The SkidMaster Pro has been designed to handle
any type of finish grading and represents the
very best in precision leveling systems. This
unique skid-steer grading system is built around
our patented push-pull design to ensure greater
usage on any jobsite.

The SkidMaster Pro is manufactured to the
highest standards using our unique PILOT
hydraulic system giving you proportional valve
technology at a fraction of the traditional cost. In
addition, the SkidMaster Pro is engineered for use
with our laser machine control packages which
offer 1/4” accuracy and automated operation.

For more information, please call and speak to
one of our grading specialists, or visit us on the
web at www.laserleveling.com.

_LaserLeveling . 8006225777 www.aserleveling.com
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From the Sidelines
Off-field maintenance

means TRASH

e used email to poll some members of the Sports Turf
Managers Association about their biggest off-field
maintenance headaches. Here are the best responses:

Collecting trash daily is one of our jobs. These days when school is in
session it takes us 2 to 3 1/2 hours to pick up trash, and that’s just the athletic
grounds areas, This does not include cleanup after events; cleaning the stadi-
um takes longer! If we put these hours together back-to-back, each day, it
comes to 10 to 17 1/2 hours a week for one person and we usually have at
least two or three people picking up trash. We could be spending 30 to 35

ERIC SHRODER hours more a week on our fields. — John from the Midwest
Editor
I We are responsible for staffing security and trash cleanup for all rentals
eschroder@ of the athletic fields. We have a landscape company do all of the mowing

m2media360.com
717-805-4197
P.O. Box 280,

Dauphin, PA 17018

of the common ground, flowerbeds, etc., whatever is not an athletic field.
When it snows we must have the parking lot cleared before 6 AM so our
teams can still practice and our administration doesn’t slip on the ice. After
that we remove the snow from our two synthetic fields.

Collecting trash is what I dislike most. I receive the most negative com-
ments from my supervisors regarding trash. We must have all trash removed
before 9 AM when the administration gets into work. If not, I usually get a
call that morning. We have now started tracking our hours specifically for
trash so if I am questioned I can produce how many man-hours that week
and amount of trash collected. — Josh from the Atlantic Coast

We do not mind hauling trashcans full of sticky, stinking garbage; that
comes with the territory. However, we are extremely resentful of having to
pick trash up off of the ground, thrown away by parents, adult players,
and children when trashcans are nearby, clean, empty, and waiting.

The disrespect shown by these cretins and the lack of parenting
skills, lack of respect for property of others, and a general “I do
not give a damn about anything but me” attitude will continue to
pull us into a black hole cesspool of civilization, if you can call it
civilization, at an alarming rate. — Dave from the Midwest

Picking the trash off the ground, around the empty trash barrels
that are located every 100 feet, never mind the recycling that has
trash throughout it. — Peter from New England

The least favorite job for us is inventorying old computer equipment
for the entire athletic department and palletizing them to be recycled. It’s
not a strenuous job but it is hard to figure out why we ended up with that
responsibility. It’s a huge waste of time for us. — Jason from Rocky Mountains

e

6 September 2007

Sportsiurf

760 Market Street, Suite 432
San Francisco, CA 94102
Phone 415-839-5060
Fax 415-398-3511
www.greenmediaonline.com

The Official Publication Of The Sports Turf
Managers Association

sportsiurf

MANAGERS ASSOCIATION

PRESIDENT Mike Andresen, CSFM
PAST PRESIDENT Mike Trigg, CSFM
PRESIDENT ELECT Abby McNeal, CSFM
COMMERCIAL V.P. Tra Dubois
SECRETARY David Rulli
TREASURER Chris Calcaterra, CSFM
STMA BOARD MEMBERS Amy Fouty, CSFM,
Dale Getz, CSFM, Jody Gill, Dr. Dave Minner,

Troy Smith, CSFM, David Pinsonneault

CHIEF EXECUTIVE OFFICER Kim Heck

STMA Office
805 New Hampshire Suite E
Lawrence, Ks 66044
Phone 800-323-3875 Fax 800-366-0391
Email STMAinfo@STMA.org
www.STMA.org

Editorial
GROUP PUBLISHER Douglas Hebbard
EDITOR Eric Schroder
TECHNICAL EDITOR Dr. Scott McElroy
ART DIRECTOR Britt Menendez
PRODUCTION MANAGER Sutton Annas
EDITORIAL DIRECTOR Richard Brandes

STMA Editorial

Communications Committee
Dale Getz, CSFM, Scott McElroy, PhD
Scott MacVicar, Kevin Meredith
Brad Park, Rick Perruzzi, CSFM
Larry Rhodes, CSFM, Doug Schattinger

american
business
mediagh

e pocatn o B by i

SportsTurf (ISSN 1061-687X) (USPS 000-292) (Reg. US. Pat. &
TM. Off) is published monthly by M2ZMEDIA360, a Bev-Al
Communications company at 760 Market Street, Suite 432, San
Francisco, CA 94102. POSTMASTER: Send address changes to
Sportsturf, P.O. Box 2120, Skokie IL 60076-7820. For subscription
information and requests, call Subscription Services at (847} 763-
9565. Subscription rates: 1 year, $40 US & Poss.; 2 years, $65 US
& Poss.; 1 year, $65 Canada/Foreign Surface, | year, $130 Airmail.
All subscriptions are payable in advance in US funds. Send pay-
ments to Spartsturf, P.O. Box 2120, Skokie, IL 60076-7820. Phone:
(847) 763-0565. Fax: (B47) 763-9569, Single copies or back issues,
$6 each US/Canada; $9 Foreign. Periodicals postage paid at San
Francisco, CA and additional mailing offices, COPYRIGHT 2007,
SportsTurf. Material may not be reproduced or photocopied in any
form without the written permission of the publisher.

@’BPA Member of BPA Worldwide.

www.greenmediaonline.com


http://www.greenmediaonline.com
mailto:STMAinfo@STMA.org
http://www.STMA.org
http://www.greenmediaonline.com

M2MEDIA360
PRESIDENT/CEO
Marion Minor
VP OF FINANCE AND OPERATIONS
Gerald Winkel
VP OF CIRCULATION AND
COLLATERAL SALES
Joanne Juda-Prainito
PRODUCTION DIRECTOR
Mary Jo Tomei
DIRECT MAIL LIST SALES
Cheryl Naughton 770-995-4964
cnaughton@m2media360.com

Reader Service Services
DIRECTOR OF READER SERVICE
Joanne Juda-Prainito
Readerservice@m2media360.com

SUBSCRIPTION SERVICES
Phone B47-763-9565 Fax 847-763-9569

REPRINTS
Cheryl Naughton 770-995-4964
cnaughton@m2media360.com

Advertising Sales Representatives

CT, DE, IN, KY, MA, MD, ME, M|,
NH, NJ, NY, OH, PA, RI, VA, VT, WV,
New Brunswick, Nova Scotia,
Ontario, Quebec and Europe.
Paul Garris
35 Greenbriar
Aurora, OH 44202
330-562-2512; 330-562-3512 (fax)
pgarris@m2media360.com

AL, AR, AZ, CA, FL,

GA, LA, NC, NM, NV, OK, SC,
TN, TX, UT and Mexico.
Deanna Morgan
2095 Exeter Road, #80-336
Germantown, TN 38138
901-759-1241; 901-624-0333 (fax)
dmorgan@m2media360.com

AK, CO, HI, IA, ID, IL, KS, MN, MO,
MT, ND, NE, OR, SD, WA, WI, WY,
Alberta, British Columbia,
Manitoba and Saskatchewan.
Colleen Murphy
1326 N. lllinois Ave.
Arlington Heights, IL 60004
847-259-2835; 847-259-2836 (fax)
cmmurphy88@comcast.net

Classified Advertising Sales
Debbie Sutphin
815-267-7690; 815-267-7691 fax
dsutphin@m2media360.com

PUBLISHER'S NOTICE: We Assume No Responsibility For
The Validity Of Claims In Connection With ltems Appearing In
Sportsturf. Reader Service Mumbers Are Given To Facilitate
Further Inquiry. Commercial Product Names Are Used For The
Convenience Of The Reader. Mention Of A Commercial Product
Does Not Imply Endorsement By Sportsturf Or M2MEDIA360,

Or Preference Over Similar Products Not Mentioned.

www.sportsturfmanager.org

President's Message
Working for you

t’s a privilege to update you on the recent STMA Board of Directors

meeting. The Board took an oath of transparency a couple of years

ago. We, along with CEO Kim Heck, feel that there is so much

good happening with STMA that it is important to share the chal-
lenges, the successes, and the disappointments. Having members educated
on what this association is doing for them and for the profession helps us
all feel ownership, and helps provide a mechanism for getting involved.

The meeting was in San José, California. First, we met in joint session with

the SAFE Board of Directors. SAFE is STMA's Foundation that has been pro-
viding funding for scholarships and educational resources. This joint meeting
allowed us to learn about each organization’s goals and to develop ways we
can work together to advance both organizations. For starters, SAFE will be

&

MIKE ANDRESEN

visible at this year’s annual conference in many new ways. CSFM
‘ The ’men:-:.tmg was the first chance for. many Board meml:l)ers to see O T
San José. We toured the hotels, convention center, and off-site venues for the iastate.edu

2009 conference. You will love how the convention center is attached to both
the Hilton and the Marriott hotels. There are more than 150 restaurants and
nightspots within a mile of the hotels. San José is perfect for an extended stay
as it lies an hour from San Francisco, an hour from Napa, and 70 minutes
from Monterey. San José will prove to be an awesome host for STMA!

We also selected San Diego as a potential 2012 conference site. Our
members have wanted to return to southern California and the opportunity
for us to secure this city is promising. If we can make it work, we’'ll do it!

The Board reviewed and approved the STMA/SAFE Audit, which was
conducted by an independent firm with oversight from the STMA Finance
and Audit Committee. This audit showed STMA is financially very sound.
An annual report is being produced by Headquarters, which will appear
this fall in this magazine.

The Board also determined that we will support the National Turfgrass
Federation, which is seeking increased federal funding for turf research.
STMA will have a seat on the NTF’s Board, held by Chris Calcaterra,
CSFM. Chris will do a wonderful job representing us on important issues,
such as water quality and turf genetics.

Being able to serve with each person on the Board team is truly a pleas-
ure. Not a day goes by that each of them doesn’t spend at least a little time
(sometimes a lot of time) on STMA work. It’s not really work though. Our
profession and members make any time we spend very gratifying. I can tell
you that this Board is selfless and has great vision. I thank each of them for
volunteering to work so passionately on your behalf. They’re quietly mak-
ing a difference — the same as you are doing in your own way.

Mok, o Sien—
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FIELD SCIENCE

Tackling the

challenges
of overseeding
and transitioning

By Dr. Shawn D. Askew

ho is the most unruly taskmaster in the athletic com-
plex? Is it the athletic director, the coach, the fans, or
the players? The correct answer is time. Time never
yields and is always demanding. It never gives you

enough and takes from you constantly. It demands pin-
point accuracy from you and does not care that you dodge things like
weather, sporting events, and sickness.

Much is asked of the sports field manager and, unfortunately, much
of what you do has little to do with taking care of grass. So when you
are doing things to keep the field green, it is of utmost importance that
your actions count; that you make a difference. Of all the things done

‘to keep a playing surface in great shape, few are more important than
overseeding; especially for fields including warm-season grasses like
bermudagrass. On warm-season fields, your success as a field manager
is measured in large part by your success in establishing and managing
overseeded grass.

We often talk about “the transition” as if there were only one tran-
sition associated with overseeded game fields: the spring transition. In
fact, there are two transitions, one in the spring and one in the fall.
When you are trying to establish an overseeded grass in the fall, you
are transitioning from a bermudagrass monoculture to an overseeded
stand. In the spring, you want to eliminate the overseeded grass to pre-
serve the health of the bermudagrass underneath. Unfortunately most
game fields experience use during at least one of these transitions.

Into dense bermuda

In years past, establishing ryegrass or other appropriate grasses in
the fall was not very difficult. It seems now that our quest to select
bermudagrasses with extreme wear tolerance and increased density is

Continued on page 17

8 September 2007 www.greenmediaonline.com


http://www.greenmediaonline.cam

“disthondo—o.com
: P

» ~Y<W\¢'W'.

e

““The DIAMOND PRO Difference

/]

i il ;

We research, engineer and test our groundskeeping products ol

AC X UM
and consistent performance. Our products are designed 6 provide |
same high'standard of results regardless of i fevel of play

8
- f

Gray Infield Red Infield Professional Vitrified

Conditioner Conditioner Y— Infield Conditioner

Available in
- BULK

Caicined Clay Caicined Clay Calcined Clay
Professional Drying Agent Top Dressing

Home Plate / Clay Bricks
Mound Clay

o
(Available in)
Mo BUK 4

/"“\./'"__7
{ el

? & \:]
A

Fill in 113 on reader service form or visit http://oners.hotims.com/13973-113

SO0 c e




lillllllillillllllghlll; 15E8§e53

'_““.: .-2,_;--_,.1.;!_?? dausy _m._
g -="-*=I:5\'
% ﬁ,

I

g8 lmmliilll

TIFSPORT BERMUDAGRASS

IT’S IDEAL FOR ATHLETIC FIELDS OF ALL STRIPES

TifSport Bermudagrass has great color. It recovers very that can stand up to the stress and demands of big-
rapidly from day-in and day-out abuse and injury. It has a time sports, to the wear and tear from the cuts, starts
much finer texture than Tifway 419 and most other and sudden stops you get from football and soccer
bermudagrass varieties. It's also extremely cold tolerant,  cleats, to the punishment of baseball spikes, relax,
which makes it ideal for fields in the transition zone. you’ve found it - TifSport. It's what many experts are
Overseeding TifSport is a routine job as well. It provides calling the new standard in sports turf for the 21st

an excellent base for ryegrass and ryegrass blends. If century. For more info and a list of licensed growers

you're looking for a certified bermuda T' FS %T visit our website or call 706 542-5640.

www tifsport.com
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