
V olunteering on a committee provides
the STMA with vital insight and per-
spective from the membership on its

programs and services. Most committees
meet via conference calls, and depending
upon the committee’s charges for the year,
they may meet via phone as few as twice
during the year, or as frequently as twice a
month for several months. These calls offer
a great opportunity to meet and learn from
others, offer your viewpoint and help to
advance the work of STMA. Appointments
are for one year, March 1-January 31.

Please sign up using the form below or
via www.STMA.org even if you are currently
serving on a committee. The deadline to vol-
unteer for a committee is Feb. 5. President
Chris Calcaterra will be making the commit-
tee appointments by March 1. 

• Awards: To judge the association’s
awards program applicants selecting the
Field of the Year winners and the Minor
League Baseball Sports Turf Manager of the
Year. (This Committee meets physically in
November in Kansas City, MO)

• Bylaws: To develop association bylaws,
which are fair and enforceable, and clearly
define the expectations for membership,
governance processes and board of direc-
tors’ service.

• Certification: To develop strategies to
grow the number of certified members; to
consistently monitor the program and recom-

mend enhancements to ensure that the pro-
gram is the top achievement for sports turf
managers.

• Chapter Relations: To create a chapter
structure that is beneficial locally and nation-
ally; to financially assist chapters with their
administrative, operations and educational
efforts; to facilitate the sharing of best prac-
tices,

• Conference: (Conference Education,
Exhibition, and Tours subcommittees) To
develop all content, sessions, workshops
and off-site venues, and select speakers and
moderators for the next year’s conference
that will make it a “must attend” event for
members and nonmembers; to recommend
strategies that will drive attendance to the
exhibition and will add value to exhibitors.

• Editorial: To insure that the STMA mag-
azine contains information relevant to the
sports turf manager; to provide ideas and
contacts for articles for publication; 

• Ethics: To provide a fair and unbiased
council to investigate claims of ethics viola-
tions, determine if the claim has merit, and
shepherd the appeals process.  (This
Committee is called into operation only if
there is an ethics violation claim).

• Finance & Audit: To provide oversight
of the STMA’s financial resources by report-
ing information to the Board of Directors. 

• Historical: To preserve the history of
the association and the profession.

• Information Outreach: To develop edu-
cational and informational opportunities for
members to enhance their personal and pro-
fessional development.

• Membership: To develop initiatives to
drive membership growth and retention; to
recommend programs that add value for
each member.

• Nominating: To provide to the member-
ship a qualified slate of officers and direc-
tors for the annual STMA Board of Directors
election in accordance with the STMA
Bylaws.

• Past President’s Advisory Council:
Purpose: To advise the STMA Board on
issues pertaining to the past, present and
future of STMA. (Restricted to STMA Past
Presidents)

• Scholarship: To judge the SAFE
Scholarship recipients and the Turface
Athletics Terry Mellor Continuing Education
Grant; to develop strategies to enhance the
programs.

• Technical Standards: To help deter-
mine standards and best management prac-
tices needed in the profession and to guide
the work of the ASTM on developing sports
field and facility standards.

• Website: To insure that the STMA
website contains information relevant to
members, prospects and the green indus-
try in an easily accessible and consumable
format. ■

2010 is The Year to Volunteer

STMA Affiliated Chapters Contact Information Chapter SponsorsSpecial Notes: The Chesapeake Chapter is
re-establishing as the Mid Atlantic Athletic
Field Managers Organization. The forming
Central Florida Chapter has secured 43 sig-
natures for its official documentation to
become an affiliated chapter. 

Sports Turf Managers Association of
Arizona: www.azstma.com.

Chesapeake Chapter STMA (formerly
Mid-Atlantic Athletic Field Managers
Organization – MAFMO Chapter STMA):
www.ccstma.org. * See note abaove

Colorado Sports Turf Managers
Association: www.cstma.org.

Florida #1 Chapter: 954/782-2748

Florida #2 Chapter: 850/580-4026.

Gateway Chapter Sports Turf Managers
Association: www.gatewaystma.org.

Georgia Sports Turf Managers Association:
www.gstma.org.

The Greater L.A. Basin Chapter of the
Sports Turf Managers Association:
www.stmalabasin.com.

Illinois Chapter STMA: 847/263-7603.

Intermountain Chapter of the Sports Turf
Managers Association: www.imstma.org.

Iowa Sports Turf Managers Association:
www.iowaturfgrass.org.

Keystone Athletic Field Managers Org.
(KAFMO/STMA): www.kafmo.org.

Kentucky Sports Turf Managers
Association: www.kystma.org.

Michigan Sports Turf Managers
Association (MiSTMA): www.mistma.org.

Minnesota Chapter STMA:
www.mstma.com.

MO-KAN Sports Turf Managers
Association: www.mokanstma.com. 

New England STMA (NESTMA):
www.nestma.org. 

Nebraska Sports Turf Managers
Association: 402/441-4425.

North Carolina Chapter of STMA:
www.ncsportsturf.org.

Northern California STMA:
www.norcalstma.org.

Ozarks STMA: www.ozarksstma.org.

Sports Turf Managers of New York:
www.stmony.org.

Sports Field Managers Association of New
Jersey: www.sfmanj.org.

Ohio Sports Turf Managers Association
(OSTMA): www.ostma.org.

Oregon STMA Chapter: 503/953-9406

Pacific Northwest Sports Turf Managers
Association: www.pnwstma.org.

Southern California Chapter: 
www.socalstma.com.

South Carolina Chapter of STMA:
www.scstma.org.

Texas Sports Turf Managers Association:
866/897-8621.

Tennessee Valley Sports Turf Managers
Association (TVSTMA): www.tvstma.com.

Virginia Sports Turf Managers
Association: www.vstma.org. 

Wisconsin Sports Turf Managers
Association: www.wstma.org.

Forming Chapters:
Central Florida: Contact George Lawson,
863-665-5800 (See note above)

Gulf Coast Chapter: 225/757-9136.

Nevada STMA Chapter: 702/884-2987.

SportsTurf 51www.stma.org



52 SportsTurf | January 2010 www.sportsturfonline.com

M
AR

KE
TP

LA
CE

S
po

rt
sT

ur
f

Beam Clay® has supplied products to every
Major League Baseball Team and over 150
Minor League Teams, more than 700 colleges
and thousands of towns and schools from all
50 states and worldwide. Beam Clay® supplies
special mixes for infields, pitcher’s mounds,
home plate areas, red warning tracks, infield
conditioners, drying agents, plus over 200
other infield products, including regional
infield mixes blended for every state and
climate from bulk plants nationwide!

BEAM CLAY®

INFIELDS!

BEAM CLAY®
800-247-BEAM (2326)

WWW.BEAMCLAY.COM

Your Digital issue is Here!
With digital editions, you get the same in-depth
articles PLUS interactive features that let you
experience your issue in a whole new way.

Go Digital! Subscribe Now!

SportsTurf
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Name: (please print)

Title:                                                                                                                   

Company:
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City:                                                             State:             Zip:

Phone:                                                    Fax:                                          

Email: (required)
January 2010 - Expires June 2010 - RS1001

1 What is your company’s primary business? (check ONLY ONE)
F ❑ Sports Complex G ❑ Athletic Field and/or Park Architect/Designer      
T ❑ School, College or University P ❑ Park  

H ❑ Other (please specify)  _____________________________

2 Which of the following best describes your title? (check ONLY ONE)
A ❑ EXECUTIVE/ADMINISTRATOR — President, Owner, Partner, Director, General

Manager, Chairman of the Board, Purchasing Agent, Athletic Director

B ❑ MANAGER/SUPERINTENDENT — Superintendent, Landscape/Ground Maintenance 
Manager, Foreman, Supervisor

C ❑ GOVERNMENT OFFICIAL — Government Commissioner, Agent, Other Government 
Official

D ❑ SPECIALIST — Architect, Designer, Consultant, Agronomist, Horticulturist, Certified 
Specialist

F ❑ COACH         E   ❑  Other (please specify)______________________________________

3 Do you have the authority to buy, specify or recommend products 
and/or services for your business or organization?
Y ❑ Yes      N ❑ No

4 Yearly operating expenditures (excluding salaries)
F ❑ Over $1 million C ❑ $50,001 - $100,000
E ❑ $500,001 - $1 million B ❑ $25,001 - $50,000
D ❑ $100,001 - $500,000 A ❑ $25,000 and under

5 Please also send a free subscription to the following people at the 
same location
Name _____________________________________Title___________________________________

Name _____________________________________Title___________________________________

sand topdressings (1 inch per month). In their studies, they had
good results with a cumulative topdressing rate of 2 inches
applied over 2 years. They are currently also testing lesser depths.
This is a relatively inexpensive option, but due to the current
level of field/turf damage, not a good option for in this case.

Along with these options, I would also like to point out that
for the cost of a synthetic turf field, one could easily renovate the
football stadium field and another nearby field. I think it is
important that school administration consider the possibilities of
moving some events to another location. If two fields could be
renovated and turned into top-quality fields, it would reduce the
impact on the football stadium field.

This brings me to my last point. The field needs to be ade-
quately maintained year-round to maximize its performance.
This along with good construction will go a long way toward
preserving a good field through a bad season. ■
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WANT TO
REACH

QUALIFIED
BUYERS?

WANT TO
REACH

QUALIFIED
BUYERS? LIST RENTAL

Cheryl Naughton

cnaughton@
m2media360.com
678-292-6054
Fax: 360-294-6054

Then rent our list of targeted,
qualified readers for your
next direct mail promotion.

Call today for more informa-
tion regarding our product
lines and extensive database
marketing programs.

• TARGETED LEADS
• SUPERIOR PENETRATION
• PROVEN VALUE
• OUTSTANDING RESULTS

Ariens Company  . . . . . . . . . . .31  . . . . . . . . . . . . . . . . . . .www.ariens.com
Barenbrug USA  . . . . . . . . . . . .56 . . . . . . . . . . . . . . . . . . .www.barusa.com
Beacon Athletics  . . . . . . . . . . .25  . . . . . . . . . . . .www.beaconathletics.com
Beam Clay  . . . . . . . . . . . . . . .52 . . . . . . . . . . . . . . . . .www.beamclay.com
Colbond Geosynthetics  . . . . . .23  . . . . . . .www.colbond-geosynthetics.com
Colorbiotics  . . . . . . . . . . . . . .15 . . . . . . . . . . . . . . .www.colorbiotics.com
Covermaster  . . . . . . . . . . . . . . .17 . . . . . . . . . . . . . . .www.covermaster.com
Cover Sports USA  . . . . . . . . . .31  . . . . . . . . . . . . . . .www.coversports.com
Covertech  . . . . . . . . . . . . . . . .52  . . . . . . . . . . . . . .www.covertechfab.com
Delta Blue Grass  . . . . . . . . . . .37  . . . . . . . . . . . . .www.deltabluegrass.com
Diamond Pro  . . . . . . . . . . . . .19  . . . . . . . . . . . . . .www.diamondpro.com
Earth & Turf  . . . . . . . . . . . . . .52  . . . . . . . . . . . . . .www.earthandturf.com
Eco Chemical  . . . . . . . . . . . . .27  . . . . . . . . . . . . . .www.ecochemical.com
Ewing Irrigation  . . . . . . . . . . .3  . . . . . . . . . . . . . . . . . .www.ewing1.com
First Products  . . . . . . . . . . . . .33  . . . . . . . . . . . . . . .www.1stproducts.com
Game Time Athletics  . . . . . . . .33  . . . . . . . . . . . . . . . . .www.gtathletics.net
GreensGroomer . . . . . . . . . . . . .9  . . . . . . . . . . . . .www.greensgroomer.com
Grigg Brothers  . . . . . . . . . . . .21  . . . . . . . . . . . . . . . .www.griggbros.com
Harper Industries  . . . . . . . . . .34  . . . . . . . . . . . . . . . . . .www.deweze.com
Hydraway Drainage  . . . . . . . . .11  . . . . . . . . . . . . . . . . .www.hydraway.net
John Deere  . . . . . . . . . . . . . . . .5  . . . . . . . . . . . . . . . .www.johndeere.com
Johnston Seed  . . . . . . . . . . . .28-29  . . . . . . . . . . . .www.johnstonseed.com
Kochek Company  . . . . . . . . . .43  . . . . . . . . . . . . . . . . . .www.kochek.com
Kromer Company  . . . . . . . . . .55  . . . . . . . . . . . . . .www.kromer-afm.com
Markers, Inc.  . . . . . . . . . . . . . .52  . . . . . . . . . . . . . . .www.markersinc.com
Natural Sand  . . . . . . . . . . . . . .32  . . . . . . . . . . . . . . .www.naturalsand.com
Oil Dri Corporation  . . . . . . . .35  . . . . . . . . . . . . . . . . . . .www.oildri.com
Sports Turf Managers 
Association  . . . . . . . . . . . . . . .47 . . . . . . . . . . . . . . . . . . . . .www.stma.org
Synthetic Surfaces  . . . . . . . . . .14  . . . . . . . . . . . . . . . . . .www.nordot.com
The Toro Company  . . . . . . . . .2  . . . . . . . . . . . . . . . .www.torosports.com
Tifsport Growers Association  . .41  . . . . . . . . . . . . . . . . . .www.tifsport.com
Turf Time Equipment  . . . . . . .52  . . . . . . . . . . . . . . . . . .www.turftime.net
University of Georgia  . . . . . . .45  . .www.georgiacenter.uga.edu/is/stm.com
West Coast Turf  . . . . . . . . . . . .39  . . . . . . . . . . . . . .www.westcoastturf.com
World Class Paints  . . . . . . . . . .25 . . . . . . . . . . . .www.worldclasspaints.com

http://www.submag.com/sub/tf
http://www.submag.com/sub/tf
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QNow that the 2009 football season is over, our field is now
a mud pit. In August our field was a beautiful bermudagrass
field. We tried overseeding with ryegrass but no sooner than it
came up and we were playing in the rain. After several weeks
of playing games in heavy rain the field was reduced to muck.
We have 70 games played on our field a year (local college
football, high school football, youth football, and boys/girls soc-
cer). A number of people insist we switch to a synthetic turf.
I’m not sure where we would get the money for a synthetic
field. Can you help us with our options? We already think that
our spring soccer season will have to be moved to another site
as our field is not safe in its present condition.

Brevard, NC

Most of our NC high school fields are constructed on
native soils that have a high silt and clay content and poor
water infiltration. Their only source of any significant
drainage depends on surface flow due to the field’s crown.
With excess rainfall, especially during a sporting event,
surface flow is inadequate to vacate the water. With semi-
dormant to dormant bermudagrass underneath a player’s
feet, the root system may not adequately hold the surface
together during aggressive play. The result is turf that rips,
water puddling on the surface, and eventually a loose,
mucky surface.

There is no one best solution to this problem. The
school should consider long-term solutions in addition to
any short-term band-aid approaches that may get through
the spring soccer season. 

In these cases, the first response is to replace the natu-
ral grass field with a synthetic surface. One strong selling
point synthetic field companies make is that you can still
use the field during a rain event and that their fields have
increased wear potential in those conditions compared to
natural grass fields.

While these statements are both true, I do not believe a
synthetic field is the only option. One should consider that
not only are synthetic fields very expensive to install, they
also still require appreciable maintenance (brushing,
grooming, seem repair, yearly topdressing, etc) and have a
significant disposal/replacement cost after about 8 to 12
years of moderate use.

If the school would like to try a band-aid approach to
repairing the field, here is what I suggest. As soon as the
field dries out enough that they can get a roller on the field
without getting stuck (or pushing water), roll it and then
roll it again. Depending on the weather the field may not
be dry enough to roll for days to months from now. There
were a lot of bermudagrass chunks on the field that if
pressed into the surface, will be fine come spring. Rolling
will also allow them to more easily see if soil additions to
the field center are needed to repair the crown. Any com-
paction can be address next year.

Just before rolling, I would suggest putting out more
annual ryegrass. It is so late in the year that germination
may not be very good. Since they have already overseeded
with what sounded like a significant amount of seed, I
would suggest only adding about 400 more pounds of seed
on the center of the field. Depending on the (cold) weath-
er, this still may not work. In that case they may get some
field erosion during the winter and spring and ultimately
require more prep work to fix this in the spring.

If field is not full with ryegrass in spring, they should
do some spring-seeding of ryegrass once the temperatures
begin to warm. With a March soccer season, they should
consider seeding the ryegrass a couple of weeks before the
season starts and then “dust” the field with more seed as
needed during the season. Of course the successes of these
approaches are all weather dependent.

Even if seeding works and they get through the spring,
they need to consider re-establishing bermudagrass in the
late spring to early summer in preparation for fall football.
It would be better to start early to give the bermudagrass
time to mature as much as possible before fall football.
This should be done as part of the field renovation
designed to minimize this problem in the future.

The “high-end” option is to build a conventional sand-
based field that has gravel and pipe drainage adequate to
handle heavy rain. As for costs, a contractor can evaluate
the site and situation and provide an estimate based on
materials, labor, and construction constraints. Note that
anytime a field contains appreciable sand in its base, a
good irrigation system becomes more important.

A less costly renovation option is to top the present
field with a 5 to 6-inch sand cap. Traditional drain lines
should be installed under the sand cap. Due to significant-
ly less earthwork and sand needed compared to a total
sand profile, the cost should be about half of a full sand-
based field. Note this will require the removal of the top 5-
6 inches of the present field. 

A third renovation option is to slit drain the present
field. One method that does not have drain lines (just
sand-filled trenches) is called the Cambridge Athletic Field
Drainage System or Sand Drainage System. It relies on
using a grid of deep, closely-spaced slits cut into the field
and backfilled with an appropriate sand. A similar alterna-
tive is to cut lateral slits and use narrow drainage pipe.
These types of systems can be effective at removing water,
but you still have a heavy soil on the surface (between
drain line runs) that is subject to being saturated during a
rainy event.

A fourth option is one recently tested by Dr Trey
Rogers at Michigan State University. In his work they took
relatively healthy fields, installing wide-spaced drainage
lines, and quickly built up the field with repeated heavy

We lost our field, what next?Q&A

BY  DR. GRADY MILLER
Professor, North

Carolina State University

Questions?
Send  them to 
Grady Miller at 

North Carolina State University,
Box 7620, Raleigh,  NC 27695-

7620, or email
grady_miller@ncsu.edu

Or, send your 
question to 

David Minner at 
Iowa State University, 106

Horticulture Hall, Ames, IA 50011 
or email 

dminner@iastate.edu.
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