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How did you prepare for the CSFM Exam?
Duncan: The first thing I did was call Pam Sherratt and Matt Williams at Ohio State and ask them for
any study materials they had for their turf students. They were a huge help in the whole process.
Along with that material, I read the textbook Sports Fields by Jim Puhalla cover to cover and looked
over a few other books as well.

How did you approach your employer to support your certification, both financially and in the
time needed to prepare for the exam? 
Duncan: I sat down with my boss and explained what the certification was as well as why I wanted to pursue it and he was behind
it the whole way. They paid for the exam, and also paid for the textbooks I needed to study for the exam.

Why did you decide to pursue certification?
Duncan: It was something I set as a goal for myself as soon as I heard about it.  I do not have a turf degree, just experience, and I
wanted to take the test to see how well I could do. 

How has certification helped your career?
Duncan: It has helped show a level of professionalism right away at work. Now not only does my boss ask me about his yard, but
the whole staff now asks questions! In the community it has helped a lot. Being on the board with Ohio STMA, I get a lot of calls
anyway about help with fields. With the CSFM, it gives you that instant credibility. I feel that down the road in my career, the CSFM
status will help me get a position that maybe I wouldn’t have been eligible for without a turf degree. ■

MarketplaceSports Turf Managers Association of Arizona: 
Chris Walsh cwalsh@scottsdaleaz.gov 

Colorado Sports Turf Managers Association:
www.cstma.org.                                                

Florida #1 Chapter (South): 305-235-5101 
(Bruce Bates) or Tom Curran CTomSell@aol.com 

Florida #2 Chapter (North): 850/580-4026, 
John Mascaro, john@turf-tec.com

Florida #3 Chapter (Central): 
407-518-2347, Randy Fisher, rfisher@kissimmee.org

Gateway Chapter Sports Turf Managers Association:
www.gatewaystma.org. 

Georgia Sports Turf Managers Association:
www.gstma.org.

Greater L.A. Basin Chapter of the Sports Turf
Managers Association: www.stmalabasin.com.

Illinois Chapter STMA: www.ILSTMA.org.

Intermountain Chapter of the Sports Turf Managers 
Association: www.imstma.org.

Iowa Sports Turf Managers Association:
www.iowaturfgrass.org.

Kentucky Sports Turf Managers Association:
www.kystma.org.
Keystone Athletic Field Managers Org.
(KAFMO/STMA): www.kafmo.org.

Michigan Sports Turf Managers Association
(MiSTMA): www.mistma.org.                         

Mid Atlantic Sports Turf Managers Association
(MASTMA) (formerly the Chesapeake Chapter STMA) 
Ph. 410-704-2197 www.mastma.org

Minnesota Park and Sports Turf Managers 
Association: www.mpstma.org

MO-KAN Sports Turf Managers Association:
www.mokanstma.com. 

Nebraska Sports Turf Managers Association:
402/441-4425.

New England STMA (NESTMA): www.nestma.org. 

Sports Field Managers Association of New Jersey:
www.sfmanj.org.

Sports Turf Managers of New York: www.stmony.org.

North Carolina Chapter of STMA:
www.ncsportsturf.org.

Northern California STMA: www.norcalstma.org.

Ohio Sports Turf Managers Association (OSTMA):
www.ostma.org.

Oregon STMA Chapter: 
www.oregonsportsturfmanagers.org
oregonstma@gmail.com

Ozarks STMA: www.ozarksstma.org.          

Pacific Northwest Sports Turf Managers Associa-
tion: www.pnwstma.org.

Southern California Chapter: www.socalstma.com.

South Carolina Chapter of STMA: www.scstma.org.

Tennessee Valley Sports Turf Managers Association
(TVSTMA): www.tvstma.com.

Texas Sports Turf Managers Association:
www.txstma.org

Virginia Sports Turf Managers Association:
www.vstma.org. 

Wisconsin Sports Turf Managers Association:
www.wstma.org. 

Benefits of certification verified

Chapter Sponsors

Editor’s note: This is another installments on how becoming a Certified Sports Field Manager

(CSFM) can benefit turf managers professionally as well as improve their facilities
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Visit www.sportsturfonline.com and
click on “E-newsletter” to register quickly

Bi-weekly newsletter emailed to you
from the editors of SportsTurf magazine 

ST Insider brings latest news and
information from around the USA for sports
turf management professionals 

x

x

It’s 
FREE

Sign up for ST Insider newsletter

has gone 
mobile!

Now you can access all the latest news
and events anywhere, anytime. Simply visit 

www.sportsturfonline.com/mobile4 
to stay connected.

AerFlo 14 www.aerflo.com
Aquatrols 13 www.aquatrols.com
Barenbrug USA 56 www.barusa.com
Beacon Athletics 45 www.beaconathletics.com
Beam Clay 52 www.beamclay.com
Buffalo Turbine 49 www.buffaloturbine.com
Colbond Inc. 39 www.colbond-usa.com
Color Biotics 31 www.CushionFallSport.com
Covermaster 11 www.covermaster.com
CoverSports USA 39 www.coversports.com/ST
Colbond 39 www.colbond-usa.com
Diversified Sports Specialties 52 www.DSSworks.com
DuPont Professional Products 3, 47 www.proproducts.dupont.com
Eco Chemical 49 www.eco-templine.com
Ecolawn 52 www.ecolawnapplicator.com
Ecologel Solutions, LLC 37 www.hydretainadvantage.com
Engineered Sportsfield Solutions 27 www.engineeredsportsfield.com
Ewing Irrigation 19 www.ewing1.com
Fairmount Sports + Recreation 5 www.Fairmount-Sports.com
GreensGroomer 9 www.greensgroomer.com/GreenZapr
Hunter Irrigation 2 www.hunterindustries.com/included
Hydraway Drainage 18 www.hydraway.net
Kochek Co., Inc. 52 www.kochek.com
Krylon 29 www.k1-lineup.com
Markers, Inc. 51, 52 www.markersinc.com
Newstripe Inc. 21 www.newstripe.com
Pioneer Athletics 55 www.pioneerathletics.com/st711
Redexim Charterhouse 25 www.redexim.com
Sod Solutions 17 www.sodsolutions.com
Southern Athletic Fields 37 www.mulemix.com
Sports Turf Managers Association 48 www.stma.org
Stabilizer Solutions 35 www.StabilizerSolutions.com
Synthetic Surfaces, Inc. 23 www.nordot.com
TifSport Growers Association 41 www.tifsport.com
TurfTime Equipment , LLC 52 www.TurfTimeEq.com
West Coast Turf 15 www.westcoastturf.com
Wiedenmann North America 27 www.terraspikeusa.com
Wood Bay Turf Technologies 33 www.woodbayturftech.com
World Class Athletic Surfaces 45 www.worldclasspaints.com
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BY  DR. GRADY MILLER
Professor, North Carolina

State University

Questions?
Send  them to 
Grady Miller at 

North Carolina State University,
Box 7620, Raleigh,  NC 27695-

7620, or email
grady_miller@ncsu.edu

Or, send your 
question to 

David Minner at 
Iowa State University, 106 Horti-

culture Hall, Ames, IA 50011 
or email 

dminner@iastate.edu.

QThis spring we have all these seed-
heads showing up on our bermuda-
grass fields. While we have had some
before, I do not ever remembering
them being this bad. Do you know
why they would be so much worse this
year? Other than mowing, what
should we be doing to make them go
away?

North Carolina

This is a great question. I have
also noticed that seedheads seem to
be a little worse this year than the
last couple. Seedheads are one way a
bermudagrass plant reproduces. The
seedhead, often called an inflores-
cence, is a grass’s flower. It may con-
tain viable seed that could mature,
germinate under the proper condi-
tions, and reproduce a new plant.
Some turfgrass plant cultivars are
sterile hybrids. These plants may
still produce a seedhead, but not
contain a fertile seed. For example
Tifway is a hybrid but it may still
produce some seedheads. Many of
these sterile hybrids were selected by
plant breeders because they pro-
duced fewer seedheads compared to
other bermudagrass.

The presence of seedheads is gen-
erally considered bad. The seedhead
stalk is thinner than a leaf blade so
it may give the turf an appearance
of having poor density. Also, the
seedhead stalk and inflorescence on
the end can give turf an off-color.
Although the seeds themselves are
generally purple, the thin stalk nor-
mally gives the turf a lighter appear-
ance. This is worsened when
feathery-looking anthers (pollen-
producing organ) are present in
seedhead. Be sure to inspect the
seedhead closely. Some people con-
fuse crabgrass seedheads for
bermudagrass seedheads. 

Those bermudagrasses that can
cross with another bermudagrass
plant and produce viable seed are
normally called “common types”
and often called “seeded types.”

Many of the common types are pro-
lific seedhead producers. But just
because a bermudagrass is a com-
mon type does not mean it will pro-
duce an abundance of viable seed. A
good example is Celebration
bermudagrass. It is a common type,
but has characteristics more similar
to a hybrid. So, it is a common type
but not a cultivar that produces ade-
quate seed for seeding.

So, seedheads sound bad, but to
be honest they can be desirable in
some respects. If someone wants to
purchase a new cultivar that will be
seeded, it is important since seed
prices are typically related to seed
yield (production). The more seed a
plant produces, the less it will cost
the customer. So many of our ‘com-
mon types’ that produce a lot of
seed are often the cheaper to pur-
chase and vice versa. A common
type such as Princess 77 produces
very few seedheads, so seed yield is
very low. Consequently, the seed
prices of this grass are generally
among the highest of the seeded cul-
tivars. So, the cost of poor seedhead
production provides a more consis-
tent looking turfgrass (fewer seed-
heads), but as a consequence the
cost is passed onto the consumer.

But the genetics alone do not de-
termine seedhead formation. Man-
agement practices and stress can
influence seedhead initiation. The
stress may be from a number of
causes including low nitrogen fertil-
ity, drought, soil compaction, tem-
perature stress, saturated soils, and
chemical-induced stress. The stress
will cause the plant to try and re-
produce as a survival mechanism.
The most common stress I see that
causes seedheads is low nitrogen.
Nitrogen generally maintains plants
in a more vegetative growth stage. A
drop in fertility may shift plants
into a reproductive stage.

Plants often respond to day
length differences with production
of an inflorescence. While bermuda-

grass is considered day-length neu-
tral, I swear that it will put out
more seedheads when the day
length (actually night length)
reaches a certain critical duration in
the spring and then again when the
day length is about the same in the
fall. Some have reported there is an
interaction of day length and tem-
perature. This may explain why
some years the bermudagrass pro-
duces so many more seedheads than
in other years.

Control of seedheads is usually
accomplished by more frequent
mowing. It should be noted that
some grasses may produce seed-
heads that grow as much laterally as
upright and therefore are not easily
removed by mowing. I have seen
Celebration do that on occasion,
but other cultivars may also have
this seedhead growth habit. If that is
the case, then a very shallow verticut
may be enough to remove the pros-
trate-growing seed heads. Some
people will use plant growth regula-
tors (eg, mefluidide and trinexapac-
ethyl) to partially suppress
seedheads. I feel that the seedheads
generally do not last long enough
and are obtrusive enough to warrant
treating chemically, but some field
managers may want to try one of
these products if they feel the seed-
head are a significant issue. These
products have mixed results based
on cultivar, application timing, and
rate. So, the appearance of seed-
heads is a natural occurrence, partic-
ularly in the late spring and early
fall. It is typically more prevalent for
common bermudagrasses. The fact
that it is worse some years than oth-
ers may be an interaction of day
length and temperature. But do not
let it ruin the game, just sharpen the
mower blades and mow a little
more regularly. Within a few weeks
there will be fewer seedheads to
mow and you are sure to have a new
issue to ponder. ■

Head gamesQ&A




