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Y LOCAL DOUBLE A HARRISBURG SENATORS made the Eastern
League playoffs last summer and earned some home games at cozy Metro
Bank Park, which sits on an island in the middle of the Susquehanna River.
Tropical Storm Lee had other plans however and unleashed enough rain in

early September to cause serious river flooding, forcing their entire playoff series to be con-
tested in Richmond, VA.

The Mid-Atlantic region has seen record rainfall this year and it’s not over yet. Plenty of
fields have suffered damage and anyone relying on natural drainage has seen a ton of wet
ground for months. The sun was a stranger for sustained stretches here.

Over-the-top weather across our country has been relentless for so many seasons now
that perhaps we should start considering the new normal is intense weather and lots of it.
Hurricanes, tornadoes, floods, wildfires, earthquakes—it seems like most of America has
been nailed by an uncontrollable fit of nature over the past few years. 

In Texas the scourge has been drought. I asked Jim Wiggins, a good friend of this maga-
zine and the athletic grounds supervisor for the Tomball School District, north of Houston,
how bad has it been?

“It has been real bummer of a summer down here! Since April 15 until last weekend
(when we received 3 inches) our total rain has been 10.5 inches. We have been on water ra-
tioning all summer and with the opening of our second high school in August we have re-
ally had to plot and plan to get the eight new fields adequate water,” he replied.

“We are able to irrigate and have been all summer and with some help from the MUD
district at the new school. We have somehow made it through these harsh times. We set
records almost daily and weekly for highest temps ever, 31 days of over 100 degrees, set the
record for consecutive 100-degree days at 24 days, and was the driest summer of all time
with 5.60 inches received from May through September.

“We also set the record for the all-time hottest day in city history August 27 with a high
of 109 and a low of 81. Overall our 28 fields have made it through these radical days, [but]
it was really tough at the new high school because they had just been sprigged in early
spring and were still in a grow-in period. Even with rationing we used about 1.7 million gal-
lons in August on those eight fields. Thank goodness for our Hunter Irrigation systems they
have helped us make it through these 5 months and counting of drought.

“We just need to have all the rain systems this winter pushed down here to our Texas
coastline or I have to learn to do a better rain dance to keep our energy [police] off our
backs.”

Life ain’t fair or certainly some of the rain we’ve had here back East would have found its
way west. A lot of you put in mucho hours battling Mother Nature’s effects and should be
recognized for it though I realize most of you aren’t. It’s a “hope for the best, prepare for the
worst” world.
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S REGIONALLY COLDER WEATHER BEGINS TO SETTLE IN, I am re-
minded that winter is coming upon us quickly. By January, the conference in
Long Beach will be a welcome change of temperature and scenery!  Long Beach
has so much to offer to our attendees. Besides the weather and the beautiful, very

long beach, the city is full of culture, great venues and entertainment. We detail what you can
expect to see and do outside of the conference in Long Beach, see page 30.

I hope that you have spent some time reviewing the excellent program that Conference
Education Chair Pam Sherratt, Tour Chair Jeff Salmond, CSFM, and Exhibition Co-chairs
Rene Asprion and Chad Price, CSFM, CFB and their committees have put together for you.
STMA exists to provide education, and the STMA conference is the most comprehensive ed-
ucational program held for sports turf management in the United States. The conference edu-
cation tracks allow attendees to choose the topics that will benefit them the most. An
important component of the educational program is the trade show. On the show floor, you
will see the latest technology, meet with suppliers and have the opportunity to compare the
benefits of these products and services. You also will not want to miss the Top 10+ Turf Mon-
itoring Tools educational session being presented twice during the trade show.  

Throughout the conference you will have the opportunity to participate in another educa-
tional activity that is less formal, but of critical importance.  It is networking with your peers.
Take advantage of the time before and after the formal learning sessions to meet others and
find out how they are solving their problems. Their real world strategies complement the
classroom presentations and can spark ideas for you to take back and apply at your facility.
Each year, STMA has greater attendance from international professionals. Networking with
these attendees will bring another excellent perspective to your management practices. As our
international membership grows, we will continue to expand our education program to in-
clude international speakers and relevant topics. Please help to make our international atten-
dees feel welcome!

STMA is fortunate to have an active and engaged student membership. A majority of
these bright, young people compete in our Student Challenge. This is a highly regarded com-
petition, and the two winning teams take home $4,000 each to create a learning lab at their
school s. This year, we have adjusted the student program so that they can be a part of the an-
nual meeting. These are our future leaders, so please introduce yourself, share your advice and
be a resource for them.  

Coming to your mailbox late this month is the STMA annual election ballot. It will also
contain an amendment to the Bylaws that creates a Retired category of membership. Please
take the time to cast your vote. You can vote electronically, too. Just be certain that you fol-
low the directions on the ballot. 

I wish you and your families a wonderful Thanksgiving together.

Looking forward to
Long Beach

A
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Long Beach 2012

STMAheads west, to Long
Beach, Calif. from

Jan. 10-14, 2012 for the 23rd Annual
STMA Conference and Exhibition.
Settled along five-and-a-half miles of
sandy coastline, Long Beach is the
quintessential vacation getaway,
boasting both the ambience of a so-
phisticated urban center and the
charm of a seaside community. Lo-
cated just 20 miles south of Los An-
geles, California’s fifth largest city
offers visitors a dynamic range of at-
tractions, shopping, recreational ac-
tivities, art and culture, restaurants
and nightly entertainment that make
it an ideal destination for attendees.

As has been the case for several
years, STMA has expanded the edu-
cational track, with more than 65 ed-
ucation sessions to choose from,
organized into nine different educa-
tional tracks (you’ll learn more about
these later in this article).  All of this
year’s sessions were selected with
one thing in mind… you and your fa-
cility coming away with new opportu-
nities, ready to be capitalized on
when you return home.  

As usual, there will be ample op-
portunity to network, visit with STMA
commercial members and vendors at
the trade show, and take away valu-
able, actionable lessons from world
class educators. Make sure and
check out page 21 of this article for
What to Do Next, to ensure that you
and your crew are able to attend this
invaluable investment in you, your
staff and your facility.

Conference
Highlights
STMA Networking Sessions
Wed., Jan. 11, 4:30 - 5:30 p.m.
Members say that networking is one
of the top reasons they join STMA.
Thus, in addition to all of the net-
working opportunities throughout the
conference, we’ve created a formal-
ized networking kick-off. Network with
professionals from facilities similar
to your own! The forum is divided by
category into separate sessions for
schools K-12 facilities, colleges and
universities, facilities used by profes-
sional athletes, parks and recreation
facilities, academics and students. 

Welcome Reception
Sponsored by Toro and Covermaster
Wed., Jan. 11, 7:30 - 10 p.m.
First-Time Attendees Reception – 
7 - 7:30 p.m.
A must-attend networking event!
Kick off the conference in style with
the other influencers who are in Long
Beach.  Enjoy food and drink cour-
tesy of Welcome Reception sponsors
Toro and Covermaster. 

SAFE Casino Night at the
Welcome Reception
Wed., Jan. 11, 8:30 - 10 p.m.
The SAFE Foundation will be debuting
Casino Night at the Welcome Recep-
tion at 8:30 p.m. with many games
and opportunities to win prizes while
supporting STMA’s charity.  

Opportunities Abound
as STMA Heads West!

Estimated Investment to Attend
Complete Conference Package (Including meals and preconference        

workshops) – STMA Member – $375
Ground Transportation – $50

Misc. meals – $40
3 nights lodging at STMA official hotel - $639

Air Transportation – $340

Total – $1,444
Remember, that’s an investment - not a cost!  STMA’s previous conferences have

delivered a return on investment of 1,375 percent!  For a detailed ROI report, go to
www.STMA.org      and click on the Conference tab, 2011.  

*There are ways to reduce your costs significantly.  Just splitting the ride to and
from the airport and sharing a room with one other person can reduce these costs by
more than $340!

Images courtesy of Destinations Magazine






