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From the Sidelines

ERIC SCHRODER
Editor

eschroder@
rnzmeotaasncom
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Dauphin, PA 17018
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Salmagundi* V

CSFM practice exams are now available online.
Considering certification as a Sports Field Manager? Take
the Certified SPOliS Field Manager practice exam to deter-
mine the content areas that you are strong in and where you

might need a refresher. To determine if you have the 40 points necessary
to be eligible to take the test, contact Leah Craig at Sports Turf Managers
Association headquarters, 800-323-3875. Remember, you can take the test
at a time and location convenient to you.

Reds go green. The Cincinnati Reds, baseball's first all-professional
team and the first MLB team to play night games, are striving to become
the first team to be fully "green" in its ballpark operations, according to
Will V·leiss at baseballprospccrus.com: "At Great American Ballpark, high-
efficiency lighting illuminates all parts of the stadium, from the structures
that light the field to the internal office areas. In addition, a computerized
motherboard regulates the ballpark's lighting system. At various points dur-
ing a game, the unit will recognize areas in greatest need of either heating
or cooling (luxury boxes, team clubhouses), and transfer power to that area
from an area of the stadium that doesn't exhaust as much power. During
post-game cleanup, stadium lights are programmed to shut off on a timed
basis, contingent upon the area of the stadium that is active," he writes.

Field of the Year wins, exposure in this magazine can
itnprove career prospects. Jon De WItt is the new sports turf manager
for Georgia Tech athletics in Atlanta, He told me he didn't think the two
STMA Field of the Year Awards he's won, including one last year, "hurt his
resume"! Dewttt's predecessor, Kris Harris, was profiled for his work with
the Yellow Jacket's football field in our January 2007 issue. He emailed "I
took a position as Director of Turf at Southern Methodist University ... by
the way, it was the article that got me the job, so thanks."

Authors wanted. Yes, we at Sports'Iurf magazine want YOU! Many
readers of this magazine are national experts on many topics relating [Q

maintaining athletic turf and the sports turf management profession in gen-
eraL WIiting an article is a great way to give back to the STMA and your
peers, gain points toward certification, or share your passion for your work.
It's also an avenue to lake if yOIl want to put your name and knowledge in
front of potential employers, aka networking.

And if you're concerned about not being the world's greatest writer or
grammarian, please know that that is our department and we'll work
together with you to get it right. Any time, any topic, please contact me at
717-805-4197 or eschroder@m2media360.colll. Your fellow sports turf man-
agers will be glad you did.

* "A heterogeneous mixture; medley; mishmash."

SportsTurf
760 M,trket Street, Suite 432

San Francisco, CA 94102
Phone 415-839-5060

Fall: 415-398-3511
www.greenmediaonline.com

The Official Publication Of The Sports Turf
Managers Association

PRESIOENT Mike Andresen, CSFM
PAST PRESIDENT Mike Trigg. CSFM

PRESIDENT ELECT Abby McNeal, CSFM
COMMERCIAL V.P. ne Dubois

SECRETARY David Rulli
TREASURER Chris Calcaterra, CSFM

STMA BOARD MEMBERS Amy Fouty. CSFM.
Dale Getz, CSFM, Jody Gill, Dr. Oave Minner,

Troy Smith, CSFM, David Pinsonneault

CHIEF EXECUTIVE OFFICER Kim Heck

STMA Office
806 Naw Hampshire Suite E

Lawrence, Ks 66044
Phone 800-323-3875 Fax 800-366·0391

Email STMAinfo@STMA.org
www.STMA.org

Editorial
GROUP PUBLISHER Douglas Hebbard

EDITOR Eric Schroder
TECHNICAL EDITOR Dr. Scott McElroy

ART DIRECTOR Britt Menendez
PRODUCTION MANAGER Sutton Annas
EDITORIAL DIRECTOR Richard Brandes

STMA Editorial
Communications Committee
Dale Getz, CSFM. Scott McElroy. PhD

Scott MacVicar, Kevin Meredith
Brad Park, Rick Perruzzi, CSFM

Larry Rhodes, CSFM, Doug Schattinge,

american
business
media@b' _

SportsTurf (ISSN 1O(jHi~7X) (USPS OOO·~~2)(Reg, u.s. Pat, &
TM. Off.) i' publ;.,bed mon'hly hi' \12Mf;DTA31iO, a Bo,·-AI
Communications romp""} at 7to M.rket Sc·ee" Suite 432, San
F',""cis<o, CA 94102. POSTMAST£R, So,nd acid,·"" d'''''g<' 'u
Spornlurf.l',O. flox ~UO, Skokie IL G0076·7~20,1'or sub,cription
information and reque,ts. call Subscription Sen'ices al (R47) 76-1-
05~~.Suh'"'ip'ion ,""", I ;'car, S4-DUS & Pose.: 2 }C"~$65 US
& Po".; I vear. $65 C"nRda/Forelgn Surface, 1 year, $130 Airmail.
All ,ub,crlp'ion, are pai"ahle in ad"ance in US funds. Send pay-
""','" to Spo''''ucf, P.O. Hox 21211,SkDk;c, n, 60076-78211. Phone;
{8471 763-9565, fax: (847) 763-9569. SiLlglecopies or back ]sgue"
$6 .ach US/Canad,,; $9 Fo,eigu. Periodical> pO'Lag<: paid aL S."
FroU>ci,co.CA. arId "odi'io".] mailjHS uffi,.,. COPYRIGHf ~1}l)7,
Spurn1ur!". Material may not be reproduced or photocopied in ally
form without the "Tit,en permission of the publisher.
e'!!.~Member of BPAWorldwide.

www.greenmediaonline.com

mailto:eschroder@m2media360.colll.
http://www.greenmediaonline.com
mailto:STMAinfo@STMA.org
http://www.STMA.org
http://www.greenmediaonline.com


M2MEDIA360
PRESIDENT/CEO

Marion Minor
VP OF FINANCE AND OPERATIONS

Gerald Winkel
VP OF CIRCULATION AND

COLLATERAL SALES
Joanne Juda·Prainito

PRODUCTION DIRECTOR
Marl' Jo Tomei

DIRECT MAil LIST SALES
Cheryl Naughton 770-995-4964
cnaughton@m2media360,com

Reader Service Services
DIRECTOR OF READER SERVICE

Joanne Juda-Prainito
Readerservice@m2media360.com

SUBSCRIPTION SERVICES
Phone 847-763-9565 Fax 847-763-9569

REPRINTS
Cheryl Naughton 770-995-4964
cna ug hton@m2media360.com

Advertising Sales Representatives

CT, DE, IN, KY, MA, MD, ME, MI,
NH, NJ, NY, OH, PA, RI, VA, 1fT, WV,

New Brunswick, Nova Scotia,
Ontario, Quebec and Europe.

Paul Garris
35 Greenbriar

Aurora,OH 44202
330-562-2512; 330-562-3512 (fax)

pgarris@m2media360.com

Al, AR, AZ, CA, n,
GA, lA, NC, NM, NV, OK, SC,

TN, TX, UT and Mexico.
Deanna Morgan

2095 Exeter Road, #80-336
Germantown, TN 38138

901-759-1241; 901-624-0333 Ifaxl
dmorgan@m2media360.com

AK, CO, HI, lA, ID, IL, KS, MN, MO,
MT, NO, NE, OR, SO, WA, WI, WY,

Alberta, British Columbia,
Manitoba and Saskatchewan.

Colleen Murphy
1326 N. Illinois Ave.

Arlington Heights, IL 60004
847-259-2835; 847-259-2836lfaxl

cmmurphy88@comcasl.net

Classified Advertising Sales
Debbie Sutphin

815-267-7690; 815-287-7691 fax
dsutph in@m2media360,com

PUBUSHER'S NOTICE: We Assume No ResponsilJilityFor
The Validilv Of Claims In Connection Wrth Items Ap~earing In
Sponstu~. Aeador Servioe Numbers Are Given To Facilitate

Further Inquiry. Commercial Product Names Are Used For The
Conva"ie"". OfThe Reader. Melltion Of A Commercial Product

Ooe" Not Imply Endorsemem By Sportstur! Or M2MEOIA;J60,
Or Preference Over Similar Pro""c!s ~m MentiO""d.

www.spartsturfmanager. 0rg

President's Message
Never too busy to learn

Inpast columns I've promoted the virtues of our membership and tried
to convey the special role our profession serves to sports, to youth, and
to society. Today I'm going to ask you to be selfish. On page 48 you'll
find a Call for Nominations to the STi\1A Board of Directors. This call

goes out every year and surprisingly, or not, few people step up and nominate
themselves or a colleague. TIle slate is always filled with exceptional members,
but I'm a.-;king you to consider playing a bigger role - either on the national
stage or at least in your chapter or local association.

The biggest reluctance is the "I'm too busy" argument, I bet you are the
busiest person, or at least in a tie with someone, at your facility. We're busy
because we get things done. A wise person once said that if you want some-
thing done you take itlo the busiest person you know! we're exceptional at
time and resource management, we have good people skills, we're not afraid
to be decisive, and we'll dig ourselves out when thing'S get overwhelming. The
"too busy" argument only feeds my desire to ask you to give more!

Please consider the rewards of association service, Already there are more
than 200 members giving time to STh1A committees. Many more members
are in leadership roles in our 30 chapters. You're already making a positive
impact on our association, but I'm asking you to consider giving more. You
certainly have what it takes to help STMA become better!

Nine years ago, after serving locally and on a couple of national commit-
tees, I was asked to run for the Board. I was extremely humbled and honored.
I chose to do it because 1 thought there were a few things I could directly help
the association with by being in a board seat.

Board service has helped my career through exposure to things that are not
always comfortable. Ten years ago I was terrified to speak in public and even
in small groups_ The terror was based in lack of confidence. Though I will
never be an accomplished public speaker, serving on the Board has helped me
at least effectively process my thoughts and convey them accurately no mailer
how many people are in the room. Besides the professional skills I've learned
from STMA, working through stage fright may be at the top of my list of
improved skills I attribute to being involved.

Ralph 'Naldo Emerson said it better: "It's one of the most beautiful com-
pensations of this life that yOll cannot. sincerely try to help another without
helping yourself." I'll attest that as you become more active, your career and
your life will be more blessed and richer. How it enriches you is the great
unknown, but anyone who's ever served on the STMA Board of Directors
knows I'm right. You are the busiest person I know. Please consider becoming
more active locally and nationally, You'll directly impact our profession, and
you'll certainly grow from the experience. Thank you.

MIKE ANDRESEN
CSFM

mandrese@
lastate.edu

SportsTurf 7

mailto:Readerservice@m2media360.com
mailto:hton@m2media360.com
mailto:pgarris@m2media360.com
mailto:dmorgan@m2media360.com
mailto:cmmurphy88@comcasl.net


FIELD SCIENCE

I
utrient management planning
for sports turf is both an art and
a science. More than just a fer-
tility program, it is a site specif-
ic management tnol. Nutrient

management planning integrates the use of
plant nutrients and cultural practices necessary
to achieve optimum turf health. The amount,
form, placement, and timing of nutrients and
soil amendments make up the nutritional plan.

Cultural management practices such as
mowing, inigation, aeration, and turfgrass
selection enhance its efficacy. It is appropriate
for all sports turfuses. Whether you are grow-
ing cool or warm season turf grass on native,
sand based or modified suil, nutrient manage-
ment planning permits efficient sports field
management and protects water quality from
nutrient pollution.

In many areas, Nutrient Management
Planning' came about as result of excess levels
of nitrogen and phosphorus in our surface and
ground water resources. Many states,
provinces, and local governments now have
laws or programs regulating the sources and
amounts of nutrients contributing to non point
source pollution of our water resources. The
overall goal of many of these programs is to

.~
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protect and improve water quality by promot-
ing the efficient yet responsible use of fertiliz-
ers and soil amendments. Also, an effective
nutrient management plan adds value through
better results and cost savings.

Fate of nutrients
whenever fertilizer and water are applied

to a sports field, there is the potential for some
nutrient loss to occur. To illustrate this process,
here is a simple explanation: Precipitation
from rain (or from a sprinkler head) is
absorbed by the soil to become ground water
or runs off to a body of water, such a.'l a river
or ocean. 'Water is returned to the atmosphere
(by evaporation or through transpiration
through the turf), condenses and returns to
earth as precipitation.

What happens to the nutrients in the envi-
ronment? Nutrients go into solution 'with the
water. Some of the nutrients are used by the
plant or stored in the soil for future use.
Unfortunately, some of the nutrients may be
lost through leaching into the ground water or
by surface runoff, erosion (A dense stand of
turfgrass can limit nutrient runoff). Nitrogen
can even be volatilized directly into the atmos-
phere, One of the goals of nutrient manage-

meru planning is to minimize nutrient loss,
Nitrogen, phosphorus, and potassium are

referred to as macronutrients because they are
used by plants in large quantities. (Micro-
nutrients are elements that are essential for
plant health, but used in very small quantities.]
Of the three macronutrients, nitrogen is the
most unstable, meaning that it can change its
form easily. That is why nitrogen is not usually
measured on a common soil lest. Phosphorus
binds with the mineral compounds and the
clay fraction in many soils and is less mobile
than nitrogen. Both nutrients can cause con-
tamination when moved away from their tar-
get by erosion or leaching and become con-
centrated in a body of water. Potassium is the
least mobile, meaning that once applied to the
soil, it stays in place. Rarely does potassium
contamination cause environmental problems
in surface or groundwater.

Getting started
A documented nutrient management plan

is best. Start with accurate area measurements
because a nutrient management plan is
dependent upon some amount of material
needed per unit of area. Obtain a site map
showing the locations of all surface waters

Continu.ed 011 page 17
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When the safety of your players comes first
look to Bannerman, the leading Groomer manufacturer for
over 24 years, to shape, level, and care for your baseball dia-
monds, warning tracks, and walking/bike trails. The B-BP-4
Bellpark-ae (shown) and the B-BP-6 aeuoerk-se, B-DM-6
Diamond Mester's (shown) models have five standard tools,
including: Ripper Blade, Rake, Leveler, Roller, and Brush.
Accessories available include: Wing Brush Kit, Top Link Kit,
50-gallon Water Tank Kit with spray nozzle, and NEW
Highway Transport Kit. Restore your diamond's luster in 20
minutes or less with one of the industry's leading groomers.

New to the Bannerman family of groomers is
the B-MG-6 Master Groomer. This brush unit is the
"Quick and Slick" answer to working in light to heavy
topdressing and other turf building materials down to
the base of the grasses, that you've only dreamed of,
until now. For use on greens, tees, fairways, and all types
of sportsturf surfaces both synthetic and natural.
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Ontario, Canada M9W 5A3
CANADA '·800·325·4871
U5A '-800-665-2696
www.sportsturfmagic.com

Fill in 113 On reader service form cr vlsit http://oners.hotims.comI13971-113

http://www.sportsturfmagic.com
http://oners.hotims.comI13971-113


An Initi;llive Qfthe

IRRIGATION" ,. •
ASSOCIATION 1-..

Save Water. Educate Your
Customers. Install Water

Efficient Products.
Increase Sales.

Smart for Your Business.
Build your business with Smart Irrigation Month. It's smart
for the environment, your community, and your business.
For free articles and water-saving tips for your clients,
promotional ideas,and logos, visit:

http://www.irrigation.org/SIM.htm
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