STMA awards 2008 Fields of the Year

The STMA Awards Committee has honored 10 members with Field of the Year Awards.
The winners will be recognized at the annual STMA Awards Banquet January 16 in San José. In
addition to being presented with a prestigious plaque, each winner also receives a complimentary
conference registration, additional banquet tickets, signature clothing, three nights hotel while in
San José, and recognition in an issue of this magazine.

Criteria is based on the management techniques of the sports turf manager, innovative solu-
tions to problems, the ability to maximize budget dollars and resources, and the safety and playa-
bility of the field’s surface. A new category was introduced this year, Sporting Grounds of the
Year. Members entered natural sports surfaces used for less traditional sports.

The Committee selected three baseball, two football, two soccer, and one softball field and two
sporting grounds as winners this year. They have the opportunity to present an award for each of
these sports in three different categories: professional (not applicable to softball), college and
schools and parks.

In baseball the winners are:

Russ Chandler Stadium (college) - Atlanta, GA - John DeWitt
Time Warner Cable Field at Fox Cities Stadium (professional) - Appleton, WI - Eddie Warczak
JW Sadler Field (schools and parks) - Westerville, OH - Kenny Nichols
In football the winners are:
Lane Stadium, Worsham Field (college) - Blacksburg, VA - Jason Bowers, CSFM
Bobby Gruhn Field (schools and parks) - Gainesville, GA - David Presnell
In soccer the winners are:
Pape Field (college) - Eugene, OR - Eric Fasbender, CSFM
Dick’s Sporting Goods Park (professional) - Commerce City, CO - Bret Baird

In softball the winner is:

Patricia Wilson Field at Stetson University (college) - DeLand, FL - George Marshall

In sporting grounds the winners are:

University of New England Field Hockey (college) - Biddeford, ME - Lance Tibbetts, CSFM
Longwood Cricket Club (professional) - Chestnut Hill, MA - Michael Buras, CSFM

The STMA Awards Committee includes Chair Jody Gill, Andrew Gossel, Steve LeGros,

Doug Linde, Ph.D., Dennis Klein, Chuck Pula, and Jim Welshans. l
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BEAM CLAY’
INFIELDS!

Partac®/Beam Clay® has supplied products to
every Major League Baseball Team and over
150 Minor League Teams, more than 700
colleges and thousands of towns and schools
from all 50 states and worldwide. Partac®/Beam
Clay® supplied special mixes for infields,
pitcher’s mounds, home plate areas, red warn-
ing tracks, infield conditioners, drying agents,
plus over 200 other infield products, including
regional infield mixes blended for every state
and climate from bulk plants nationwide!

PARTAC® /BEAM CLAY®

800-247-BEAM (2326)
WWW.BEAMCLAY.COM

Chapter Sponsors

Sports Turf Managers Association of
Arizona: www.azstma.com.

Chesapeake Chapter STMA (formerly
Mid-Atlantic Athletic Field Managers
Organization —- MAFMO Chapter
STMA): www.ccstma.org.

Colorado Sports Turf Managers
Association: www.cstma.org.

Florida #1 Chapter: 954/782-2748

Gateway Chapter Sports Turf Managers
Association: www.gatewaystma.org.

Georgia Sports Turf Managers
Association: www.gstma.org.

The Greater L.A. Basin Chapter of the
Sports Turf Managers Association:
www.stmalabasin.com.

Illinois Chapter STMA:
847/263-7603.

Intermountain Chapter of the Sports Turf
Managers Association: www.imstma.org.

Towa Sports Turf Managers Association:
www.lowaturfgrass.org.

Keystone Athletic Field Managers Org.

(KAFMO/STMA):
www.kafmo.org.

www.stma.org

Kentucky Sports Turf Managers
Association: www.kystma.org.

Michigan Sports Turf Managers
Association (MiSTMA): www.mistma.org.

Minnesota Chapter STMA:
Www.mstma.com.

MO-KAN Sports Turf Managers
Association: www.mokanstma.com.

New England STMA (NESTMA):
Www.nestma.org.

Nebraska Sports Turf Managers
Association: 402/441-4425.

North Carolina Chapter of STMA:
www.ncsportsturf.org.

North Florida STMA Chapter:
850/580-4026.

Northern California STMA:
www.norcalstma.org.

Ozarks STMA: www.ozarksstma.org.

Sports Turf Managers of New York:
WWwWw.stmony.org.

Sports Field Managers Association of
New Jersey: www.sfmanj.org.

Ohio Sports Turf Managers Association
(OSTMA): www.ostma.org.

Pacific Northwest Sports Turf Managers
Association: www.pnwstma.org.

Southern California Chapter:
www.socalstma.com.

South Carolina Chapter of STMA:
WWwWw.scstma.org.

Texas Sports Turf Managers Association:
866/897-8621.

Tennessee Valley Sports Turf Managers
Association (TVSTMA): www.tvstma.com.

Virginia Sports Turf Managers
Association: www.vstma.org.

Wisconsin Sports Turf Managers
Association: www.wstma.org.
Forming Chapters:

Gulf Coast Chapter: 225/757-9136.
Nevada STMA Chapter: 702/433-3113.

Oregon STMA Chapter: 503-357-7202

JOHN DEERE

stabilizer

SOLUTIONS

syngenta

Hunfer

The Irrigation Innovators
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MARKETPLACE

Water movement

products put the
fire out on your
turf.

Fax-800772-0255

CHEKCO.NC

www.kochek.com
See us at Booths: #1234 STMA Show & #943 Golf Industry Show

-Heavy Duty-
-LLow Maintenance-

Turf Specialties, Inc.

Call for price, demo or CD

800-201-1031

www.turfspecialties.net
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LASER
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IRRIGATION

MASTENBROEK
TRENCHERS

PORT INDUSTRIES

WWW.PORTINDUSTRIES.COM
573-769-3338 (800)-562-8713

THE FASTER WAYTO A
BETTER LOOKING FIELD

Atom Baseline
Edger

Fastest way to edge
infields, outfields,
base paths and
grounds.

Shaft driven,
lightweight
and

rugged.

Hayter Harrier
Striping Mower

Split Rear Roller
for dramatic
striping

and easy
maneuverability.

Rotary mower will cut as low as 1/2".

www.seagointernational.com

Supreme-Green”
Turf Growth

Supreme-Green is a multi-purpose turf growth cover
made of a specially designed material|to provide
early green-up, accelerated germination and winter
protection. The Supreme-Green cover encourages root
developement uncFrupid growth while|extending your
spring and fall seasons.

Supreme-Green turf growth caver is specifically

engineered to promote earlier openings by 2 -3 weeks.

* Reduces seed loss
* Promotes earlier
root establishment =
* Accelerates Germination & ]
* Reduces frost and ;
ice-domage
* Porous to allow water
and air circulation
* Mildew and rot resistent
* Quick turf repairs

279 Humberline Dr. Etobicoke, Ontario MW 5Té
Phone: 1-800-837-89

Fax: (416) 798-13472

E-mail: sales@covertechfab.com
Website: www.covertechfab.com

www.sportsturfonline.com
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Please fill out this form in its entirety

~

U Yes, please start/continue my
FREE subscription to Sportsturf
FOR FASTER SERVICE visit our web site at
http://www.submag.com/sub/tf or fax to 847-763-9569

4 No, thank you.

Which version would you like to receive?
U Print QO Print/Digital

k

Signature: (required)

)

Date:

Name: (please print)

Title:

Company:

Address:

City: State: Zip:

Phone: Fax:

Email: (required)
January 2009 - Expires July 2009 - RS0901

What is your company’s primary business? (check ONLY ONE)
F Q Sports Complex G Q Athletic Field and/or Park Architect/Designer
T Q School, College or University P 1 Park

H Q Other (please specify).

Which of the following best describes your title? (check ONLY ONE)

A Q EXECUTIVE/ADMINISTRATOR — President, Owner, Partner, Director, General
Manager, Chairman of the Board, Purchasing Agent, Athletic Director

B O MANAGER/SUPERINTENDENT — Superintendent, Landscape/ Ground Maintenance
Manager, Foreman, Supervisor

C O GOVERNMENT OFFICIAL — Government Commissioner, Agent, Other Government

Official

D O SPECIALIST — Architect, Designer, Consultant, Agronomist, Horticulturist, Certified
Specialist

F O COACH E Q Other (please specify)

Do you have the authority to buy, specify or recommend products
and/or services for your business or organization?
Y QYes N Q No

Yearly operating expenditures (excluding salaries)

F Q Over $1 million C 0 $50,001 - $100,000
E 0 $500,001 - $1 million B Q $25,001 - $50,000
D 0 $100,001 - $500,000 A Q $25,000 and under

Please also send a free subscription to the following people at the
same location

Name Title

Name Title

Advertiser Web Address
Aerway/Holland Equipment......... 37 www.aerway.com
Barenbrug USA

Beacon Athletics

....................... www.barusa.com
www.beaconathletics.com

BeamClay .......................0 51 www.beamclay.com
Covermaster.........................05 ..ol www.covermaster.com
Covertech ........................... 52 i www.covertechfab.com
DeltaBlueGrass .................... 17 e www.deltabluegrass.com

DiamondPro ........................ 09 ...l www.diamondpro.com

EcoChemical ......................39 ................. www.ecochemical.com

Ewing Irrigation .................... 21 www.ewingl.com
FirstProducts ....................... 25 www.Tstproducts.com
Game Time Sports Systems ......... 35 ..... www.gametimesportssystems.com
GeoSafePlay ........................ 25 www.geosafeplay.com
GreensGroomer ..................... 13 e Www.greensgroomer.com
Grigg Brothers ...................... 33 www.griggbros.com

Harper Industries—

Deweze-Goossen www.harperindustries.com

Hunter Industries www.hunterindustries.com

Hydraway Drainage ................. 34 www.hydraway.net
JohnDeere ................coiiiial D www.johndeere.com
JohnstonSeed .................... 28-29 ...l www.johnstonseed.com
Kochek Company ................... 52 www.kochek.com
Kromer Company .................... 9 www.kromerco.com
Lasco Fittings ....................... 23 www.lascofittings.com
Newstripe, Inc. ...................... 22 i www.newstripe.com
Oil Dri Corporation ................. 27 www.proschoicel.com
Par Aide Products ................... K www.paraidefieldcare.com
PortIndustries ...................... 52 i www.portindustries.com
Seago International ................ 52 ..l www.seagointernational.com
SourceOne WWw.sourceonex.com
TheToro Company .................. 2 e wWww.torosports.com
Tifsport Growers Association ....... 36 i www.tifsport.com
Turf Specialties ..................... 52 i www.turfspecialties.net
University of Georgia Center

for Continuing Education ........... 45 ..... www.georgiacenter.uga.edu/is/turf
Varicore Technologies ............... 55 www.varicore.com
WestCoastTurf ...................... B www.westcoastturf.com
World Class Athletic Surfaces ....... 22 il www.worldclasspaints.com

QUALIFIED,,
BUYERS? .

www.stma.org

M2MEDIA

LIST RENTAL <4

* TARGETED LEADS

e SUPERIOR PENETRATION
¢ PROVEN VALUE

e QUTSTANDING RESULTS

Then rent our list of targeted, qualified readers Cheryl Naughton

for your next direct mail promotion.

cnaughton@
m2media360.com

678-292-6054
Fax: 360-294-6054

Call today for more information regarding our
product lines and extensive database marketing
programs.
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Professor, North
Carolina State University

Questions?
Send them to
Grady Miller at
North Carolina State University,
Box 7620, Raleigh, NC 27695-
7620, or email
grady_miller@ncsu.edu

0r, send your
question to
David Minner at
lowa State University, 106
Horticulture Hall, Ames, IA 50011
or email
dminner@iastate.edu.

BY DR. GRADY MILLER

Budget cutting

I manage county parks and recreation fields. We have been
blessed with good support and funding for the last several years.
We have been putting out two applications of preemergence on
most of our fields, one application on the less-used fields. We do
spot spraying as needed. About one-third of our fields are hybrid
bermudagrass and the rest are common bermudagrass. All the
hybrid fields are irrigated as well as a few of the common
bermudagrass fields. Most of the fields are a loam or heavy sand
sotl so we generally fertilize with 125 to 200 pounds N per acre
each year along with about 100 pounds of potassium and 50 to
75 pounds of phosphorus. This year the hammer is starting to
drop. We have had to lay off a few workers and I've been told to
cut my other expenditures by 20%. We did not overseed any of
our fields this year (normally we overseed the baseball/softball

fields). We have been thinking about charging the local soccer
leagues more to use the fields. The soccer leagues currently funds
all the line painting, but otherwise pay no fees. Baseball and
softball teams pay a small usage fee, which mostly goes toward
paying someone to line the fields for games and a few miscella-
neous supplies. Do you have any suggestions for how we can cut
cost and still keep our fields in shape?

North Carolina

Unfortunately, I think your situation is going to be
common this year. As I do extension programs around the
state, cost cutting measures seem to be the norm. I tell
people that “there are ways to save money and there are
ways to manage sports fields—they are not always mutu-
ally exclusive.” But at some point, doing more with less is
no longer possible. The loss of workers has a significant
impact of what we can accomplish.

The success formula for a sports field is to start with a
properly designed and constructed field. Then use good
water management and maintenance practices. Combined
with controlled use of the field, this should result in a
good playing surface. It will be very important that as you
forego certain maintenance practices, that you as a super-
visor, keep an eye of the fields to ensure that they remain
safe fields.

I think you can only cut out aspects of your mainte-
nance program with consideration of the cost/benefit
combined with a reasonable assessment of what you can
accomplish with a reduced labor force. You did not men-
tion the normal expenses you have for sod, equipment,
equipment repair, irrigation supplies, energy (fuel and
electricity), topdressing material, lime, infield mix, and
miscellaneous sports supplies. These may or may not be
part of your budget.

So, the basic issues discussed here will be mowing, fer-
tilization, pest control, and aerification. Cutting out pre-
emergence applications will certainly save you some
money assuming that your weed pressure will be low
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enough that spot spraying will give you acceptable weed
control. I realize this is a slippery slope, since there will
not likely be any funds available to do extensive spraying
of post-emergence products. I would have more post-
emergence products on hand because you are almost sure
to need more. Also, realize since you did not overseed your
fields, in North Carolina the bermudagrass will be com-
pletely dormant by mid-winter giving you the option of
using glyphosate for post-emergence winter weed control.

With your heavy soil, keep your aerifications sched-
uled. It will be important to keep your surface compaction
low to encourage good turf growth (to reduce weeds) and
maintain a safe surface. Also, you did not mention your
mowing height, but by mowing between 0.75 to 1.5 inch-
es you maintain shoot density and keep your impact
adsorption without negatively influencing play. If you go
too high, shoot density declines and leaf blades are more
prone to wear. But if you can grow your grass a little high-
er than before, perhaps you can stretch the mowing inter-
val out a day or two. With a labor shortage this may go a
long way. Also, to reduce the need to line your soccer fields
as often, put some Primo in your paint per label recom-
mendations. This will dramatically reduce the need to
paint your fields.

Many turf managers have been forced to reduce their
fertilization rates due to the skyrocketing price of fertiliz-
er. With bermudagrass it is important that fertilizer not be
totally eliminated from your maintenance program.
Hybrid bermudagrass in particular will thin without fer-
tilizer applications. This will increase weed encroachment
and ultimately may result in a semi-bare, weedy field. 1
would suggest that you cut the area you fertilize on the
field rather than cutting the rate across the entire surface.
So, fertilize the high use areas at your current rate and
then fertilize the lower use areas at a lower rate. This
should allow you to cut your N fertilizer by at least 25%. I
would go back to your soil test and determine how much
P and K can be reduced. I suspect those could be easily
reduced by 25 to 50%. Since North Carolina has no
charge for soil analysis, it is an easy, inexpensive way to
dial in your P and K needs.

Lastly, use frank and open communication with your
user groups. To some extent you are all in this situation
together. In terms of field use, traffic flow on your fields
cost nothing and is an effective way to reduce worn areas
on fields. Work with coaches to have drills off the field or
rotate areas. User fees may also be effective to supplement
your budget or even to limit field use. Regardless of eco-
nomic times, hopefully we can maintain safe playing sur-
faces for our communities. The great coach John Wooden
once said, “Don’t let what you cannot do interfere with
what you can do.” ll
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Feeling the ripples
of a tightened budget
- on your project?

Let the drainage experts with Multi-Flow
show you how your project can include the
finest professional drainage system, without
blowing the budget.
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Profe ainage Systems

Varicore Technologies, Inc. | (800) 978.8007 | service@varicore.com
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