
really tough to get out and get any mainte-
nance projects done," he says.

McCarty derives his greatest pleasure
from "just being outside around sports and the
kids. I have been a sports guy all my life and
when we crown a tournament champion or a
state championship team, the excitement from
the athletes and the parents is amazing," he
says. "The memories that are made here will be
remembered forever and I am just glad to be a
part of that. I am always pleased to hear some-
one say that they can't wait to come back. The
preparation that goes into a big game or tour-
nament sometimes seems overwhelming, but
when it all comes together and everything looks
great before the event, that's a great feeling."

Like all turf managers, McCarty is behold-
en to Mother Nature. "The biggest headache
has to be the same for me as it is for many oth-
ers - the weather. it plays such a critical role in
everything," he says. "The toughest decisions I
make are based on weather." •

John Mascaro's Photo Ouiz

If you would like to submit a photograph tar John Mascara's Photo Quiz please send it to Turl-Tec
International, John Mascaro. :1.47:1.Capital Circle NW, Suite # :13, Tallahassee, FL 32303 or email
to john@turl-tec.com. If your photograph is selected, you will receive full credit. All photos submit-
ted become property of SportsTurf Magazine.

www.sportsturimanager. 0rg

Answer:
from page 27

liIihiif> ....... parallel lines running across this soccer
__ ~ in early J anuar)' 1989 on tills high
sc 0 Wd South Florida. When the supervisor
for the sc 100 board maintenance department first
saw the damage, he was puzzled. The Drown lines
were not only parallel to each other, but also
appeared on both sides of the center of the field in
uniform distance. There were also numerous other
lines that were not brown, going across the field,
sideline tu sideline. After further investigation, it

turned out that the field had been used for the Super
Bowl XXlll halftime show practice entitled "Bo Bop
Bamboozled," which was also played in South
Florida that same January. The halftime show prac-
tice was mostly done during Christmas break when
the students were oIT the field and the maintenance
department was not informed of the practice until
after the event.

Photo submuted by Ed Birch, reared maintenance .w.pervi-
sorfor Broward County School Board, Ft. Lauderdale, FL.
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The three most important reasons for you to join STMA:
1. Job security
Take advantage of STMA's programs and services, and you proactively enhance your value to your employer.

2. Career success
The knowledge, skills and abilities voueqain by accessing STMA's education and information can help you to
prepare to take that next step in your career.

3. Recognition of your professionalism
STMA's advocacy with groups such as athletic directors, parks and recreation directors, coaches, and parents
enhances the image of the entire profession.

The top three benefits you will receive as an STMAmember:
1. A network of peers who are willing to share their best practices.

2. Opportunities for education to help you do your job better.

3. Quick access to information and resources to help you save time.

Application

Name _

litls _

Employer _

Address ~'_ _

City State __ Zip _

Phone F., _

e-mail _

Signatllre _

Experts on the Field, Partners in the Game.

Sports Turf Managers Association
P.O. Box 414029, Kansas City, MQ 64141

Ph.800-323-3875 (785) 843-2549 fax: (785) 843-2977
www.sportsturfmanager.org email: STMAinfo@sportsturfmanager.org

Membership Category
__ Sports Turf Manager

Please note the primary type of facility

_ Facility used by Professional athletes
_ College/University

Schools K-12
Parks & Rec

_ Commercial Company
_ Additional Member from same company

_ Student (with valid i,d,1

_ ResearchlTeachinglExtansion

Chapter Dues ICall Headquarters for amount)

Chapter Name C;:"","''''=:C:===C--
Contribution to SAFE Foundation for research,
education and scholarship

Total

Payment Method (U,S, dollars)
Check _ Money Order
Credit Card Mastercard

$110

$295 Cot
$ 75 Here

$ 25 to
Fax

-$ 95 DC
Mail

$ Ji"
$

$

Purchase Order # C-----;"',....,
Visa _American ExPfeS~ _Discover

Name on Card _

Card #' jxo. Date _

Signature' _

F<II,n 135 on feoder serVICe form Of visit http://on .. rshot,m,com/12047-135

http://www.sportsturfmanager.org
mailto:STMAinfo@sportsturfmanager.org


SAFE
A Huge "Thank You" to our

SAFE Foundation contributors
In 2006, The Foundation for SAfER

Athletic Field Environments (SAFE), STMA's
charitable arm, received more than $66,000 in
donations. SAFE provides funding for schol-
arships, research and education.

Leading the donations was J acobsen,
which .generously sponsors the Jacobsen!
SAFE golf tournament at the annual confer-
ence. Another major contributor is The Taro
Giving Program that provides two scholar-
ships in honor of Dr. James \,Vat$011,a long-
time Industry researcher and consultant.

The generous contributions to SAFE
allowed The Foundation to award scholar-
ships to 10 two-year, four-year and graduaLe
students this year and fund continuing educa-
tion to the 200G STMA annual conference.

Our two-year program has a special scholar-
ship named in honor of Dr. Fred Grau, who was
thc first turfgrass extension specialist in the U.S. Ed
Schmacrenberge-, ML San Antonio College, is this
year's Grau Award recipient. Other two-year win-
ners are Chris Ramo, Mt. San Antonio College,
and Brian Sayers, Michigan State University.

Four-year Scholarship winners included the
Dr. James Watson Scholarship recipient, Will
Jellicorse, University of Tennessee; Amy French,
Michigan State; Jared Knoodle, Michigan State;
Tyler Mittlesteadt, Tennessee; and Anne
Beekingham, SUNY·Delhi.

Graduate Scholarship winners included the
Watson recipient, Adam Thoms, Tennessee,
and Thomas Serensits, The Pennsylvania State
University.

Contributors to the SAFE Foundation in 2006 were:
Tndhriduah Dan Hilderbrand Tim jl,1itcheH Lanee Tibbe[ts, K.."J'i\IO
Patrick Allen Jeff A. Hinners Richard T. Moffitt CSFM Mar-Co Clay
Fen"iTl AlvaT~' J~m~" HIa,'aly JohTl Morehouse Ted Trujillo PrOducl',lnc.
KllnAmdt Cawl~Hogan Mal.lMorgan Mark Vessell, Sr. P.rr1aCPealCorp,
Rene Aspeion Paul Hollis Deanna Morgan James R. Watson, (BeamQa.y)
Iknnis R Bastien Gcol'gcJimcncz CoHeen 11.-1. Mmphy Ph.D Pionecr
Chris Bawcum Richal'dJul'ries Greg Narr~ Jim Wel,ham Manufacturing
Bob Benyo, CSFM Kcn Keithley Tcrrv Nance .lim \\~ggins Premier Sporl,
Georgc Brandt Jim Kelsey Dave Noiand Matt Williams Fields, LLC
Dan C Brazo Al'iel Kernel' Harold 'Bud' Nolde!' Brian Wilson Questex Media
JeTT),Rudnick James L. Koontz,Jr, Jim Ovcrmann Thomas H. \\"uson III Rerlexim-
Richard B"elleT .lim Lmgston Ezm Foddock Alan Wilson. CSFl\.f Ch~Tter""",<~
Mike Burgess hac)' r. LanieT Andy Parkel' Bryan Wood lleelctatllndustlies,
Juiio Carbajal Cad La,""on Brad Peu B~n Yost Inc.
Jerry E Carr TimotllY E. Legare Seymoul' l'lacide Rose Agl'i-Seed, Inc.
Id"tthew R CaTroll Steve Legros Chw::lPricc. Companies! Smith"", Int.
Dal'yl C"zinha Ron Luber CSFM - SOlllb~1TlAlhletic
Clark Cox Randall Maddux Jesse Pl'itchard, A.erway Fields,Inc.
Gary J Cmcker Palrick jl,hguiT~ CSFM Aroerie,m Sod C0'l" Sp"nS'ill1t'
Ito" D'Lug'" Paul MallllLJay AI Ray Carolina Green Company, Inc,
Bl'adiy Dubbcls BiUMarbct Shawn Ray Corp. SpomTnrf Id"lf.iZiTl~
Tra DuBois Sanlos Marquez John Rector Commercial -nn'f& Sllstane. Natura]
Brian Eiche Bill Martill Ste,'e Roe TTactOT Fertilizers of
Eric Fasbcnder Danny Martin David Rulli Conscr" FS America, ITlc.
Jcff Fishcr Ron Martin Ychuda Sabah Diamond ProllXI Target Specially
Chris FOl'dney James A, McAfee, Gl'egSacco &0 Chemical Inc. Products
Jim fTeli<:h Ph.D. Doug Seh"ltinger Ewing Irrigation The 1,)CoGiving
Greg Freyermuth Mike McD011ald, ,\'Iid,ael Srhiller, Products Program
Brad Garrison CSFM CSFM Floea,ine The Tom
Roch Gamsain, Patrick i\kGuu-c Kcvin Schmutz Ge1JerSport Comp"Tl)'/Smilh
Ph.D. Abby L. McNeal. Eric Scluoder Grasspoint TUTf& irrigation
Dale c-c, CSFM CSFM J""iTl S"UTTy En1eTprises,USA Valleycre,t
PaLlIC Gillen Phil McQuade Erin SheniIJ Green Media Land,cape
Raul Gonzalez .Iay McQnade Jim Stamps Hunter Industries Developmcnt
Ron HaU Aar<>nM"Wh"n~T Denni, R S!evemon J'oobs~n VPI SPORTS
David Hanus Kevin Meredith Bal'ry Stewan JR Fedi,," & Wilsou & Associates
Jcffl'cy L, H"rtman Richord Miller Michael Tarantino Associates.uc World Cia,. AlI,letic
Kim Hcck Emil MiDer Waldo TencH John Deere Surfoces, Inc,

www.sportsturfmanager.org

Eco-Liner SPTMsets a new standard
• Least expensive machine on the market
• Same great features as all om Eco-Liners

• No messy pouring, pumps from 5 gal pail
• No stirring, continuous paint agitation
• One-pass striping, bi-directional spray

Hash Mark-Master ™ revolution izes
the painting of hash marks

• Attaches to <lny Newstnpe machine
• Automatically measures layout

• Perfect 4" x 24" hash marks
• Simple one-man operation

More Great Products
Call or visit our web site for a complete

catalog that includes:

.30 & 55 gallon NewRider stripers
• Gas and Battery powered units

• Dirt Doctor Infield Groomer
• Nail Drags and Drag Mats

• Proline Field Layout System

-A..,-__1700 Jasper sr., #F
-.' - Aurora, CO 80011

www.newstripe.com
I 800-624-6706

Fillin 157 on reader service form orvisit
hllp;//oners.hotims.com!12047-157
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STMA Chapter News

Chapter Profile:
SOUTHERN CALIFORNIA CHAPTER

Number of Members: 95
Chapter President: Mike Tarantino

Dues: Professional $35; Commercial $100; Student $10
Publications: Two quarterly newsletters

SoCal Focuses on Community Service
Have you ever done anything for some-
body that made you feel really good? Is
your local chapter doing any community
service work?

For the past three years the SoCal
Chapter has undertaken community serv-
ice projects. The chapter started out by re-
building Vista High's varsity baseball field,
followed by two local Little League fields.
Most recently, the chapter re-built Hoover
High's varsity baseball field: aka Ted
Williams' Field.

The planning, organizing, soliciting' sup·
port, and then doing the work are
demanding and require the support and
commitment of the entire Board and the
chapter. Planning begins immediately after

the Annual Meeting inJanuary and contin-
ues until the work begins.
It is amazing the amount of support

that is out there for these types of projects,
from national to local suppliers, Chapter
members to non-members, everyone
comes committed and ready to work The
days are long and the work is hard, but the
rewards are well worth it. Mike Tarantino,
president of SoCal, feels that these com-
munity service events have been the high-
light of the chapter's educational events
and are very gratifying for the participants.
"I will not forget the feeling r had after
completing the Ted william's Field re-
building. It felt really good," says
Tarantino.

Chapter Sponsors

~
stabilizer'
SOLUTIONS

The Irrigation fnncvatcrsJOHN DEERE

Alpine Services, Inc.
Premium AI"lell, Fields ." For All SpOrlS

Sports Turf Managers Association of
Arizona: www.aastma.com.

Chesapeake Chapter STMA (formerly
Mid-Atlantic Athletic Field Managers
Organization - MAFMO Chapter SIMA),
www.ccstma.org.

44 February 2007

syngenta
Colorado Sports Thrf Managen
Association: www.cstma.org.

Florida #1 Chapter: 954/782-2748

Gateway Chapter Sports Turf Managers
Association: www.garewaysrma.org.

Georgia Sports 'furl Managers
Association: 770/928-1580.

The Greater L.A. Basin Chapter of the
Sports Thrf Managers Association:
562/985-8586.

TIlinois Chapter (formerly Midwest
Chapter) STMA: 8471263-7003.

Intermountain Chapter of the Sports
Turf Managers Association: 801/422-5467.

Iowa Sports Turf Managers
Association: www.lowarurfgraas.org.

Keystone Athletic Field Managers
Org. (KAFMO/STMA): wlvw.KAFMO.org.

Kentucky Sports Turf Managers
Association: www.kysrma.org.

Michigan Sports Turf Managers
Association (MiSTMA): www.mistma.org.

Minnesota Chapter STMA:
www.mstma.org.

MO-KAN Sports 'I'urfManagers
Association: www.rnokaustma.com.

New England STMA (NESTMA):
www.nestma.org

Nebraska Sports Turf Managers
Association: 402/441-4425.

North F1mida SIMA Chapter: 850/
580-4026.

Northern California STMA: 916/
366-8350,

Ozarks STMA: 417/862-6974.

Sports Turf Managers of New York:
www.stmony.org.

Sports Field Managers Association of
NewJersey: www.sfmanj.org.

Ohio Sports Thrf Managers
Association (OSTMA): www.ostma.org.

Pacific Northwest Sports Thrf
Managers Association: www.pnwstrna.org.

www.greenmediaonline.com

http://www.aastma.com.
http://www.ccstma.org.
http://www.cstma.org.
http://www.garewaysrma.org.
http://www.lowarurfgraas.org.
http://www.kysrma.org.
http://www.mistma.org.
http://www.mstma.org.
http://www.rnokaustma.com.
http://www.nestma.org
http://www.stmony.org.
http://www.sfmanj.org.
http://www.ostma.org.
http://www.pnwstrna.org.
http://www.greenmediaonline.com


Southern California Chapter: 8581
679-2526.

South Carolina Chapter of STMA:
www.scstrna.org.

Texas Sports Thrf Managers
Association: 866/897-8621.

Tennessee Valley Sports Turf
Managers Association (TVSTMA):
www.tvstma.org.

Virginia Sports Thrf Managers
Association: htrpv/www, vstma.org. vt.edu/.

Wisconsin Sports Turf Managers
Association: wwwwstma.org.

FORMING CHAPTERS:

Nevada STMA Chapter: 702/4-33-3113 .•

www.sportsturfmanager.org

Home Field
Advantage.

" SubAir.

ml in 138 on re,de< ,""iC" f""" n, .i,I. http;lonef,.hoti"".a>m!12047-135 f;ll in 146 on "ode< ,ervi,e fom, r" vl,l. Mtp:/lon.".hotim,.<om/1 2047·14-6

MISSOURI TURF PAINT
C.ALL ...-800-426-0774

ASK FOR JON, LARRY, BOB OR CHRIS

MAY IIII'E SEND YOU A COLOR CATALOG?
VISIT VS~ 1-YW"W".MISSOVRlrURFPAINT_ COM

$300.00 REBATE
GRACO BUCKS REBATE

WANR~'sI+~~x~~LE~1~r1,_~TC.

SAVE ~1,045.00
ON EITHER DEAL

HIGH ENERGY FORMULATED
GREAT ATOMIZATION
SHARPER LINES
EASY MIX & RE-MIX
LESS SETTLING

LONGER SHELF LIFE
HIGH SOLIDS

ABSOLUTELY THE BRIGHTESTI

OPT/CALL Y BRIGHT
FREE FREIGHT

PURCHASE 16 PAILS OF FIELD MARKING PAINT
88-30 OUR PREMIUM FORMULATION $54.95 EACH
OR
77-30 OUR ECONOMY FORMULA110N $44.95 EACH

QUALIFIES YOU FOR THE NEW GRACO FIELDLAZER AT $1795.00
Fill ;n 155 on reader ,e"ice form 0' vl<;, ~tlp:llone".hotim,.com/12(}-q7- 155
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• MARKETPLACE
BEAM ClAY®

INFiElDS!

Partac'IBeam Clay' i5 a supplier to every Major
League Baseball Team and over 150 Minor
League Teams, more than 700 colleges and
thou5ands of lown, and schools from aliSO
slates and world-wide. Partac"IBeam Cla"-
makes special mixes for infields, pitcher',
mounds, home plate an:<I" red warning
tracks, infield conditioners, drying agents,
plus OVer 200 other infield products, including
regional inlield mixes blended for ev"ry state
and climate from bulk plants nationwide!

PARTAC"/BEAM CLAY·
Kelsey Park, Great Mcadow" NJ Ol1l38

800-247 -BEAM/908-637 -4191
fAX 908-6]7-8421

WWW.BEAMClAY.COM

Then rent our list of targeted, Qualified readers
for your next direct mail promotion.

Call today for more informationregarding our
producllines and extensive database markeling
programs

TOLL FREE 888-749-2880· PH 334-749-1880
P. O. Box 150, Cusseta, AL 36851

sale\@rareredrock.com.WWW"Juller5.net

Cheryl Naughton
cneunntonemzrneuraasn.ccm
770/995-4964 Fax: 770/995-4983

Fill in 119 "" ",.de< ,omee form Of vi,l' h"p:lIo"e".hotlm~<am/1 2047_11.

It's simple to
have a fieldthat
looks thls~.
5e1f-repalrlngllTf Sod:
Simply perfection I

A Minnesota-based peat company
servicing worldwide.

Pear, Inc .• Elk River, MN 55330 U.S.A.
www.pBatinc.com·763.441.8387or1.800.441.1880

~ Self-repairing to fill bare spots
• Strong, deep root system
• Drought tolerant
• Excellent color and density

I'r~
.. Your Cootinuilg Education oasis

877.964.6222

Fill In 140 0" r.. der '0",1,. form or vi,l, Mtp,/lono".ho'lm,.<am/1 2047-140



• •

I ~
We've just made it

easier and more•
affordable •

for you to print your

marketing
• materials!

/~ Introducing '\ •! Power Printing ~
\from M2MEDIA360)

'---------~---_._---~~~~~-'

~
P"'wer Printing •.~Bhelping you ueAta ,n.,ko,'ng tool.

~
• Power Printing is a turn-key printing oper-

etten allowing the marketing professional
10 create iniormation-rich handouts. direct •
mail, and other prcrncticnal materials. ~

Turn 10 us when you're ready to prim your
• catalog sheets, reprints, brochures and

catalogs. We'll produce dazzling results for
~YQUeconomically and reliably, ~

Contact Cheryl Naughton •
at 770-995-4964 or

cnaug hton@m2media360.com

Reprilllt9 ~ tlalldeem ~ BNe!nmt>s; * nh~;;,t

MARKETPLACE II

4x6 in size, made of 118" aluminum
Offsets built-in for quick alignment

Three font types available

The Only Painting System
You'll Ever Need.

888-780-4441

Invest in the Bestl
The RotaDairon dethctcher/epiker'e
flexibility allows you to choose the
method of dethatching thot will work
best for your turf.

•phone: 800.554.4863
W'NW.mge-dairon.tom

email: rotadaironemrexhol.tomDiversified Sports Specialties
www.DSSworks.com

mailto:hton@m2media360.com
http://www.DSSworks.com


IIIONLINE EDUCATION
Reduc, C,mpaclion . Con,erve Waler
IASSENIlf ATS' Soil Amendment
WIlen [Q~di~on\ turn bud, professional kuglJe5 arm
teams Ihrovgfwthe ~d !l.m to Geor\JO TorIlll flxJreir
field orO Iu~moin!enlJnce red,

www,weslernpozzolowm I 30Hil·l6S1
'Andl!le.'lSome

. ~
, .

PROrrOUlld . " .. ..
800.648.1166

1NVVII'J,proschoicel,com

http://info.hotims.com/9931-304

Fillin 151 on re.d., ,@rviceformorvi.i!http://o,,,,,",hotim ••com112047-151 fliin 152 on reader ",rvic€ form or I'i,~nnpo'lan"os.""';"'.<tHn/lJ047 _I51
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Green
Mediator
Connnecting You to Advertisers,
and Their Products and Services

Advertisers' Index/Reader
Service Information
Three fast and easy ways to get
additional information on products
and services in this issue:

1. Visit the Web address next to the advertiser's
name for the ad in this issue.

2. Go to sportsturf.hotims.com to search for
products by category or company name. Plus,
link directly to advertisers' Web sites, or
request information via e-mail or by fax.

3. Complete the reader service information below.
Write in the reader service number from the
product or circle advertiser from the index, copy,
and fax to (416) 620-9790 or mail to SportsTurf,
PO Box 2120, Skokie, IL 60076-7820,

Please write the reader service number for
FREE product information in the boxes above
If this is not your copy of ST, please go to
www.submag.com/sub/outosignupforaFREE
olle yeaI' subscription of your own.

5 rtslilrf ADVERTISERS' INDEX

What i, your company's primary business? (cMckONLYOI'E)
F 0 SportsComplex G 0 AthlOlioFialdaodlor Park Archil<>ctlDssigoor
TO Sd'.ooI, College or lJniversil'j PO Park H0 Other (please specifyl _

2 Which of the following best describes your title? (check ONLY ONE)
A 0 EXECUTIYEIADMINISTRATOR- Pre,idenl. Owner, Partner, Director, G.""ral

Manager, Chairman of tOe Boord, Purchasing Agent. AthleticDirectoc
B :I MANAGERiSUPERINTENDENT- Superintenclenl, Landsoape/Ground Mainten.nc-"

Manoger, Focem:m,SUF<>rvi5or
C 0 GOVERNMENTOFFICIAL- Gc""rnment Commissioner, Agent, Other Governmem

Official
D 0 SPECIALIST _ Archilect. Dosigner, Consultan', Agronomist, Horticulturis'. Certified

Specialisl
F 0 COACH E 0 Other (plaa,," spooiJy·". _

Do you have the authority to buy, specify or recommend products
and/or services for your business or organization7
YOYe, NOND

Yearly operating expendituree ("""Iudin. ,..Iaries)
FClOver$1 millioo C0$50,OO1 $100,000
EO $500,001 $1 million B 0 $25,001 - $50,0C>:)
DO $100.001 - $500,000 AO $25.000 and unda,

Please also send a free subscription to the following people at the
same location

Nama H"'.~===========Noma HIe_

Advertiser Web Address Fill in # Page #

Aerwav!Holl~nd Equipmenl http://www,oners,hotims.com!12047-125 m 29
Airfield Systems hup:!!www,oners.hotims.com!1 2M7 -158 ,~ '8
Bannerman hUp:!!wwwoners.hotims.com!12047- 11B no "Bar8nbrug USA hUp://www,oners.hotims.com/12047- 113 ua s
Beacon Athletics hllp://www,oners.hotims.Gom/12047- 133 ,,, "BLEC USA hllp://www,oners.h01ims.com!12047-148 ,," "Covermssrcr hnp:!/www.one,".hotims.com!1204,-120 ,," 20
ccverteef hUp://www.oners.holims,comI12047-147 '" "Diamond Pro http://www.onels.holims,comIl2047-128 tza 33
Diversified Sports Specialties http://www.oners,holims,com!12D47-1," ". "Fuller Five L~ndscape Supply http://www.onors,hotims,<;0m!12047-139 D9 35
Graden USA hup:J!www.oners,hotims.com!12047 -143 ,~ "Green Industry Educatinn httpJ/www.oners,houmsoom/12047-15O,151,142 150,151,142 35.35
GreenOne Induslries hnp:J!WNW,aners.hotims.com/12047- 160 '00 "Green,Groomer hnp:/IWNW,oners.hotims.com/12047 -116 He D
Horizon Turf (Regian,11 hUp:!!wwwoners.hotims.com!12047-126 tzs at
Jacobsen hnp:/lwww.oners.hotims,comIl2047-154 ,,, 52
Kilco Irrigation hUp:!/Www.oners,hotims,com!12D47- 132 '" "KRain hupi/www.oners.hotims.com/12047- 111 '" a
Kromer hnp:/!www.oners,hotims,com!12041- 121 tzt zt
Lebanon Turf http://www.onefs.hotims.com!12041-112 ua 5
Mar-co CIBy Products, Inc http://www,oners,hotims,com!12M7-124 ". zs
MASA hup:!!www.oners,holims,comlt 2M7 -156 'S; ..
Missouri Turf Paint http://wwwoners,hotims.com!12M7·155 >55 45
Newstnpe hnp:!/www,oners,hotims.com/12047- 157 '"' "Oil Dn/Pro's Choioe hnp:/lwww,oners.hotims.com/12047-131 rat ae
Oil Ori{pro's Choioe hnpJ!www,oners.hotims.oom/1 2047- 152 >52 '"Pertac Pe~1/Beam CI"y hup://wNw,oners.hotim5.oom/12047-137 '" "Peatlnc. http://wNwoners.hotim5,oom/12047-140 '" "Profile Products http://Www.oners,hotims,com/12047-1 17 m >5
Rain Bird http://WWW.Dners,hotims,comlI2047-122 m za
Bcradeircn Emrex http!/www.onars,hotims.CDm!12047-145 '" "RTF Turf Producers Associetion hnp:/!www.oners,hotims,com!I1.041-141 '" "Southern Athlelic Fields http://WWW,onershotimscom!12047-130 ,~ as
Sports Turi Managers Associstion http://www,oners.hotims,com!12G47-135 ,,, "St"bili18' Solutions hnp:/IWWW,oners.hotims.com!1 2M7- 123 tza "SubAir Systems http://www.oners.hotims.com/12G41·138 D" "The Toro Comp~ny http;//www.oners.hotims.coml12047-110 no 2
Tilsport Growers Association http://www.oners.h01ims.com/12047-115 us W

Turf Specioities httpl/www.oners.h01ims.com!12047-129 us 35

Turfco Manufecturing http://www.oners,hotims.com/12047-119 "9 '"TYCROP http://www.oners.hotim5.com!12047-136 D' 3B
Varicore Technologies nup:!!www.oners,hotims.c am!12047 -153 >5, u
W.soco hup:!!WWW,oner5.hotims.com!12047 -146 '" e
western Pczzclan http!!wwwDners,holims.com!12047-149 "9 "World Class Athletic Surf~oes http://www,oners.hotims.comIl2G47-127 m 32

Please complete this form in it's entirety to receive your product information.

o Yes, Please start/continue my
subscription to SportsJUrf

o No, thank you.
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O&A

BY DR. DAVID
MINNER

Professor, Iowa State
University

Questions?
Send them to
David Minner at

Iowa State University,
106 Horticulture Hall,
Ames, IA 50011

Of email dminner@
rastate.eou.

Or, send your
question to

Grady Miller at
North Carolina State
University, Box 7620,
Raleigh, NC 27695-

7620, Of email
grady _miller@ncsu.edu.

Practice doesn't always
make perfect

T
he city of Chaska, MN has a lIery nice baseball
field that is being used by the high school baseball
team, city amateur team, and other baseball
teams, including games and practices. Early
spring practices by the high school are the latest

addition. Usually they start using the field in late April when the
temperatures are in the upper 40's to lower 50's during the day
and 30's at night. The games don't seem to he the issue, hut prac-
tices are at this time. Is there any adnice or help that you can offer
that can be shared with superiors?

Before we get to the story at hand please note that this
question was offered by Jeff Schmidt of ProSource One on
behalf of a city sports field manager, BrianJung. Great job
networking guys, and kudos La Jeff for placing service
ahead of sales on this call.

Practice doesn't always make perfect, especially if it's on
the game field. I write several letters a year maligning
coaches and athletic directors for allowing practice to occur
on the football game field, but with baseball there usually
isn't an alternative field dedicated for practice.

Most all baseball fields at some point serve as the com-
petition game field for some level of play. In northern cli-
mates spring baseball activities start as soon as "they can

get on the field" and that usually trans-
lates into no standing snow, water, slush,
or soft foot printing conditions. Coaches
usually push the limit by using mats on
soft ground around the mound and
home plate.

The net result with these early spring
practices is that normal wear is occur-
ring at a time when the gra~~ is not
growing and the soil is soft. This leads to
soil compaction and removal of turf
cover. Administrators need to realize
that traffic on athletic fields is a cumula-
tive type of injury. A field rating pro-

gram can help you determine just how much traffic your
particular field can withstand hup.Z/turlgrass.hort.iastate.edu/
extenston/Ef; rrafflcsurvey. pdf.

There are no universal numbers that tell you how much
traffic is too much traffic; you need to determine that by
evaluating your own fields under your specific playing
conditions. For a better understanding of how traffic influ-
ences grass, mat, and soil go to httpv/nufgrass.hort.iastare.edu/
extension/Efftrafficscenario .pdf.
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Recovery time on athletic fields is vital to maximizing
playing conditions during the prime playing season. Most
single team high school baseball fields will tolerate a spring
and summer schedule involving both games and practices.
Generally, competition games will take priority over prac-
tice activities. In this case there is also a priority that needs
to be assessed between different leagues and with regard to
special events.

Brian, like most field managers, doesn't make this
decision. Wheu he asks to limit field activity it is not a per-
sonal attack on a user group, although it is oflen perceived
that way, instead it is an integrated assessment of field
agronomics, experience with seasonal traffic, and the
expectations for field performance at different times
throughout the year.

The field appearance and playing quality has vastly
improved over the last few years since Jung and the City
Parks Department have put additional resources into core
harvesting, topdressing, seeding, and rolling. Jung credits
Dale Welter, a volunteer field manager, for taking this field
under his wing and providing the TLC that was needed to

lake it to the next level. Yes, volunteers can be an effective
and important part of a baseball field management strategy.

It's important to prioritize field use and to assess the
degree of field decline occurring from each user group.
User groups tend to think in terms of a block of time that
they are allowed to be on the field. Tn this case the high
school wants to use the field for early spring practice. Held
managers are more in tune to the growing season and how
the traffic during specific blocks of time influences field
playing quality throughout the season. Somewhere in the
decision process a parks director must weigh the virtue of
allowing spring practice against the added traffic that
results in poor playing cunditions later in the season; and
in this case when a majot· event like the Amateur
Championship is scheduled,

Kicking the high school baseball team off of the stadium
field doesn't solve the problem. The high school team and
coaches deserve a place to practice as soou as the weather
permits. There is a field at the high school but it is in poor
shape, drains slow, and is seldom ready for early spring
activity. J would work with the high school boosters and the
City Parks Department to collaborate on a renovation of
the high school baseball Held and give the high school team
priority use of this field for practice.

It. may not work for Chaska but at other institutions we
have installed a "short field" adjacent to the competition

Continued on page 38
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