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From the Sidelines

.d‘---—.- ERESIN Eric Schroder
. . Editor

eschroder@m?2media360.com

717-805-4197

Averting another tragedy

ATE IN JANUARY a 9-year-old boy died in Missouri after a soccer goal fell on
him. At least eight other youngsters have perished the same way in the past 10

years, a fact I learned from a Google search—and those were found on just the
first page.
Here is an open letter written by Jody Gill, CSFM, CPSI, Grounds Coordinator for Blue
Valley Schools in Missouri, being circulated by the STMA:

Many of us are dealing with high school, college and professional athletes who are gener-
ally going to use equipment, such as soccer goals, as they are intended to be used. Those of
us who are responsible for elementary school facilities and equipment need to be especially
aware that elementary age children are unpredictable and have not yet developed common
sense that would cause them to stop and think before climbing onto or hanging from a
structure such as a portable soccer goal.

Most of us were taught the concept of defensive driving as a way to anticipate the actions
of other drivers and hopefully prevent the collision from ever happening. As Professional
Sports Turf Managers, especially at the elementary school level, we must adapt the defensive
driving concept to our field safety programs. We must anticipate the unpredictable actions
of children. They are not always going to follow the rules and we cannot expect them to use
common sense. It is our job to anticipate their actions and provide them a safe environment
whether at recess on the playground or during football practice after school.

Whether on multi-purpose fields or soccer specific fields, it makes sense to use portable
soccer goals so we can move the goals around the field to spread the wear and tear on the
grass. Preventing tipping of the goals should be a top priority. There are many tools and
methods commercially available to anchor goals. We have addressed this by using four earth
auger anchors per goal to keep the goals secured to the ground. We also use chain and a pad-
lock on each anchor so the goals cannot be removed from the anchors and to prevent goal
relocation by anyone other than my staff. Occasionally the anchors can work loose especially
after freeze/thaw cycles. As the snow melts, we will be relocating the goals again and re-an-
choring them to get ready for early spring use. You should make sure that school staff such
as teachers, paraprofessionals, custodians, etc. are aware of the anchoring procedures and en-
courage them to inspect them daily and report missing or loose anchors.

Additionally, we use only 12-foot wide, all-aluminum goals at all of our elementary
fields. These goals are very lightweight so if these goals tipped the chances of a serious injury
is greatly reduced. There are many different soccer goal manufacturers who provide very
ligheweight, high quality goals. Remember though, even the lightest goal must be anchored.

I know that school budgets have been squeezed to the breaking point. There are many
other ways to seek funding for safer goals and for field maintenance needs including school
PTA/PTO, local businesses, neighborhood associations, neighborhood garage sales, advertis-
ing on school fences, etc. The point is we must use our skills, knowledge and every other
available resource to make sure accidents like the one the killed little Jonathan never

happen again. ~
e
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President’s Message

Troy Smith,
CSFM

troy.smith@broncos.nfl.net

Always moving forward

T IS WITH GREAT PLEASURE that I announce those who recently attained certifi-

cation beginning January 1. They are: Steve Berg, CSFM; Adam Dixon, CSFM;

Kevin Hardy, CSFM; Joseph Kovolyan, CSFM; Shaun Lynch, CSFM; Sarah Martin,

CSEM; Nick McKenna, CSFM; Matt Rogers, CSFM; Don Scholl, CSFM; Kevin
Taylor, CSEM; Rusty Walker, CSFM; and Jason Wigington, CSFM. Our certification pro-
gram continues to gain momentum and interest from our members and their employers.
One very important aspect of this program is employer support. STMA has developed a
brochure specifically for employers that points out the value of certification and the impor-
tance of absorbing the costs for their sports turf manager to become certified. I believe in cer-
tification, and I hope that you will consider the value that it can bring to you personally and
professionally.

Committee work is underway. We have very healthy participation from every segment of
our membership. This tells me and your Board that you have confidence in the committee
system as a way to help advance STMA. That is exactly what our committee system is de-
signed to do. Your ideas and insight really provide perspective to help develop the right pro-
grams that are important to the membership. Our Committees work on initiatives that are
well defined in our strategic plan, and as our committees tackle these initiatives, the entire as-
sociation’s strategic plan presses forward. Over the previous 4 years, committees have helped
us to achieve nearly all the initiatives in our 5-year plan. Your Board will be developing a new
plan during its summer board meeting for 2012 and beyond.

This is the time of year that I know local chapters become hard-pressed for volunteers. We
are all so busy with our field management programs in the spring that often very little extra
time is available to help our chapters be successful. I encourage all of you to take an active
role in your chapter. Be sure to renew your membership in your chapter. Offer to host an
event, or provide your arms and legs to help others plan and hold an event. It is only through
volunteerism that our profession flourishes. Involvement helps the chapter, but it also pro-
vides tremendous rewards back to you. If you are not a member of your local chapter, STMA
has a complete list online or you can find contact information at the back of this magazine
(p-55).

The 2011 Regional Conference is set: June 15-16 at the University of Tennessee in
Knoxville. The steering committee has been meeting and is developing 2 days of excellent,
hands-on education. There will be a trade show and a night out at a Tennessee Smokies
minor league baseball game. The next three locations have also been set for the regional con-
ferences: 2012 in Ohio at Paul Brown Stadium, 2013 at BYU-Provo in Utah, and 2014 in

Baltimore. Exact dates should be coming soon. For more information about this June’s con-

bk

ference in Tennessee, see the article on page 54 in this issue.
Enjoy the season!
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FieldScience| Q&A with Laurence Mudge

Pre-emergence
weed control

Editor’s note: For an overview of pre-emergence weed control, SportsTurf recently interviewed
Laurence Mudge, technical services coordinator for Bayer Environmental Science.

Q: What are the benefits of a pre-emer-
gence program versus post-emergence weed
control?

A: There are several benefits to a pre-
emergent program. First of all, pre-emer-
gents are more cost effective, so you can
spend less money on pesticides and labor
costs. If you depend on post-emergent
products, then you will be out there spray-
ing whenever the weeds pop up. There’s a
lot less hassle and a lot more weed control
[with pre-emergents].

Q: What recommendations, in general,
do you have for turf managers when select-
ing a pre-emergence herbicide?

A: Check the type of turf that you are
treating, and then find out what types of

weeds you are trying to control. For exam-
ple, many treat for Poa Annua and broadleaf
weed control in the fall. Before choosing a
pre-emergent herbicide, make sure you
know if the product is labeled for the turf
you are treating.

Q: What advice do you have for turf
managers who are faced with budgetary
and/or time constraints when it comes
to developing a weed control plan or
program?

A: Turf managers need to look at the
overall costs. Many turf managers think it
is cheaper to only use the post-emergent
product and they will skip using a pre-
emergent. They dont count in the labor
costs, repeat applications and overall hassle

When you have healthy turf, you are asking a
whole lot less of your pre-emergent herbicide.

— Laurence Mudge

of treating weeds post-emergent. You need
to plan and look at the overall costs of con-
trolling the weeds.

Q: What factors have the biggest impact
on pre-emergence herbicide effectiveness?

A: The turf grass health can play a role.
If you have a well-established turf, and it is
in good condition, that can assist the pre-
emergent herbicides. That is one of the
most important things about weed con-
trol—the health of the turf. When you have
healthy turf, you are asking a whole lot less
of your pre-emergent herbicide. Other fac-
tors include rainfall, soil texture, soil mois-
ture, and the competitiveness of the turf.

Q: What are your recommendations re-
garding timing of applications of pre-emer-
gence products?

A: Pre-emergent herbicides need to be
applied before weed seed germination. You
have to know when your weeds germinate.
This depends on where you are in the coun-
try, but generally the application should be
between February and April. The further
south, the earlier the pre-emergent herbi-

cides should be applied.

Q: What problems on turf lead to the
most weed problems?

A: Anything that is injuring or damag-
ing the turf: poor drainage, shade, areas
where you may have winter kill or disease.
Anything that is affecting the turf and
opening up the canopy leads to weed
growth. Healthy turf is an important factor
in weed control. Weeds pop up in areas
where the turf isn’t healthy. In wetter years,
there is more weed pressure as opposed to
dryer years when weeds don’t germinate as
much.

Q: What resources do you recommend
for developing a weed control program?

A: One of the best places to go when
developing a weed control program is to
contact your local state university’s turf
weed specialist. They will be able to assist
you with the weeds that are relevant in your
region. If you have questions that are more
product specific, reach out to the company
and ask for their recommendations. l
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Field

| By J.T. Brosnan and G.K. Breeden

New herbicides for 2011

S THE CALENDAR
TURNS each year, new her-
bicides are introduced into
the marketplace. Many of
these herbicides may benefit
individuals managing cool- and warm-sea-
son athletic fields. Some of the new herbi-
cides that will be available in 2011 are
outlined below.

Specticle (active ingredient- indazi-
flam) is a new preemergence herbicide from
Bayer Environmental Science labeled for
use on warm-season turf at rates of 2.5 to 5
oz/A. Research at the University of Ten-
nessee has found that Specticle provides ef-
fective preemergence control of crabgrass
(Digitaria spp.) and annual bluegrass (Poa
annua) at lower use rates than other pre-
emergence herbicides. This herbicide is also
labeled preemergence control of goosegrass
(Eleusine indica).

Individuals should use caution when ap-
plying Specticle to athletic field turf. This
herbicide has a longer residual than other
preemergence herbicides; thus, there are
label restrictions pertaining to not only
overseeding but establishing new warm-sea-
son turfgrass from stolons/sprigs or sod.
Depending on application rate, turfgrass
managers cannot overseed for 8 to 12
months after treatment with Specticle. Fur-
thermore, the product label currently states
that turfgrass managers must delay sprig-
ging or sodding for 2 and 4 months after
application, respectively.

Imprelis (active ingredient- aminocy-
clopyrachlor) is a new postemergence her-
bicide from DuPont labeled for broadleaf

weed control in cool-season turfgrasses, as

well as zoysiagrass (Zoysia japonica) and cen-
tipedegrass (Eremochloaophiuroides). Appli-
cation rates for cool-season turfgrass range
from 3 to 4.5 floz/A. On warm-season turf-
grass, application rates cannot exceed 3
floz/A, mowing heights must be greater than
V5 inch, and some temporary turfgrass in-
jury must be tolerated. Similar to Specticle,
this herbicide will provide effective weed
control at a lower application rate than has
been used with similar chemistries (i.e., mix-

tures of 2,4-D + MCPP + dicamba). Im-
prelis is labeled for use on golf courses, ath-
letic fields, sod farms, as well as residential
and commercial turf.

In research trials conducted at the Uni-
versity of Tennessee, seedling tall fescue and
perennial ryegrass have shown tolerance to
Imprelis applications for weed control. Ap-
plications of Imprelis at labeled rates have
not affected perennial ryegrass or tall fescue
establishment. Similarly, application of Im-
prelis at labeled rates 1 to 2 weeks after
seeding has not been injurious either. Many
athletic field managers may benefit from
these attributes. Other commonly used
broadleaf weed control herbicides (e.g.,
mixtures of 2,4-D + MCPP + dicamba) re-
quire individuals to delay seeding for 3 to 4
weeks after application and restrict applica-
tions to newly seeded stands until the sec-
ond or third mowing.

Additionally, research conducted at the
University of Tennessee has demonstrated
that Imprelis can be tank-mixed with Ac-
claim Extra (from Bayer—active ingredient
is fenoxaprop) to provide cool-season turf-
grass managers with an option for poste-
mergence broadleaf weed and smooth
crabgrass control.

SquareOne (active ingredients- carfen-
trazone + quinclorac) is a new postemer-
gence herbicide mixture from FMC labeled
for control of certain grassy and broadleaf
weeds in warm- and cool-season turfgrass as
soon as 7 to 14 days after seeding. Square-
One is labeled for use on golf courses, ath-
letic fields, sod farms, as well as residential
and commercial turf. Application rates of
SquareOne range from 8 to 18 oz/A.

Celsius (active ingredients- thiencar-
bazone + iodosulfuron + dicamba) is a
new postemergence herbicide mixture from
Bayer labeled for use on select warm-season
turfgrasses at rates of 2.5 to 4.9 0z/A; how-
ever, turfgrass managers cannot exceed 7.4
oz/A in a single year. Celsius is not labeled
for use on seashore paspalum (Paspalum
vaginatum); thus, turfgrass managers with
seashore paspalum athletic fields (or
bermudagrass fields heavily infested with

seashore paspalum) should select an alterna-
tive herbicide for broadleaf weed control.

Celsius is labeled for the control of a wide
range of broadleaf and grassy weeds. Prelimi-
nary research at the University of Tennessee
and the University of Georgia has also ob-
served postemergence activity on dallisgrass
(Paspalum dilatatum) following applications
of Celsius in mixtures with Revolver (active
ingredient foramsulfuron); however, it is not
clear at this time whether these treatments
will provide effective, long-term control.

Blindside (active ingredients- sulfen-
trazone + metsulfuron) is a postemergence
herbicide mixture FMC labeled for
broadleaf weed control on certain cool- and
warm-season turfgrasses at rates of 3.25 to
10 oz/A. Avoid applying Blindside to any
cool-season turfgrasses under stress, as tem-
porary injury can occur after application.

Blindside is labeled for use on golf
courses, athletic fields, sod farms, as well as
residential and commercial turf. Research at
the University of Tennessee has reported
that applications of Blindside can increase
the speed of ground ivy (Glechoma heder-
acea) and Virginia buttonweed (Diodia vir-
giniana) control compared to Manor (active
ingredient metsulfuron) alone.

Many of these herbicides will provide
athletic field managers with new options for
broadleaf and grassy weed control in 2011.
Always refer to the product label for specific
information on proper use, tank-mixing
compatibility and turfgrass tolerance.

Mention of trade names or commercial
products in this publication is solely for the
purpose of providing specific information
and does not imply recommendation or en-
dorsement by the University of Tennessee
Institute of Agriculture. For more informa-
tion on turfgrass weed control, visit the
University of Tennessee’s turfgrass weed sci-
ence web site at www.tennesseeturfgrass-

weeds.org. ll

Dr. Jim Brosnan is assistant professor-turf-
grass weed science and Greg Breeden is weed
science extension assistant at the University of
Tennessee.
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