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From the Sidelines
Turfsters' paradise

in Phoenix

ERIC SCHRODER
Editor
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Iam all thumbs, unfortunately. Even while setting up our mod-
est booth at the Sports Turf Managers Association Conference in
Phoenix last month, I needed help. And my math and science apti-
tude might leave me challenged as a contestant on "Are You Smarter
Than a 5th Grader."

But attending the Conference makes me wish I was a turf manager any-
way. You people really love your jobs and it shows, through the sharing of
what works and what doesn't to the passion of wanting to be the best you
can be.

Heck, even the sweatshirts and jackets you wear are cool, especially since
most of them are unavailable to the public. J never fail to generate envious
comments whenever I sport the maroon "Texas A&J\1 Field Staff"T-shirt I
snared at a SAFE Silent Auction a few years ago.

There aren't any similar meetings. Plenty of the best managers and
researchers in the profession (the best on the planet, really) all gathered
in one place yet in numbers that enable you to easily seek out individu-
als, whether it's to question an expert or buy a beer for a new friend. Mega
kudos to the Conference Committees, Kim Heck and her staff at STMA
headquarters, and David Rosenberg, Andrea Rollin, and Liz Zalewski from
the STMA Show office.

The Jacobsen-sponsored golf tournament, which benefits SAFE
(Foundation for Safer Athletic Field Environments), didn't get iced out this
year but instead we had a chance to relax and enjoy the warm desert sun.
Rumor had it that jake's Monty Montague and his scoring system denied
yet again a victory for Steve LeGros, Dan Douglas, Luke Yoder and Bobby
Piccolo, , ,

Another pre-Conference highlight was the Seminar on Wheels tour,
which included a stop at the Super Bowl venue, where Tim Peterson of the
Cardinals and the illustrious George Toma held court on the movable turf
outside the stadium. Yes, I touched the turf on which Tom Petty walked!

Equally impressive was the Rio Vista Regional Community Park in
Peoria, Not only were the fields looking good but there was a large skate
park and a new community center, which features state-of-the-art work-
out equipment and a beautiful gymnasium. Heads were shaking when
we learned that residents pay only $25 a month for memberships, Chris
Calcaterra, STMA treasurer and organizer of the tour, and his neighbors
must pay an arm and leg in taxes to subsidize that place.

I don't have space here to describe the real meat of the Conference, the
educational sessions and exhibit hall; rather, I suggest that you make pre-
liminary plans now to attend next year's event in San Jose, CA. Sports turf
managers are a lucky bunch to have these opportunities.

Now, where's my "Installing a light bulb" manual?
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President's Message

Moving forward

W ow! ~That a terrific Conference. Crear weather, cama-
raderie, and education- just what we needed to get us
ready for all the challenges of our next ~eason. I thank
cveryone who was involved in the Conference. Our
Conference education committee worked hard to bring

our attendees excellent educational sessions, and our staff and marketing
partners really made everything come together and flow flawlessly.
I'd like to especially recognize Dr. David Minner, our conference education
chair, for his work. His term on the board is complete, and he has really
helped to grow and advance our educational program. Thanks, Dave!

I also want to thank Tra DuBois and David Rulli for their board service.
Their terms are up, and STMA is in a better place because of their service.
\Ve are already planning for the 2009 Conference in San Jose. Our new
Academic representative on the board, DrIvlike Goatley, will take charge of
steering the Conference education program, T have also appointed the 2008
Committee Chairs, and they will be helping me to place on a committee
those of you who volunteered to serve. A.1l Committee appointments should
be completed by early March. Most committees conduct their work through
conference calls. I am amazed at how much gets accomplished through
these calk Our committee system definitely works. Our committee involve-
ment ties directly to our Strategic Plan, which we use to guide the opera-
rions uf STMA.

As T continue into my second year as President, I feel gratified to see all
that has been accomplished in 2007, but I see much opportunity for even
more to be done this year.I am committed to providing more educational
resources to help you easily find information to fit your needs. To help
expand our educational offerings, your board has authorized the addition of
an education-specific employee to our headquarters staff. Our organization
is all about education, and now is the time to ensure that we are funding
that initiative for success.

\Ve also want our educational efforts to inform our employers and other
sports audiences. Our message is that sports turf managers make a differ-
ence in athletes' performance and fan enjoyment. So, we are stepping up our
public relation, efforts, and will he rolling out a tool that can help you to
publicly elevate your importance to your facility and to rhe ,portS world.
Our board is committed to furthering our mission through our strategic
plan. I encourage you to review the highlights of our plan in the members'
only section of www.strna.ory. As sports tttrf managers, we realize that
STMA needs to be flexible and responsive to industry trends. I have initi-
ated a process at our board meetings at which we do "environmental scan-
ning."\Ve look at various trends, issues, and technology with a view toward
how these may impact STlI--lA, positively or negatively. If you are aware of
any potential issues, please contact me. With your help, we want STlvIA to
be proactively leading our industry

MIKE ANDRESEN
CSFM

mandrese@iastate.edu
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FACILITY & OPERATIONS

State of the Industry,
Part I: Grappling with Growth

By Bill Steele

Likewise, the sports turf industry is upgrad-
ing its surfaces from the ground up and reshap-
ing the contours of its profession.

Enhanced communication, education, and
technology has helped sport turf managers
greatly advance the safery, performance, and
aesthetics of sports fields at the same time that
the public has come to appreciate the value of
good playing surfaces. A new crop of degreed,
hungry young people entering the trade has
elevated the status of sports turf managers to
the point where professionalism on par with the
golf course superintendent is palpable for many
in the industry.

These are promising times indeed for the sports turf manager nnd
the nation's estimated $11 billion athletic fields industry.

"Sports turfis <:hanging so there's a lot of buzz in the industry," says
Andy J\lcNitt, associate professor of soil science/turfgtass at Penn State.

Dr. Andy McNitt, Penn State

By evidence of numbers alone, the sports
rurf industry today arguably is larger than golf
in the overall U.S. turf and ornamental market.
AJrhough the golf industry spends an estimated
six times more dollars per acre than sports turf,
sporrs rurf managers and other grounds keepers
collectively maintain far more acreage, Based
on 2005 figures provided by Penn State, for
example, a tota! of seven million acres of turf
(both natural grass and synthetic) is maintained
by the sports field industry in the United States
versus golf's estimated 1.7 million. That's more
total land area than the stare of Maryland.

Of course, the veracity of these kinds of figures is endlessly debatable.
Depending on source and methodology, the picture can look far differ-
em. Case in point: a random survey of 75 sports turf managers taken
last year by New Jersey-based Specialty Products Consulting, which
analyzes the turf and ornamental market for chemical companies such
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FACILITY & OPERATIONS
as Dow AgroSciences and Syngenta, found an average of 78.1 acres
of turf supervised at each manager's facility. Multiply that by the esti-
mated 30,000 athletic facilities across the country, including parks and
recreation, and you get 2.3 million maintained acres. Looking only at
turf maintained by members of the Sports Turf Managers Association
(STMA), the number drops to roughly 185,000 acres.

But regardless of accounting, most industry observers agree that the
athletic turf industry is expanding at a time when housing is down and
golf remains flat. Though no hard numbers aTC available to verify this
consensus, anecdotal support abounds.

"It seems like every midsize town in the country is putting in a
recreational complex of some kind," says Mike Andresen, CSFl\1, facili-
ties and grounds manager for Iowa State Athletics and current ST.MA
President.

Andresen said that Iowa State is currently spending $20 million
renovating the university's ]a<:k Trice Stadium, a natural grass facility,
and adds that he sees many high schools improving their fields. Overall,
sports turf managen; are being handed better resources to manage than
ever before, he said, and administrators are "starting to understand that
it takes equipment and talented people to manage those facilities. I
don't think this is happening just on the university level- it cuts dear
across the board, from the park and recs to the professional level. "

"What's really driving the industry,
from top to bottom, for better quality
of surface and better management, IS

multiple use."
-Dr. Hank Wilkinson, Turfgrass Pathologist

at the University of Illinois at Urbana-

Champaign.

One reason why administrators are more interested in the quality of
sports turf is that they need to get more use out of their facilities, says
Dr. Hank Wilkinson, a University of Illinois turfgrass pathologist and
sports field consultant.

"What's really driving the industry, from top to bottom, for bet-
ter quality of surface and better management, is multiple use," said
Wilkinson, who advised work on Wrigley Field's renovation last fall.
"People want SPOftS fields that they can use use use usc usc, and the
quality remains the same,"

Wilkinson contends that most administrators, however, don't under-
stand that a strong management program is required for a narural SPOftS

field to hold up to the demands of multiple venues. Largely because of
that, he says, artificial turfis viewed as the way to go instead.

"The mentality of 'mow it and fertilize it and water it,' they can't
understand why they need to go bcyond thar,"\Vilkinson said. "Instead

10 February 2008

of investing in management and maintenance, they give up the
ghost right away and say we have poor managers, we have poor
maintenance, so we'll get artificial and everybody can run a rug
sweeper. So I see that's the main reason why amficials in the sports
world arc getting in."

Synthetics pile on
Looking back, the rebirth of artificials was difficult for many

sports turf managers to foresee. Ten years ago, when improved
3rd generation synthetic rubber infills first began hitting the mar-
ket, natural turf managers were happily dancing on the grave of
Astroturf, thinking they had won the war over synthetics.

They were wrong.
Thanks to improved technology, artificial turf has regrouped and

made a counterattack. The Synthetic Turf Council, a non-profit
advocacy group based in Atlanta, estimates that between 3,000 to
3,500 fields have been installed nationwide since 1998, and growth
in recent years has been logarithmic. The latest figures available
show that full-size (greater than 60,000 square feet) installations of
synthetic turf for athletic fields in the U.S. increased approximately
100 percent from 2003 to 2005, from roughly 400 installations in
200] to about 800 in 2005. Two-thirds of NFL teams play or can
practice now on synthetic rubber infill and even Ohio State and
Rutgers, well known for their turfgrass research, have synthetic turf
on their football fields.

Chad Price, Carolina Green Corp.

Chad Price, President of Carolina Green, a sports turf contractor
in Indian Trail, N.C., says that his company is installing more and
more svnrhetics every year, and is starting to see school districts
order them. "It's gone from a situation where only a few would have
it, to now where it's really being considered in a lor more situations,"
he said.
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