The art of application
for maximum germination.
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The Ryan® Mataway®
Overseeder is simply better.

Better results begin with the
basics, like seed calibration. An
easy-to-read chart on the Mataway
Overseeder tells you the exact set-
ting for pounds of seed needed per
1,000 sq. ft. Just look it up, load it
up, select setting, and you’re ready
to go.

Two-inch spacing between
rows gives you a dense pattern for
one-pass application. Gandy® pre-
cision metering and an easily re-
moved disc-type seed delivery
system places the seed directly
into the slits for uniform seed/soil
contact allowing maximum
germination.

The result is a lusher, thicker -

lawn.

The Ryan Mataway Overseeder
gives you the flexibility to power
rake, overseed, or to do both at the
same time. Call today or contact
your nearest Ryan dealer for more
information and a free test drive
demonstration.

Call toll free 1-800-228-4444
for all the details.

RYAN'

BUILT TO LAST

6422 Cushman, OMC-Lincoln, PO. Box 82409, Lincoln, NE 68501
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CHIPCO® SEVIN® brand SL carbaryl as ants, fleas, ticks and mosquitoes
insecticide consistently demonstrates effective that thrive around the perimeters of your
control of the most damaging species of white course. And it’s easy to apply. There’s no need

grubs. Plus control of 29 other destructive
turf pests—including sod webworms, chinch
bugs and bluegrass billbugs.

It even provides dependable control of more
than 86 insects known to attack trees,
shrubs and ornamentals.

And CHIPCO® SEVIN® brand SL carbaryl
insecticide gives you all this control at a cost
of only about one dollar per 1,000 sq. ft. But
the advantages don’t stop there. CHIPCO®
SEVIN® brand SL carbaryl insecticide is

for special protective clothing, no odor,

and play can be resumed as soon as the spray
has dried. CHIPCO® SEVIN® brand SL
carbaryl insecticide is low in toxicity to fish,
and other formulations of SEVIN® brand are
used for control of pests on household pets,
poultry and some game birds.

When you add it all up, is there really any
other choice in grub control?

“Chipeo Sevin SL

Brand Carbaryl Insecticide

ideal for control of nuisance pests such

@ RHONE-POULENC

As with any crop protection chemical, always read and follow instructions on the label. CHIPCO is a registered trademark of Rhone-Poulenc. © 1989 Rhone-Poulenc Ag Company
CHIPCO SEVIN is a registered trademark of Rhone-Poulenc for carbaryl insecticide.
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14 RADIO BRIDGES THE GAPS FOR PARK

21

IRRIGATION SYSTEM

Public parks are caught in the middle as demand for recreation areas increases and water
available for irrigation decreases. Old parks with outdated utlities and new parks scattered
throughout communities need irrigation control systems that reduce water waste and still
allow for expansion. Griffith Park in Los Angeles recently completed a major overhaul of its
60-year-old irrigation system that combines the use of treated effluent with a new radio-
operated control system. The park no longer has to compete with local residents and
businesses for water. But, most importantly, it can improve its golf course and park turf and
save water at the same time by utilizing the most modern control systems linked to a central
computer by radio.

WINTERIZING IRRIGATION SYSTEMS:
PROCEDURES THAT AVOID PROBLEMS

Today there are no boundaries for irrigation. All types of irrigation systems are being installed,
from the hottest regions of the country to the coldest. A growing number of sports facilities
must protect their irrigation systems from winter damage by draining them. Irrigation
manufacturers warn that improper drainage procedures can result in severe damage. This
article describes how large irrigation systems should be drained in the fall and recharged in the
spring. Doing it right requires a little extra effort, but saves money and time in the spring on
costly repairs.

LINE-UP
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8 EVENTS
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COVER: Wilson Golf Course at Griffith Park in Los Angeles.

Photo courtesy: Kathi Casserly.



The most innovative rotor in sports
is right under your feet.

R-70: Longer Throw with Great Close-in Watering

It's a brand new ball game in rotor performance on sports fields and
large turf areas. Rain Bird just changed the rules by designing the
industry’s most innovative new rotor—a decade early. Introducing the
R-70 Rotor Pop-up Sprinkler.

A powerful, yet very efficient, water-lubricated piston drive means
record distances of throw without the need for increased pressure.
And a self-cleaning feature allows dirt to flow straight through with no ==
clogging. Its close-in watering is superior to anything on the field, too. Wrigley Field, Chicago

I > _ o 1)
The R-70’s constant rotation speed, regardless of pressure changes, '
delivers optimum nozzle performa Plus, Rain Bird’s patented,

Y color-coded nozzles can be easi d in the field and offer the

industry’s lowest traje arc—just egrees. And the extra height
SPORTS TURF ROTOR of a 3% " pop-up means the rotor can be buried deeper.
A built-in SAM check valve, multi-function wiper seal, easy arc adjust-
ment, full and part circle and an extremely small (2%4 ") exposed Oviedo High School, Oviedo,
surface are all standard. Florida i

The R-70—an all-star under any field. <4 ]
| RN I BIRD

Rain Bird Sales, Inc., Turf Division 145 N. Grand Avenue, Glendora, CA 91740
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AND SIMPI_E TO USE.

® TURF-MAT is 100% needle-punched
polyester, which allows turf to breathe,
and lets water, air and sunlight through
so turf stays green and healthy.

® TURF-MAT protects both natural and
artificial turf from foot traffic, food and
liquid spills, grandstands, equipment and
other heavy loads.

® TURF-MAT is easy to put down and
repack and takes far less time than any
other kind of protective surface. Just
unroll and tape seams; no special
anchoring is necessary.

® TURF-MAT is used by professional and
college stadiums throughout the U.S.
and Canada, including:

L.A. Coliseum Bowling Green University
Orange Bowl Veterans Memorial Stadium,
Cleveland Browns Erie, PA

Stadium Belkin Productions

Photos courtesy of the Rose Bowl, Pasadena, CA

NOW YOU CAN BUY DIRECT FROM

THE MANUFACTURER AND SAVE!
Any size roll /combination: 19¢ per sq. ft.
Comes in 151 ft. x 150 ft. rolls.

Custom sizes are available at no extra charge.
No order is too small.

For more information, please call or write:
SCHERBA INDUSTRIES, INC.
Covers Unlimited Division

4472 W. 160th Street Cleveland, OHIO 44135
(216) 267-0330

©covERs UNLIMITED




George Toma,
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Grounds Keep
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“parker Sweepers also work great on artificial turf.
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THE FRONT OFFICE

OPINION PAGE

U.S. STRATEGY NEEDED
NOW FOR NEXT CENTURY

f one thing is holding back the golf and
I sports turf industries in this country, it is the

lack of a national plan. No community, much
less an entire country, can operate effectively
without goals and a strategy on how to reach
them.

Operating without a plan is like driving in New
York, Chicago, Los Angeles or any other big city
without a map. Why take crowded streets when
a highway can get you there faster? Time is mo-
ney, as the saying goes, and that definitely
applies to golf. In the case of sports fields, lost

' - time means more unnecessary injuries.
Two recent developments point clearly to the need for a national strategy.
The first is a study sponsored by the National Golf Foundation (NGF) reve-
aling that 4,000 to 6,000 golf courses must be built in the next 12 years to
keep up with the demand for golf.

The NGF estimates that by the turn of the century more than 30 million
golfers will be seeking starting times on the nation’s golf courses. The pre-
sent 12,407 courses will not be able to handle the load.

The NGF should be commended for setting a national goal of 16,000 to
18,000 golf courses by the year 2000. If you break that number down, you
quickly realize that 375 new courses must be opened each year for the next
12 years. That's more than three times the number of golf courses opened
in 1987. Yet, it can be done, says NGF, reminding us that during the 1920s
an average of 450 golf courses were built each year.

The second development is a report by the Scottish Sports Council (SSC)
which predicts how many more sports facilities will be required by the country
to take it into the 21st Century. Titled “Sport 2000: A Scottish Strategy,” the
report is based on the fact that more than 90 percent of Scottish youth and
50 percent of Scottish adults take part in some form of sport or physical recreation.
It concludes that, to meet the demand for recreation likely by the year 2000,
the country needs to spend 350 million pounds in capital improvements and
hire an additional 2,750 management and operational personnel.

According to SSC, the country needs just one more 18-hole golf course,
but also 1,000 more tennis courts; 13 additional track and field complexes;
and 41 more “pitches.” Plus, 750 of its current 4,000 playing fields should
be upgraded. If Parliament accepts the SSC's report and funds the request,
Scotland should be in good sports shape in 12 years.

Think how different our situation is. Even with NGF's guidelines, golf cour-
se construction is mostly in the hands of private enterprise. Municipal golf
courses can't pick up all the slack.

We don't even have rough numbers to estimate the need for other types
of sports turf facilities. No U.S. Sports Council exists to gather the necessary
information from parks, schools, colleges, municipalities, and private recre-
ational facilities. It would appear at the moment that money to fund such a
study is not readily available from either public or private sources.

We have no national strategy, and in many cases, no local strategy to guide
us in the future. The country is dealing with the need for more sports facili-
ties on a piecemeal basis.

I'm not suggesting we ask government to pick up the tab as in Scotland.
But we do need some accounting of current facilities, and a national strategy
to help guide public and private institutions into the next century.

It seems to me that if the NGF found the resources to commission its study
of golf courses, a consortium of other industry associations can find a way
to commission a study on other types of sports facilities. The longer we wait,

the less prepared we'll be.
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CALENDAR
DECEMBER

New Jersey Turfgrass
5'8 Expo '88, Resorts Inter-

national Hotel, Atlantic City, NJ. Contact:
Dr. Henry Indyk, (201) 932-9453.

Symposium on the
6 Characteristics and Safety
of Playing Surfaces for Field Sports, Shera-
ton Phoenix, Phoenix, AZ, Contact; Kathy
Dickinson, ASTM, 1916 Race St., Philadel-
phia, PA 19103, (215) 299-5480.

Ohio Turfgrass Conference
6'9 and Show, Cincinnati
Convention Center, Cincinnati, OH. Contact:
Ohio Turfgrass Foundation, 2021 Coffey
Rd., Columbus, OH 43210, (614) 292-2047.

Georgia Turfgrass
12"14 Conference, Radisson Inn
and Conference Center, Atlanta, GA. Con-
tact: Gil Landry, Extension Turf Specialist,
The University of Georgia, College of
Agriculture, Athens, GA 30602, (404)
542-5350.

Texas Turfgrass Associa-
12'14 tion Conference and
Show, Fort Worth, TX. Contact: Shirley

Duble, TTA, 1003 Howe, College Station,
TX 77840, (409) 693-1656.

Missouri Lawn and Turf
12'14 Conference, Clarion Hotel,
St. Louis, MO. Contact: Terry Anne Turner,
Conference Office, 344 Hearnes Center,
University of Missouri, Columbia, MO

65211, (314) 882-4087.

Desert Turfgrass/Land-
14'16 scape Conference and
Show, Tropicana Resort, Las Vegas, NV.
Contact: Bob Morris, Clark County Ext.
Office, 953 E. Sahara Ave., Las Vegas, NV
89104, (702) 731-3130.



