asking for more responsibilities - increases
your value within the organization. Asking for
additional work shows an interest and desire
to help your department and company to suc-
ceed. It also puts a spotlight on your value to
the business.

3. Volunteer for boards. If you have
your career set on something beyond what
you are doing in your present position, seek
out opportunities to volunteer or serve on
advisory boards, where you can build a repu-
tation as someone who is passionate and ded-
icated to your particular industry.

4. Sharpen your people skills.
Strong interpersonal skills play a crucial role
in gaining the respect of your boss and
coworkers; they will also attract the notice
of outside influencers who might open new
doors of opportunity for you. Be friendly,
outgoing, and personable. Listen carefully
to people, and practice being a clear and
effective communicator.

5. Be innovative. Never be afraid to

think outside of the box and put your business
acumen to work. Stay on the lookout for cre-
ative solutions to problems that will make you
- and your boss - look good.

6. Find a mentor. Develop mentoring
relationships, either inside or outside the
company. Recent studies have shown that a
mentor higher up in the company influences
four out of five promotions. Mentors are
also great sources of information and career
guidance.

7. Sell yourself. Learn the fine art of self-
promotion. If you have had major accom-
plishments or created successful programs,
make sure people know about it - especially
those in influential positions who could help
you advance professionally. Let it be known
that you are seeking a promotion or the next
step up in your career.

8. Keep learning. A proven way to
advance in your career is to be continually
acquiring new knowledge. Stay on top of trends
or developments in your field and make sure that

STMA in Action

your current résumé reflects those needed skills,

9. Network. Strengthen your personal
network and join professional organizations,
attend industry conferences, or even volun-
teer. The more people who are aware of your
strengths and abilities, the better your
chances of hearing about any new opportuni-
ties that might arise.

10. Build your reputation. In business,
your reputation is the most valuable thing you
own. Be known for being dependable, profes-
sional, and cooperative. Act and look the part
by dressing professionally. Make a name for
yourself by attending conferences, delivering
speeches, or writing articles. W

*AllBusiness.com provides resources to help
small and growing businesses start, manage, finance
and expand their business. The site contains forms
and agreements, business guides and directories, and
thousands of ariicles, expert advice, and business
blogs. Material copyrighted by AllBusiness.com and
used with permission.

<

Answer:
from page 14

John Mascaro’s Photo Quiz

he brown spots on this soccer field are a result of foot traffic on a day

when light frost occurred. It was too tempting to show this photo during

the heat of summer; however it should be used as a reminder to athletes and
coaches about the effects of walking on turf while frost is still on the plant.

Many athletes do not realize that when a light frost is on the grass blades

the water inside the leaves is also frozen solid. Since water is the main compo-
nent of grass tissue, when the water inside the turf is frozen, traffic causes the
ice crystals in the grass cells to puncture through the cell walls, killing the leaf
tissue and causing the resulting brown turf.

With a heavy freeze, the growing point or crown of the turf is also frozen
which, if injured through foot traffic or vehicular traffic, will cause the entire
plant to die. It is still hard to believe that since frost was evident, the perpetrators
still managed to walk inside the sideline directly on the field’s playing surface. ®

Photo submitted by Rick Perruzzi, CSFM, sports turf manager of the City Of South
Portland Parks and Recreation Dept., South Portland, ME.

If you would like to submit a photograph for John Mascaro's Photo Quiz please send it
to Turf-Tec International, John Mascaro, 1471 Capital Circle NW, Suite # 13, Tallahassee,
FL 32303 or email to john@turf-tec.com. If your photograph is selected, you will receive
full credit. All photos submitted become property of SportsTurf Magazine.

j
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STMA Chapter News
STMA Chapter Profile

New England Sports Turf Managers Association (NESTMA)

Year Formed: Early 1980s

Year Affiliated with STMA: 2004

Number of Members: 250

Chapter President: Nick Caggiano

Dues: General $50; Associate $50; Affiliate $30; Student No charge

Membership Benefits: Annual Directory, Awards Program,
Scholarships (3), Website www.NESTMA.org, Newsletter (3x/yr.) Free
Spring and Fall Workshops, Summer Field Day

NESTMA Summer Field Day - Boston College, July 25

The NESTMA summer field day, hosted by Boston College sports turf
managers Matt Hayes and Norman Reid, follows a model that has been
very successful for this chapter. Bring in a strong line-up of speakers pre-
senting timely and relevant information, hold it at a great venue, involve
industry suppliers, provide food and social time, and organize every detail
— these are the keys to NESTMA’s well attended summer event.

The field day will kick off with breakfast and a short presentation of
Mruk scholarship winners, then moves right in to educational sessions.
First, attendees will hear about installing the field at Gillette Stadium in
a mere 8 days. Next, a presentation will be given on the latest informa-
tion about the agronomic, playability and common pitfalls in construct-
ing and maintaining different types of sports fields by leading researcher
Dr. Andy McNit from Penn State University. Next up is Steve LeGros,
who will address maintenance considerations for synthetic turf.

After lunch, Boston College Football Coach Jeff Jagodzinski will talk
to the group, and then the Terry Mellor Scholarship will be presented by
Boston Red Sox sports turf manager David Mellor in honor of his broth-
er, Terry. Networking time is enhanced by an Open Round Table lead
by seven people and moderated by David Pinsonneault, CSFM, past
president of NESTMA and current STMA board member. The day con-
cludes with a social, raffle, silent auction and vendor demonstrations.
The cost is $50 to NESTMA members and $100 to nonmembers.

The key to making this a successful event is strong organization.
Each board member is responsible for specific tasks, and for some
portions of the event the day is segmented hour by and assignments
made accordingly.

This event typically draws 150 to 200 people. Promotion consists of a
direct mail flier, reminder postcard, posting on the web site and weekly
email blasts. For more information, visit www.NESTMA.org W

Chapter Sponsors
@ Hunferr

The Irrigation Innovators
JOHN DEERE

Alpine Services, Inc.

Premium Athietic Fields ... For All Sports

syngenta
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STMA Affiiated Chapters Contact Information

Sports Turf Managers
Association of Arizona:
www.azstma.com.

Chesapeake Chapter

STMA (formerly Mid-

Atlantic Athletic Field
PRI

Managers Organizatio
MAFMO Chapter STMA):

Www.ccstma.org.

Colorado Sports Tarf
Managers Association:
www.cstma.org.

Florida #1 Chapter:
954/782-2748

Gateway Chapter Sports
Association: www.gate-
waystma.org.

Georgia Sports Turf
Managers Association:
706/542-7859.

The Greater L.A. Basin
Chapter of the Sports
Turf Managers
Association: www.stmal-
abasin.com.
Illinois
847/263-7603.
Intermountain Chapter
of the Sports Turf
Managers Association:
www.imstma.org.

Iowa Sports Turf
Managers Association:

www.iowaturfgrass.org.
Keystone Athletic Field

Managers Org.
(KAFMO/STMA):
www. KAFMO.org.

STMA:

(MiSTMA):www.mistma.org:

Minnesota Chapter
STMA: www.mstma.org.
MO-KAN Sports Tarf
Managers Association:

www.mokanstma.com.

New England STMA
(NESTMA): :
WWW.nestma.org.
Nebraska Sports Turf
Association:
402/441-4425.
North Florida STMA
Chapter: 850/580-4026.
Northern California
STMA: 916/366-8350.

Ozarks STMA: 417/862-6974.

Sports Turf Managers of
New York: www.stmony.org.

Sports Field Managers
Association of New
Jersey: www.sfmanj.org.
Ohio Sports Turf
Association
(OSTMA): www.ostma.org.

Chapter:
www.socalstma.com.

South Carolina Chapter
of STMA: www.scstma.org.
Texas Sports Turf
Managers Association:
BG6/897-8621. -

WWwW. tvstma.org.

Managers Assocmhon: :
http://www.vstma.org.vt.edu/.
Wisconsin Sports Turf
Managers Assoc:a.t:lom

www.wstma.org.

FORMING CHAPTEHS'
Nevada STMA Chapter
702/433-3113.

www.greenmediaonline.com


http://www.NEST.MA.org.
http://www.NESTMA.org
http://www.azstma.com.
http://www.ccstma.org.
http://www.cstma.org.
http://www.neetma.crg.
http://www.stmony.org.
http://www.sfmanj.org.
http://www.ostma.org.
http://www.socalstma.com.
http://www.scstmaorg.
http://www.tvstma.org.
http://hnpi/zwww.vstma.org.vt.edu/.
http://www.wsuna.org.
http://www.imstma.org.
http://www.iowaturfgrass.org.
http://www.KAFMO.org.
http://www.kystma.org.
http://www.mstma.org.
http://www.mokanstma.com.
http://www.greenmediaonline.com
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syiper Ballvard M

LINE=UP [ Since 1985 ——— )
R RIS Sy Cow

Made of lightweight aluminum & FOLDABLE,
Self-aligning, 5 yard units.

The Evolution of Clay

4x6 in size, made of 1/8” aluminum
Offsets built-in for quick alignment
Three font types available
The Only Painting System
You'll Ever Need.

888-780-4441

Polymer Coated

FOURUIJUTEW PIofd ~

R

Ready to Pack Out of the Bag

Performs in any Condition, Rain or Shine

Aayooy proid

199508

-

Diversified Sports Specialties
www.DSSworks.com

Fill in 145 on reader service form or visit http:/fonershotims.com/13971-145

QUALIFLED
BUY‘ERS

M2MEDIA
LIST RENTAL &

Then rent our list of targeted, qualified readers
for your next direct mail promotion.

Call today for more information regarding our
product lines and extensive database marketing
programs.

Cheryl Naughton
cnaughton@m2media360.com

770/995-4964 Fax: 770/995-4983

it’s simple to S
have a field that WA
looks this good.

Self-repairing RTF Sod:

Simply perfection!

» Self-repairing to fill bare spots
» Strong, deep root system

» Drought tolerant

» Excellent color and density

Advancing the E
www.StabilizerSolutions.com
800.336.2468 B02.225.5¢

Why Choose TurfTime

* Unique Infield Float Design Carries
More than twice other equipment

* Fits Your Budget For Any Tractor
Model 78 tractor mounted or electric lift pull type
Model 60A pull type for ATVs

LEVEL IT WiITH TURFTIRIE!
Gall Us to Find Out More

717.475.6258

or check out www.TurfTimeEq.com

Fill in 149 on reader service form or visit https//foners.hotims.com/13971-149

Fill in 150 an reader service form or visit http:/foners.hotims.com/13971-150



http://www.DSSworks.com
mailto:cnaughton@m2media360.com
http://www.TurfTimeEq.com

MARKETPLACE

Supreme-Green”
Turf Growfh Cover

= Reduces seed loss

* Promotes earlier
root establishment

* Accelerates Germination

* Reduces frost and
icwdomngr:

* Porous to allow water
and air circulation

* Mildew and rot resistent

* Quick turf repairs

Fill in 151 on reader service form ar visit httpe//oners.hotims.com/13971-151

e

FENCE GUARDS
A

Fence Guard™ protective covers for chain link
fencing from Partac Peat Corp. are available in six
colors—safety yellow, dark green, red, white, blue,
and orange—as well as three grades—premium,
standard and lite. These UV-resistant, polyethylene
covers protect players from injuries and provide a
distinctive look to your fencing,.

Fence Guard™ comes in cartons of ten 8-ft,
sections pre-drilled for securing every 2 feet to
fence. One hundred 8-in. UV resistant ties are
included.

For safety and uniform appearance, you
should remove crowns from the tops of fence
posts so that the entire fence top is covered; ends
can be butted or overlapped, and the product is
easy to install.

Other styles also available, as well as wind-
screen, wall padding and portable safety fencing.

PARTAC®/BEAM CLAY®

800-247-2326
WWW.BEAMCLAY.COM

Fill in 154 on reader service form or visit http:/foners.hotims.com/13971-154

Red Infield Fines
Red Infield Conditioner
Red Diamond Absorb
Red Mound Packing Clay
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Fuller Five
Landscape Supply

TOLL FREE 888-749-2880-PH 334-749-2880
P. 0. Box 150, Cusseta, AL 36852
sales@rareredrock.com - www.fuller5.net

Fill in 152 on reader service form or visit http://oners.hotims.com/13971-152

ose :
standard (pictured with
optional brass valve and 1" adaptor)

HIGH-FLOW NOZZLES MEDIUM-FLOW NOZZLES

35 GPMin 100 ft. of 17 hose 15 GPM in 100 ft, of 3/4” hose
CYCLONE"™ RAINMAKER™
Syringe and Water ) Syringe and Spot Water

» Mass of uniform droplets
*Fan shaped spray

* Uniform precipitation entire throw
* Vertical water curtain
CLOUDBURST 4

Dry Spot Specialist
= Mass of uniform droplets

# Fan shaped spray
The sensatmnal PelletPro™

Wetting Agent
Applicator Gun
Powerful but gentle, %
Ultra-soft spray applies

surfactants evenly, Cyclone™
nozzle gets the job done fast!

l ' I I nII_
866-863-3744 www.underhill.us
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and General Lamiscape
* Fine droplets

LINE?‘“‘““P

4x6 in size, made of 1/8” aluminum
Offsets built-in for quick alignment
Three font types available

The Only Painting System
You'll Ever Need.

888-780-4441
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www.DSSworks.com
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Home Field
Advantage.

, SubAir

Moisture Removal & Aeration
Control & Monitoring
Permanent & Portable

www.subairsystems.com
866.641.6663

Fill in 156 on reader service form or visit http://oners.hotims.com/13971-156
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"} GRACO FIELDLAZER /PAINT SALE !
Ve R SAVE $1,045.00 onour PAINT & MAGHINE PACKAGE

WITH THE PURCHASE OF :
16 PAILS OF OUR 77-30 OR 88-30 BRILLIANT WHITE PAINT

* $300.00 GRACO BUCKS REBATE
* 16 PAILS OF PAINT

* FIELDLAZER COST OF $1795.00
* FREE FREIGHT FOR ALL

PACKAGE PRICE

GRACO FIELDLAZER & PAINT

ST T 671

THESE PAINTS ARE HIGH ENERGY FORMULATED FOR:

GREAT ATOMIZATION..SHARPER LINES. EASY MIX..
LESS SETTLING...LONGER SHELF LIFE... HIGH BDLIDS

AEROSOL FIELD PAINT [y

= Brightest White

= 12 Brilliant Colors
e Low VOC's

* Fits most machines |

FREE SHIPPING[®

COLORS sn.ss;cnse g

e e B e 0L LU ESGH AR
\%ﬂ 800-426-0774

MISSOURI TURF PAINT
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THATCH MASTER !ﬁlt.l MA nkT( :
TM..720 etc e arker '

- Stripers

* Attachments
« Stencils

% * Sprayers
al * Tools

Battery
Operated Field
by “a Markers
. d * Rugged
-Heavy DutY' * Dependable
p = ! . E
: 'LOW Mﬂlﬂtenallce- e asy to operate

Time Saving Tools & Tips
= s Field Stencils
* String Winders
v Anchors & Flags
$  Field Layout & Painting Tips

Turf Specialties, Inc.

Call for price, demo or CD

800-201-1031 1-800-553-MARK
www.AthleticFieldMarker.com
Fillin 144 on reader service form or visit http:/foners.hotims.com/13971-144 Fill in 160 on reader service form or visit http://oners.hotims.com/13971-160

GBS 1200 VERTICUTTER

Fill in 158 on reader service farm or visit http:/foners.hotims.com/13971-158

Major League Look
on a Minor League
Budget...

Try our New
“EXTREME” WHITE PAINT

Contact Whitiam for all your
sports field marking needs..
Stencils * Stripers * Aerosols
Windscreens ¢ Tarps
Benches ¢ Goals * Nets

et EWHITLAN
800-321-8358 MM PAINT coviPANY

QUALITY COAT 5 SINCE 1
whitlampaint.com
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Natures Wonder APEX-10 is an organic Peat |
Humic Substance made from highly humified §
North American Peat. APEX-10 organic |
properties are over 88.5% volatile and 100% |
of the humic acid is plant available. These
Biostimulating qualities of APEX-10 have been
proven in university studies and in the field to
deliver the highest results with the lowest
application rate.

APTRETER.

WITH THESE BEING JUST A FEW OF THE PROVEN |
RESULTS USING APEX-10, THE REAL QUESTION IS...

Why Not APEX-10?

1.856.222.4675

www.natureswonder.com
900 BIRCHFIELD DRIVE | MOUNT LAUREL N.J. 08054

. R d by OMRI and Registered f ]
FROM THE EARTH FOR THE EARTH SRR | (e Cop Prodocton by USOA Standards. |
4 4
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Reduce Compaction - Conserve Wafer

LASSENITE ATS* Soil Amendment

| When condifions tum bad, professional leagues and
feams fhroughout the werld fum fo George Toma for teir
field and furf mointenance nesds.

www.westernpozzolan.com | 303-681-3653

First&Only
Proven Mole Bait

T
“0‘ Deminishing
resources and client
demands have made Sustainable
Landscapes extremely important.
This valuable certification is a
must for any industry professional.

877.964.6222
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BY DR. GRADY
MILLER

Professor, North
Carolina State
University

Questions?

Send them to
Grady Miller at
North Carolina State
University, Box 7620,
Raleigh, NC 27695-
7620, or email
grady_miller@ncsu.edu

Or, send your
question to
David Minner at
lowa State University,
106 Horticulture Hall,
Ames, 1A 50011
or email
dminner@iastate.edu.
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Paint by numbers

Here’s one for you. It’s Spring 2007 and on an overseeded football
field in Florida, the fall 2006 football numbers are exaggeraled in
brightness and turf The turf is generally weak around the num-
bers, but the ryegrass overseed is thick and healthy. Do you have
any ideas or reasons for this occurrence?

- Floyd

got your attached picture and it looks just like I
imagined. I have seen this type of response a few
times before, although more frequently it is the
painted areas that are weaker compared to the non-
painted areas. There can be several contributing
factors to this phenomenon. To explain my theory it is ben-
eficial to go through a timeline of events leading up to the
time the picture was taken.

Normally before overseeding, bermudagrass is verticut
or scalped so as to open the canopy for good soil to seed
contact. Afterwards, the overseed grass is sown, the area is
watered, and the grass seedlings begin to grow. With ade-
quate rainfall or irrigation, ryegrass will be up and growing
within a week. With good weather and water, the stand can
fill in in just a few weeks. During the fall, the grass contin-
ues to grow at a rapid pace due to moderate temperatures
that favor the cool season grass over the bermudagrass. At
some point during the fall the field will be painted. Often
the field will be repainted weekly or twice a month.

Paint will cause microclimate changes in the turfgrass
canopy and at the soil surface. The extent of these changes
is influenced by normal climatic factors as well as paint
color and paint application thickness. In my research, I
have seen dark paint increase turf growth (due to elevated
temperature) and light-colored paints decrease growth
(presumingly due to decreased temperatures and light
reflectance).

With repeated heavy application of paint there is a ten-
dency to suppress turf growth, sometimes to the point of
total turf loss. Moderate to heavy paint applications can
also seal the soil surface. This changes the water status
underneath such that greater moisture is retained in the soil
for a longer period of time. Paint may also reduce water
infiltration. Soil can wick moisture laterally under painted
surfaces that may momentarily reduce the problem.

So, come spring when it gets hot and the bermudagrass
wants to grow, there is this buffered area under the paint
that holds moisture. This paint color and moisture retained
under the paint slightly moderates the temperature while
providing moisture to the ryegrass plants. So, the ryegrass
wants to keep growing and the bermudagrass does not
have a good chance to grow up through the painted area
due to competition from the ryegrass. The paint and the
ryegrass also contribute to shading the bermudagrass. This

alone can be a substantial limitation to growing healthy
bermudagrass in painted areas.

So the question becomes, what can be done to limit this
problem once it occurs? Light irrigation usually will not

change the response, but heavy application of water on
painted areas may displace some of the paint and prevent
some shading. If layering is an issue, aggressive aerification
and verticutting may encourage the “painted soil” to dry a
little faster and reduce the shading on the bermudagrass.
Short of cutting out heavy layers of painted soil with a sod
cutter, these are the most common practices. Care must be
taken to not overdo it during green-up and cause damage
to the bermudagrass.

If the ryegrass persists too long, it can prevent any
bermudagrass from growing in the area. In this case, the
turf manager may want to chemically remove the ryegrass
to allow the bermudagrass to naturally begin to recover in
those areas. Some of the older products that were used to
remove overseeded grasses actually did not do a very good
job of removing perennial ryegrass from painted areas.
Luckily, the new herbicide products from the sulfonylurea
family do a great job of removing most overseed grasses,
even from the painted areas.

I think we have a lot to learn about athletic field paints
and their use. One place to begin is the ingredients in our
paints that we know may influence turf. Paints often con-
tain calcium carbonate, a liming agent. They may also con-
tain metal ions that may be considered undesirable to turf
growth at high concentrations, although the bioavailability
of some of these may be questioned. If a person uses paint
that was formulated as a “house paint,” there may be a
number of volatile organic compounds, preservatives,
and/or mildew suppressing agents that could cause turf
problems. Ingredients, formulations, application technolo-
gy, and management of painted areas — there are lots of
unanswered questions. B
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