
Infield floats
TurITime Equipment manufactures a line of
Infield Floats that levels the ground on infields.
The smaller Model bOA Pull-Behind (60-in.
width) is designed for pulling behind small
ATVs and garden tractors. The larger Model 78
Infield Float with brushes and rippers is
designed for tractors with 3-point hitch. Electric
lift Model 78 pull-behinds are available.
TurfTime
for inlarlllatiDn, ml in 066 an Jead~r lnl'litf IDrmmrs~e
http://www.oners.hotims.com/12051-066

"SanDevil" attachment
The new SanDevii attachment is designed to
!ill 1/4,3/8, and l/2"in. aerification holes and
works in light topdressing, sand and crumb
rubber into the canopy of both real and arti-
ficial turf surfaces by using "turbine-pro-
duced air." Units can improve the healing
process of the turf when compared to drag
mats and brushing.
Buffalo Turbine
In iijl~rmilti6~ lill in 057 m reauir serviceturmDrsee
http://www.oners.hotims.comI12051·057

SR-80 Posi- Track loader
The new SR-80 from ASV defines the next
generation of rubber track loader. Using a
completely new ASV design with class-leading
technology, the SR-80 provides traction, lower
ground pressure, operator comfort, excellent
machine controls, greater durability and faster
routine maintenance.
ASV
fur iijlofmali~8,lill in 062 onf~ad~lsmic6 fmmBille
http://www.oners.hotims.com/12051-062
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IRRIGATION & DRAINAGE
"Smart Irrigation" Month resource base grows

A statement stuffer for water agencies and a proclamation
template to help local communities identify July as Smart
Irrigation Month are among new resources available to
advance irrigation efficiency in 2007.

"The statement stuffer was designed to help water agencies provide
tips to customers for improving irrigation efficiency during hot summer
months. It would be appropriate for anyone in the inigation industry
who sends invoices and other materials to customers," said Irrigation
Association Communications Chair JefT Carowttz.

"While the irrigation industry is committed to optimizing irrigation
efficiency year-round, Smart Irrigation Month tn july provides a plat-
form to tell the public about advances in efficiency and raise awareness
of the importance of using water wisely," Carowitz said.

Other new materials include public service announcements to sub-
mit to radio stations and a full-color industry-oriented ad to raise indus-
try awareness of the need to advance irrigation efficiency and the
potential benefits. The ad is available in multiple sizes for use in mag-
azines, on websites and in company and organization newsletters.

TIle proclamation template provides an outline and supporting press
release template for dedaringJuly Smarr Irrigation Month in local com-

Hydraway Drainage Systems Can Solve
the Most Demanding Drainage Applications!

1-800-223-7015
www.hydraway.net

, Highest compressive strengths in the industryl
• Installvertically in narrow 2" wide trench
or horizontally.

• Removes standing water quicklydue to
open core design.

• Made of (HDPE) for long life,Sizes 6, 12, 18, and 24"
• Highflow,clog resistant 4.5 oz.
non-woven fabricwrap.

• Fabric Is attached by "heat fusion"
to the core not glued.

Hyd""""12000 HOPE Co", C"",p",""".
S'rength, Mee' or Exreeil B200 PSF

Uses include:
"Baseball, Football and
Soccer Fields

• GolfCourse Putting Greens,
Fairways, and Sand Traps.

• Excellent for
Synthetic TurfApplications, After Installation

Fillin 133on reader service form OJ visit http://oners.hotims.comI12051-133
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rnunities or states, A formal declaration by a local official or governing
body provides an opportunity for water agencies to draw special attention
to water issues inJuly and it complements other water conservation efforts.

The next few months are prime time to plan to make the most out of
Smart Irrigation Month in 2007, Carowitz said. Ideas for participation and
additional resources are available at w.vw.irrigation.orglSIM/industty.htm.
Consumer information is available at www.smartirrigationroonth.org.

1800 Series spray head family
Rain Bird 1800 Series Spray Heads are available in 2-, 4-, 6- and 12-
in. pop"up heights, and come with Seal-A-Matic in-stem
check valve options and patented PRS in-stem pressure reg-
ulator option. Chosen for its versatility, reliability and heavy-
duty materials, the 1800 Series Spray Heads offer first-
rate quality built in for dependable operation ,

and long life. t
Rain Bird
fIr iRIII~iI1fo~, ~Ifin 063 D1118,derlfll'lice fBfm or ee t
http://www.oners.hotims.com/12051-0&3

"Strip" nozzles
The new ES end strip (5' x 1.5'
pattern), CS center ship (5' x
30'), and SS-918 side strip noz-
zles (9' x 18'), along with the
existing LCS left comer strip,
RCS right corner strip, and
55-530 side strip 5' x 30' noz-

zles, are designed for more slender portions of a landscape. For small-
er areas where the plant material is located at the center, the irrigation
should be set up at the sides and so a combination ofSS, LCS, and ReS
nozzles would be used.
Hunter Industries
fijr i1lformatfo~ lill in 1167 01 re!~e lmice f~rm mrsee http:}/www.oners.hotims.col,ll/1205HI67

Smartline controller
weathermanc introduces the
SmartLine SL4800 controller
for parks and sports fields; mod-
ular unit features a 12·
station base unit that expands to
24, 36 or 48 zones with the
addition of hot swappable 12-
zone modules. Control panel is identical to the panel on Weathermatic's
S11600, which simplifies programming and training and allows module
interchangeability across the controller line .
Weathermatic
III iBI01millimll fill in 064 OIl reader sBriice lonn vr see htlp:l/www.oners.botims.coml12051.fl64

,
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FIELD OF THE YEAR

WeslByan SchQol,Jle
~j~JJJcctJ I JJ 0

• Ihe Sports Turf Managers Association's 2006 Schools/Parks
Baseball Field of ihe Year if U1esleyanSchool's Gaebelein Field
in Norcross, GA, managed by director afgrounds maintenance

Jon DeWitt. DeWill's staff includes assistant director .1osh
Graham, 2nd assistant Kyle Leppelmeier, andjose Flores.

SportsTurf: Wllal attracted you to " career in sports turf manage-
ment?

DeWitt; It was by accident really; although I had lifelong exposure
to the green industry through my dad's work. My first job, al age 13, was
working in a greenhouse. Later my dad owned a portion of a landscape
company where I got experience in the Res/Com side. In high school I
found myself working OD the school's fields. I began developing a serious

www.sportsturfmanager.org

interest in sports Held management at that time. That passion grew over
the years, particularly during' the period while I was caring for fields to
pay for my college education. There can't be too many people who came
into the sports field industry by way of a BA in English Literature.

SportsThrf: What arc your specific responsibilities in this job?
DeWitt: My title is Director of Grounds Maintenance. If it is out-

doors, it probably falls into ill)' territory. we have 75 total acres, 14 of
which are athletic fields. The ornamentals require an incredible amount
of attention. We do small landscape enhancements, irrigation work
[both maintenance and expansion), set-ups for games/events,
fence/windscreen maintenance, and obviously sports field work.

I coordinate our maintenance around PE and the athletic events, as
well as other user groups, Landscape projects dedicated "Tn Honor of" or

SportsTurf 43
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FIELD OF THE YEAR

From nozzle back: Josh Graham, Jose Flores, Jon DeWitt, and Benedict Nwoke.

"In Memory of" are also something we handle,
and we take pride in our role in these projects.

SportsThrf: 'What's the biggest headache
in your job?

DeWitt: Easily, trying to work with user
groups without it becoming confrontational, and
the never-ending barrage of events people can
dream up, People think that being a sports field
manager means we grow grass, but sports field
managers do much more than that. Managing

usage to me is the most difficult, and quite possi-
bly the most important, part of my Job.

Every user group thinks you have singled
them out in a conspiracy to spoil their good
time. It is rarely a single user group, but they
cannot see the big picture and the combined
impact of hundreds of hours of usage.

SportsTurf: How do you balance your
family life with work demands?

De'Witt: Probably not as well as I could;
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however, we do have dinner together as a fam-
ily nearly every night. My twin daughters take
karate and that is another way we are able to

spend time together. We are lucky in that we
have miles of bike trails just behind our house,
and we make use of those quite frequently.

I did have a wake-up call the other day at
my daughter's "Donuts for Dad." The children
had written descriptions of their dads, and
most of the dads' hobbies were golfing, tennis,
woodworking, etc. My daughter, however, list-
ed "work" as my hobby.

I am proud that my yard is not the ugliest
in the neighborhood, in fad, I think it's quite
good for being in the sports field industry.

SportsTurf: Do you plan any adjust-
ments, large or small, to your maintenance
plan in 2007? Did you purchase any new
equipment or product for this year?

De'Witt: Something I picked up from my
wife's work in retail was the motto, 'Beat Last
Year.' I keep that in mind all the time. We are
constantly tweaking the program in an effort
to improve.

I am meticulous note taker and can refer
back to these notes on about Just about any-
thing. For example: a particular combination
of settings on the aerator that worked well.
Another thing I make a lot of notes about is
uverseeding. Essentially, you only have prac-
tice at this once a year, so it is particularly
important to make note of how you could
improve on last year's process.

It was a great year equipment-wise. \"ie
purchased a Taro Reelmaster 5510 mower. \"Fe
got the S-Inch, l l-blade unit with rear roller
brushes and the hydro-leak detector. We also
began a 4-year lease on a Tore MP 1250
sprayer. I also purchased a used Dakota 410
topdresser, which allowed us to go in-house
with this cultural practice.

Sp'ortsThrf: How do you see the sports
turf manager's job changing in the future?

DeWitt: It is my hope that the sports turf
manager's job will be seen as the professionals
we are rather than "lawn janitors" or simple
backs of the neck. 1 hope that this profession-
al view of OUI industry will transfer over to
employers and owners seeing the resource
they of len have right in front of them - their
own resident sports turf manager.

How many failed construction projects
could be avoided if administrators would let
the person they are expecting to maintain the

www.greenmediaonline.com
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field have some say in its construction? The
STMA is probably our greatest resource in
improving the image of our profession. \Ve
have seen how the golf industry has been suc-
cessful in their efforts. However, we must also
projecl ourselves as professionals in our indi-
vidual work environments.

I also hope that our industry will be seen as
environmental stewards rather than enemies
of the earth. If you look at the benefits of turf
for erosion control, filtering run off, C02

absorption, oxygen production, and other
benefits, it is hard to understand how we have
been targeted as a detracting from the quality
of the environment. •

FIELD OF THE YEAR

Gro, Turface Athletics, Scotts Turf Seed, and

Wwld Class Athletic Surfaces.

The STMA Field of the Year Auxads pwgram

is enhanced by the Slipprrrt of these sponsors:

Carolina Green, Couermasier, Hunter, Nu-
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STMA in Action
STMA Board continues strategic advances

The SThfA Board of Directors is ccntin-
uing its commitment to strategic plan-
ning. In late 2006, the Board formally
met with a strategic planning facilitator

who helped them to develop strategic initiatives
for the association for the next 5 years.

Significant progress was made in complet-
ing the STMA 2005 Strategic Plan, due to the
board's vigilance in focusing the association's
efforts around that plan. Building on that
plan's accomplishments, the Board has set a
bold direction for STMA's future.

STMA embraces a planning culture and uses
the plan to guide its daily business. The STMA
board reviews the plan at e;u;h board meeting,
then makes projections and adjustments.
Committee work abo advances the plan. The

plan guides the work of STMA's committees,
subcommittees, and task groups. These groups
are the arms and legs of the association and
work together with staff to accomplish the plan.

Strategic Plan Executive Summary
Six strategic platforms have been identified

that will catalyze the association and propel its
members to a new position in the world of
sports. Each platform is supported by an educa-
tion-based rows. It is through education that
members will experience greater success. These
individual successes strengthen the association.

In addition, membership growth is critical to
the vitality of the association. This growth will
be achieved by enhancing the value of mem-
bership through fulfilling members' needs and

expectations. Thus, membership growth is a
desired outcome of each strategic platform and
is noted as such. The strategic platforms are:

Enhance members' value to employers
Position members as the authority on sports
field management
Use the chapter network to serve members
Leverage synergistic partnerships
Make the conference the "must attend"
event for the industry
Execute a well-funcnomng governance
structure

This plan will lead STrvlA. to a future thai
ensures solid growth and financial stability for
years to come. To view the complete plan, go to
wvvw.STMA.org and click on Members Only.

Ethical behavior strengthens professionalism

Itseems that with increasing frequency the
news media is reporting more and more
impropJiety in business. Whether it is
fraudulent financial schemes, theft, decep-

tive sales tactics, insider trading, or other
antitrust or corporate scandals, each instance
damages the public's trust in corporate America.

The same holds true for unethical and poor
conduct within our own industry Fortunately,
reported instances of improper actions by
sports turf managers are few and far between.
The most reported breach relates to *5 below,
which can be easily remedied by a change in
sales tactics of commercial members ".'ho disre-
gard the sports turf manager. In fact, companies
have reported great success when they include
the sports turf manager in purchasing decisions.

STMA members adopted a Code of Ethics
and Professional Conduct Guidelines to show
to their peers, to the industry, and to the sports
world that they value honesty, respect, and
fairness in their business and personal lives.
Although the Professional Conduct Guidelines
may not be enforced with membership sanc-
tions (as can the Code of Ethics), adherence to
the Gnidelines encourages the highest stan-
dards of behavior for members and represents
true professionalism.

Enforcement procedures are self-regulated.
Members are asked to remind others of the
Guidelines if they see a breach in professional
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conduct, or contact STMA headquarters for
help. A good way La judge your actions is to ask
yourself two questions: "How would my fellow
sports turf managers react to my conduct?" and,
"How would 1 feel if my conduct were reported
on the front page of the newspaper?"

•

The STMA Professional Conduct Guidelines
1. A member should always contact a fel-

low sports turf manager prior to visiting his or
her facility regardless of the reason for the
visit, other than when attending an education-
al meeting, association event or as a spectator
at a public event at the facility.

2. A member should only submit an appli-
cation for a position and/or accept an inter-
view for a position currently held by a fellow
sports turf manager if the applicant has con-
tactcd the current sports turf manager to veri-
fy the position is open, or if the applicant has

learned about the opening through an open
position listing or through direct contact to the
applicant by the facility's personnel.

3, A member should only accept a consult-
ing assignment at a sports field facility if the
current sports turf manager at that facility is
aware of such impending consulting activity.

.1-. A member should make verbal consult-
ing recommendations for a facility only with
the knowledge of the current sports turf man-
ager or make written recommendations only
when issuing a copy of such recommendations
to the current sports turf manager.

5. Commercial members, soliciting busi-
ness for their company's products and services,
should channel such solicitations through the
current sports turf manager of the facility or
ensure the current sports turf manager at that
facility is aware of such impending solicitation.

G. Members should always conduct them-
selves in the highest professional manner at all
sports turf related events and other public
events where the member is representing the
sports turf management profession.

7. A member should not render negative
opinions or comments about fellow members.

To see a complete copy of the Code of
Ethics and these Guidelines in an electronic
format, go to the Members Only section of
www.STMA.org.

www.greenmediaonline.com
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STMA in Action
Ralston leads volunteer renovation effort

5TMA member Chris Ralston, head
grounds-keeper for the Class A lake
Elsinore Stann, an affiliate of the San
Diego Padres, led his crew earlier

this year on a volunteer effort, They recondi-
tioned a local community park for High Tech
High, a charter high school in San Diego. High
Tech High began in 2000 as a single charter
high school launched by a coalition of San
Diego business leaders and educators. It has
evolved into a school development organiza-
tion with a growing portfolio of innovative
charter schools spanning grades K-12.

1""0 years ago the school started a baseball
pWI:,'Tam and without a field on site for use,
they leased a park in East Claremont from the
Clty of San Diego to serve as its home field.
The volunteer coaches and parents of the
players, along with the players are currently
maintaining the field themselves. However,
the park was in dire need of some upgrades

and that is what the Storm Grounds Crew did.
"When we arrived at the field we found 2-

4 inch lips around the baselines, a mound that
was nearly flat and a playing surface that was
like sand," said Ralston.

"\'I..'espent 4 days at the park, resodding all
around the edges and the mound to bring the
lips down to playing grade," he
said, (The sad was courtesy of west
Coast TurL) "\Ve rebuilt the mound
and home plate and replaced them
with all new bases, and added 25
tons of infield mix consisting of
50% clay and silt and 50% sand,
and leveled out low spars.

"In the foul areas on both sides
we added a bullpen consisting of
two mounds and plates. \Ve then
cut out the old grass in front of the
dugouts and replaced it with infield
mix for cosmetics," said Ralston,

"We did an audit and repaired irrigation heads
as needed. On the last day we overseeded the
infield and collars with a perennial ryegrass
and a starter fertilizer."

The Storm Grounds Crew includes
Francisco Castaneda, Tyson Pulsipher, Greg
Cummings, and Dave Carmichael. •

er Clean, Su
self-contained vee system

20HP gas engine with a high c.apadly, low
rpm fan minimizes
.nclse and dust

• Works great on
granular rubber
and simulated turf

• Optional rotary
broom, remote hose attachment,
and edge brush for cleaning
-against fences, curbs, and buildin
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STMA Chapter News
Hitting a chapter
meeting home run
The Challenge:
To have solid attendance at the first official meeting of the North
Florida Chapter that will set the stage for the chapter's future success.

The Strategyt
Begin planning early
Build up to the event with consistent communication - Stan with a "save
the date" as early as possible, and follow up with more details regularly
Develop a great, well-rounded program that appeals to the entire
membership
Pack it full of education that is relevant to your members' needs
Offer CEUs
I ntegrate learning opportunities with tours to augment classroom
presentations
Keep the price low and even lower for members
Hold it in a convenient, accessible and exciting venue
Supply a quick breakfast and an unlimited lunch buffet
Provide excellent networking opportunities
End it with a fun, entertaining event!

The new North Florida Chapter held its inaugural chapter meeting
May 9, with a day full of education and excitement. It began with cof-
fee and donuts as the group gathered for a tour of Jacksonville
Municipal stadium given by Mark Clay, sports fields and grounds man-
ager. Then the group heard the latest control technologies for fire ants
and other Florida insects by Dr. Bryan Unruh from the University of
Florida. Next up was Don Follett, sports turf manager at M&T Bank
Stadium, horne of the Baltimore Ravens, followed by a presentation
about the 2005 Super Bowl by Nick Fedewa. Then the group went on a
second tour. This tour was hosted by Ed Attalla and showcased the
Baseball Grounds at.jacksonville. An unlimited luncheon buffet on tile
Skydeck fueled the group who then settled in to watch the Jacksonville
Suns play the Binningham Barons. The $30 member price ($35 for non-
members] included everything - food, refreshments and the game!

Don't let. up after the event is completed. Continue to schedule reg-
ular and rich chapter events. The North Florida Chapter has a chapter
event scheduled each month for the remainder of the year.

Chapter Sponsors

~
stabilizer"
SOLUTIONS

The Irrigation Innovators
JOHN DEERE

Alpine Services, Inc.
Premium ",hierro Fields _.. For 1\115pom' syngenta
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SIMA Affiliated Cha lers Contact Information
SporU ThrfManage ..
A.sIoclation of Arizona:
www.aastma.cnm.

Ch"'"f""'lre Chapter
SI'MA (formerly
Mid~Atlantic Athletic
F1eId MaDagen
0rganWW0n - MAFMO
Chapter SI'MA),
w\o\'W.ccstma.org.

Colorado Spom Thrf
Managers AssoclaDon:
www.cstma.org.

F1orida'l~
954/782-2748

Gateway C1>at>""
Spom Thrf Manage ..
Association:
www.gatewaystma.org.

Georg;.. Spo,"" Thrf
Managen: Association:
7061542-7859.

The Greater LA. Basin
C1>at>"" of the SporU Thrf
Managers Associatiom
www.stmalabasin.com ..

DIinois Chapter
SI'MA: 847/263-7603.

Intermountain Chapter of
the SporU ThrfMaDagen
Association:
www.imstma.org.

Iowa Sporb 'Thrf
Managers Association:
www.iowaturfgrass.org.

Keystone Aihletic Field
MaDagen Org.
(KAFMO/SI'MA),
wv.w.KAFMO.org.

Kentucky SporU Thrf
MaDagen Aaocia1ion,
www.kystmaorg.

Michigan SporU Thrf
Managers A.sIoclation
(MiSTMA): www.mistma.org.

- C1>at>""STMA: www.mstma.org.

MO-KAN Sports Thrf
Managers Association:
\'>'WVIi·.mokanstmacom.

New England STMA
(NESTMA): www.nestma.org.

Nebraska SporU Thrf
Managers Association:
4-02/441·4425.

North Florida STMA
~
850/.18.0-4026.

Northern California
STMk
916/366-8350.

Ozarks STMA: 417/862-6974.

Spo'"" ThrfMaDagen of
New York: www.stmony.org.

Spom ...... d MaDagen
Association of New Jeney:
www.sfmanj.org.

Ohio Sports Twf
Managers Association
(OSTMA): wwwostme.org.

Pacific Northwest Spo,""
ThrfManage ..
Association:
www.pnwstma.org.

Southern CaHfornia
~ wwwsccalstma.com.

South CaroUna C1>at>"" of
STM:A.: www.scstrna.org.

'Th<a> Spo,"" Thrf
Managers~eiation:
866/897-8621.

Thnnessee Valley Sports
ThrfMaDagen
Aaocia1ion (TVSTMA),
www.tvstma.org.

Vuginia Sports Thrf
Managers AssociaDon:
httpv/www vstmaorg. vt.edu/,

Wuconsm Sporbl Thrf
Managers Association:
",ww.wstmaorg.

FORMING CHAPTERS:
NevadaSTMA ~
702/433-3113.

www.greenmediaonline.com
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Home Field
Advantage.

" SubAir.

Peat Pd!.Inc.

A Minnesota-based peal company
servicing worldwide.

Peat, Inc.' Elk River, MN 55330 U.SA
www,peatinc.oom·763.441.8387or1.800.441.1880

Fillin 1111on "",der service loom or visit hllp:llon ... .hOlim"'oml120S'-1111

It's simple to
have a field that
looks this good.
Self-repairing RTFSod:
Simply perfection I

~ Self-repairing to fill bare spots
~ Strong, deep root system
~ Drought tolerant
~ Excellent color and density

Fillin 140 on rood.. ""'~ e ""m or v~it htlp:llonor'"~otlm<.<oml"05' ·1411 Filli" '41 on ",,<;Ie, ,ervi,. formor"i~t http://<>ne<>.hot;m • .o>m112051-'41

MARKETPLACE.

Invest in the Bestl
The RotaDairon dethotcherlspiker's
flexibility allows you to choose the
method of dethatching thai will work
best for your turf.

6,
phone: 800.554.4863
www.mge-dairon.com

email: rotadaironemrexhol.com

Fillin 139 OIl reader ,e",ice form or visit hnp"'on.rs.hotim~comll1.051-1 39

• Unique Infield Roat Design Carries
More than twice other equipment

• Fits Your Budget For Any Tractor
Model 78 tractor mounled or electric lift pull type
Model60A pull type tor ATVs

LEVEL IT WITH TURnIME!
Call Us to Find Out More

717.475.6258
or check out www.TurfTimeEq.com

http://www.mge-dairon.com
http://www.TurfTimeEq.com


• MARKETPLACE

TOll FREE888-749-288HH 334-749-2880
P.0_ 80x lID, C""", Al 36812

sales@rareredrochom.www.fuller5.net
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PERMANENT
PITCHER'S MOUNDS
& BATTERS BOXES
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CYCLONE~
Syri"ge and Water
• Uniform precipltatien entire throw
• vertical water curtain
CLOUDBURST'·
Dry Spot Sp!!t:ialist
• Mall of uniform droplets
• Fan shaped spray

RA.INMAKER'"
Syringe and Spot Water
• aess of unifurm dropleT3

• FM shaped spray

RAINBOW~
Baseball Skins, Greens

and Generallilndscape
• fine droplets

PARTAC<!\ IBEAM CLAY®
800-247-BEAM

Wetting Agent
Applicator Gun
Powerful but gentle.
Ultra-soft spray applies
surtacteots evenly. C~lone'M
nozzle gets the job eone tastl

'0"' lime"nd m"n~ywith th,,,, pale"l~d.p"u,ed red
polyureth.ne, permanent nutdnor Pitcher', Mound ond

Bailer'S 11<I>. Pods_ Legal in College. High School. B.be

Ruth, Pony .nd Little Le.sue Baseball, Gre.t for recreation.1

lield,r Bury 2" below ,urface. eliminating deep hoi.. and

95~ of the milinten.n,e in Ihe,e high w", il"'il'! ,.Ie.

long-Ia,ting and provide, the feel of prope,ly p.ded

doy_ On·D"k Circle, and Fungo Pad, also avoilable wilh

non-,kid granular ,u,face. Some of the over 200 b"eb.11

and >oftb,1I ~r"dUCI; avail,ble from "Your [Jne-'top Source

fa, Ameri,a', D."b.11 Surf,,", .nd Supplie>;"
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LINE§UP
•

Made of lightweight aluminum & FOLDABLE.

Self-aligning, 5 yard units,

4x6 in size. made of 1/8" aluminum
Offsets built-in for quick alignment

Three font types available

The Only Painting System
You'll Ever Need.
888-780-4441

Diversified Sports Specialties
www.DSSworks.com

Fillin14500 reader5.",k:.larm Qf vl,ithnp'lon .... holim>.<omI12051·'4'

• TARGETED l£AllS
• SUl'ERIOR PENETAATIOII
• PRO'IfN VAUlE
• OUTSTANlllNG RESU11S

Then rent our list of targeted, qualified readers
for your next direct mail promotion

Call today for more information regarding our
croact lines and extensive database marketing
programs.

mailto:sales@rareredrochom.www.fuller5.net
http://www.DSSworks.com

