 Madison, Georgia 30650

Q
.-.--..

CHEYENNE
TURF TYPE

BERMUDAGRASS

PREMIUM

KENTUCKY BLUEGRASS
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It Works Better:
It Costs Less.

End Of Ad.

~ © 1990 CIBA-GEIGY Corporation, Turf and Ornamental Products, Box 18300, Greensboro, NC 27419. Always read and follow label directions. ~
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MAIN EVENTS
11 FERTIGATION: GETTING THE MOST OUT OF

YOUR BUDGET AND IRRIGATION SYSTEM
If you are planning to upgrade your irrigation system, you should consider including
a fertigation system. By injecting fertilizers into irrigation water, you can eliminate peaks
and valleys in turf nutrition while easing labor, equipment, chemical, and storage costs.
Many turf managers have found fertigation useful in stretching tight budgets to meet
greater amounts of play and higher turf standards. Experts reveal that fertigation
is the least likely of all nitrogen sources to leach and the best to prevent
groundwater contamination.

18 AERATION AND TOPDRESSING:
APPL YING TECHNOLOGY TO REDUCE DISRUPTION
Aeration and topdressing are two of the most disruptive cultural practices in turf
management. Manufacturers and contractors are working on ways to speed up or reduce
this disruption. New technology combined with the development of diagnostic tools
now enables turf managers to determine the frequency and timing of aeration and
topdressing. As a resu~, they can better balance the disturbance with the benefits.

25 IRRIGA TION DEPARTMENT
RESTORES CONTROL A T USC
Rather than undertake a massive overhaul of its extensive irrigation system, the
University of Southern California in Los Angeles created an irrigation department
to develop and carry out a renovation program. By addressing the problems of water
conservation and system performance, the irrigation department directed by Jim Peralta
at USC has control over its long-term maintenance costs without sacrificing the quality
of the campus landscape.

LINE-UP
6 FROM THE PUBLISHER
8 FRONT OFFICE
8 EVENTS
26 CHALKBOARD
30 ROOKIES
34 SCOREBOARD

COVER: Oak Pointe Golf Course in Brighton, MI. Photo courtesy: Reinhold and
Vidosh, Inc.
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SURVEY INDICATES ENVIRONMENTAL STANDARDIZATION NEEDED
In a recent survey conducted by the

American Society of Golf Course Architects
(ASGCA), 39 out of 40 firms reported that
they had experienced difficulties in obtain-
ing permits for golf course projects because
of environmental concerns by local, state,
or national agencies.

"This national survey vividly demon-
strates the impact that environmental con-
cerns have on the golf industry and the
need for the industry to work with key
agencies to develop mutually acceptable
guidelines that will be interpreted uni-
formly throughout the country," said Dan
Maples, ASGCA president.

Fifty-six percent of the firms surveyed
cited wetlands as the primary problem they
encountered during the permit process.
Other areas of concern were habitat, ni-
trates and chemical contamination, ground-
water protection, and pesticide usage.

The ASGCAsurvey also determined that
new golf course projects have experienced
the most delays because of objections by
the Corp of Engineers. The Environmental
Protection Agency, Department of Natural
Resources, various environmental groups,
local planning commissions, town and city

councils, wildlife organizations, and adja-
cent landowners were ranked behind the
Corp of Engineers in terms of causing de-
lays.

More than half of the architectural firms
that responded said some of their new
projects had been delayed from eight to 12
months by the permit process. One-fourth
said hearings delayed their projects by
three to six months, while 22.5 percent said
that several of their projects had been de-
layed from 15 to 30 months.

Delays represented far more than incon-
venience to the firms and their clients.
When asked to present actual case histories
showing the costs of these delays, the archi-
tects cited additional costs ranging from
$10,000 to more than $1 million. These
changes came from additional financing,
legal, and consultant fees, and from rerout-
ing the project.

In general, respondents suggested that
the golf industry develop a comprehensive
informational program for agencies and
interested environmental groups. Uniform
interpretation guidelines should be worked
out with national agencies, such as the
Environmental Protection Agency and

Corps of Engineers, which could then be
used as parameters by local and state bod-
ies, they said.

Maples pointed out that golf course ar-
chitects are environmentalists by nature
and training, and that nearly every ASGCA
member has advised clients to back away
from a project that could damage the envi-
ronment. IIHowever, we have not done a
good job of explaining to regulatory agen-
cies, local boards, and the general public
how golf courses contribute to the quality
of life," Maples said. "We must go one step
further and work with the EPA and CaE to
develop guidelines that will help the archi-
tect prepare a plan that will be acceptable
without a great deal of revision."

The key to that is having national stan-
dards on such key issues as wetland mitiga-
tion, Maples said. "We need to prepare
good preliminary plans that are readily
understandable to the laymen who sit on
many of the local boards," he added. IIWe
must become allies, not adversaries."

The ASGCA is sharing the results of its
survey with other golf associations in hopes
that a meeting can be set up in the near
future with key regulatory agencies.

contact FLEXALONINC.at (805) 541-2206 Fax (805) 541-2532
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THE FRONT OFFICE
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OPINION PAGE
EASTERN LEAGUE SETS TRAINING PRECEDENT

Lack of field consistency has been a lingering
problem in the minor leagues for years. Before
a player can make it to the Majors, he must first

hone his skills on tight-budget municipal baseball
diamonds in small cities across America. The record
he establishes on these fields is what determines
whether or not he'll play in the Big Leagues some
day.

This baseball boot camp is loaded with pressure,
months of living on the road, and tremendous com-
petition. Inconsistent or poor fields can ruin a
player's career before it has a chance to develop.

Not only do players have a great deal at stake, so do the owners of these teams,
who invest hundreds of thousands of dollars trying to develop the baseball stars of
the future. With Minor League expansion set for 1992, one year before the National
League adds two more franchises, Eastern League owners have decided it is time to
do something about the inconsistency of playing fields. In a recent seven-to-one vote,
the owners required that all groundskeepers and general managers in the league
attend a two-day field maintenance seminar this September in Harrisburg, PA.

The recent decision is a dream come true for Murray Cook, superintendent of West
Palm Beach Stadium in West Palm Beach, FL. Cook, who has a degree in education
from North Carolina Wesleyan in Rocky Mount, NC, has been trying for years to create
a baseball groundskeepers school. He has worked on baseball diamonds since he was
14 years old and has renovated a number of Eastern League fields in the process.
Today he is superintendent at West Palm Beach, the spring training site for the Atlanta
Braves and the Montreal Expos, as well as the home stadium for the West Palm Beach
Expos and the Tropics.

"The training institute is a feather in the League's cap," boasts Cook. "It has taken
a leadership position. Charlie Eschbach [Eastern League president] and Scott Carter
[president of the Harrisburg Senators] intend to set an example for the other 18 leagues
to follow. Sal Artiaga [president of the National Association of Baseball Leagues] said
that if the school works for the Eastern League, he might require the same type of
school for the other leagues."

The institute will cover in depth such issues as field specifications, turf renovation,
and mound and infield dirt preparation. It will also focus on business issues, including
negotiating leases, working with Major League clubs, marketing, and sharing the cost
of equipment and supplies. "The seminars will be custom-tailored to fit the needs of
all eight teams," Cook promises. When they leave the meeting, all clubs will have their
own day-to-day management program, as well as guidelines for achieving it.

During the first year, the institute will be limited to the Eastern League. However,
Cook envisions a time in the near future when other leagues, or perhaps colleges and
universities, can benefit from the program. "Realistically, minor league clubs can only
take advantage of educational programs in their region," Cook admits. "Croundskeep-
ers need information that is appropriate for their part of the country. As a result,
training programs in the future will need to be regional in scope."

Golf & SporlsTURF salutes the Eastern League and Murray Cook for setting a
precedent in training. They are a bright spot in the industry. If you would like to learn
more about the Eastern League institute, give Murray a call in Florida at (407)
471-5362. Let his enthusiasm rub off on you so that you, too, can take part in the
growth of the sports turf industry.
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CALENDAR
JULY
29-31 International Lawn, Garden and

Power Equipment Expo, Ken-
tucky Fair and Exposition Center, Louisville,
KY. Contact Expo 90, P.O. Box 70465, Louis-
ville, KY 40270, (800) 558-8767.

AUGUST
1 University of Georgia Turfgrass Field Day,

Georgia Station, Griffin, GA. Contact:
Georgia Turfgrass Association, 4565 S. Berke-
ley Lake Rd., Norcross, GA 30071, (404) 447-
4985.

9 Rutgers Turfgrass Research Field Day,
Turfcenter, Ryders Lane, Cook College,

New Brunswick, NJ. Contact Dr. Henry Indyk,
Crop Science Dept, Cook College, New Bruns-
wick, NJ 08903, (201) 932-9453.

9 Facilities Management Workshop, Ohio
State University, Columbus, OH. Contact

PGMS, 10402 Ridgland Rd., Suite 4, Cockeys-
ville, MD 21030, (301) 667-1833.

21 Facilities Management Workshop, Col-
lege of the Holy Cross, Worcester, MA.

Contact PGMS, 10402 Ridgland Rd., Suite 4,
Cockeysville, MD 21030, (301) 667-1833.

SEPTEMBER
4-6 Institute of Groundsmanship Sports

Trade Exhibition, East of England
Showground, Peterborough, UK. Contact:
lOG, 19-23 Church St, Milton Keynes, Buck-
ingbamshire, UK MK12 5LG; telephone Milton
Keynes (0908) 311856.

17 20 44th Northwest Turfgrass Con-
- ference, Rippling River Resort,

Welches, OR. Contact Northwest Turfgrass
Association, P.O. Box 1367, Olympia, WA
98507, (206) 754-0825.

18 Professional Turfgrass Field Day,
Westchester Country Club, Rye, NY.

Contact: Metropolitan Golf Course Superinten-
dents Association, P.O. Box 396, Mamaroneck,
NY 10543, (203) 329-8257.

18-19 Virginia Tech Turf Research Field
Days, Turfgrass Research Center,

Blacksburg, VA. Contact J. R. Hall III, Virginia
Cooperative Extension Service, 424 Smyth
Hall, Blacksburg, VA 14061, (703) 231-~736.

Send announcements on your events two months in
advance to editor, Golf & SportsTURF, P. O. Box 8420,
Van Nuys, CA 91409. Fax: (818) 781-8517.


