The shortest distance between broadleaf and grassy weed control.

Drive® 75 DF herbicide effectively raises the bar for postemergent weed control. A single, convenient
application of Drive quickly eliminates a broad spectrum of both broadleaf and grassy weeds—from
crabgrass and foxtail to clover and dandelion—in a wide variety of turf species. Then Drive keeps weeds
under control for 30 to 45 days—in some cases for more than 3 months. Drive also offers exceptional
seeding and overseeding flexibility—allowing you to seed many varieties of turf immediately before or after
application. To learn more about how Drive® 75 DF can help you in your drive for turf perfection,

call 1-800-545-9525 or visit www.turffacts.com. Always read and follow label directions.

We don’t make the turf.
We make it better. BASF
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WIN AN AGRONOMIC CONSULTATION

How would you like to have your own personal agrono-
mist? Visit www.torosports.com before March 30 to com-
plete a brief survey about your needs and you'll be regis-
tered to win a consultation from Toro, with Van Cline,
Ph.D., specifically about your sports field.

Dr. Cline will learn the background and history of your
turf with an emphasis on: soil conditions; species mix;
drainage; and management practices including mowing,
fertilization, irrigation, and aeration. Then, when your
schedules allow, Dr. Cline will visit and look over your
sports field in person, talk over turf problems and con-
cerns, and provide suggestions for improvements.

The winner will be announced on April 1, 2003.

Toro/952-888-8801
For information, circle 157 or
see www.oners.ims.ca/2077-157

ELECTRIC WALKING GREENS MOWER
Jacobsen has introduced its new E-Walk all-electric walking
greens mower that has no oil, no hydraulic fluids, and no emissions
and is virtually noiseless. Independent, weather sealed, 48 V brushless
DC electric motors drive the unit: One controls ground speed while
the other gives the operator the ability to adjust clip frequency inde-

pendent of the mower’s ground speed.

The unit features a quick-release snap-in/snap-out sealed bat-
tery pack with an easy-to-read charge level indicator. The elec-
tronically balanced, 11-blade reel can deliver tournament quali-
ty height of cut. The ergonomic design of the Operator
Presence Control increases operator comfort and control

while reducing fatigue.

Jacobsen Turf, Commercial and Specialty Equipment

888-922-TURF
For information, circle 155 or
see www.oners.ims.ca/2077-155

SPOT COVER KITS

CoverSports USA announces its new Spot Cover Kits
designed to protect bases, pitching mounds, home plate, and
bullpens. Each spot
cover is made from
high-strength, long-last-
ing 16 oz. reinforced
vinyl or 6 0z. polyethyl-
ene fabrics to stand up
to baking sun and
drenching rain.

Standard size spot
covers are available
from stock or
CoverSports can cus-
tomnize kits by shape, size, fabric and color. Available for hard-
ball, softball and Little League fields. Stakes are included to
hold covers in place.

CoverSports USA/800-445-6680
For information, circle 156 or
see www.oners.ims.ca/2077-156

http://www.sportsturfmanager.com » STMA

SPORTSTURF 3


http://www.torosports.com
http://www.oners.ims.ca/2077-157
http://www.oners.ims.ca/2077-156
http://www.oners.ims.ca/2077-155
http://www.sportsturfmanager.com

In This Issue SPDRTSTURF

March 2003 / Volume 19 / Number 3

R LJJ"‘U__ |

||._'__J

Jf o=

vy '
a"m % o

COVER STORY

Professional Baseball Field of the Year

Tom Nielsen and his crew keep Louisville’s Slugger Field thriving in the
middle of the transition zone despite climate extremes and an average of
more than 100 on-field events each year.
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With partial to 360° coverage in one

rotor, superior spray pattern, ease of
adjustment, vandal resistant clutch and
triple port nozzle, the ProSport™is setting
a higher standard in sportsturf irrigation.

1640 Australian Avenue, Riviera Beach, FL 33404
1.800.735.7246 Fax: 561.842.9493
Webh: www.krain.com Email: krain@krain.com

® 2003 K-Rain Manufacturing Corp.

If you've never tried a K-Rain rotor
before you'll be impressed at the
simplicity, versatility and dependability
built into every K-Rain product.

Packed with superior technology

that only K-Rain can deliver, the
ProSport™ provides everything you
need in a long-range rotor for stadiums,
sports complexes, diamonds, parks

and commercial areas.

K-Rain ProSport”.. The Next Generation
of Professional Rotors.

Call 1-800-735-7246 for more

information, free demo and to find the
K-Rain Distributor nearest you.
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That’s one hig baby!

1 one needs to know about the dedication of turf managers was evident in a short

elevator conversation between Ross Kurcab of the Denver Broncos and yours

truly as we headed for the STMA Awards Banquet in San Antonio last January.
Ross got on, we said hello and then I asked him, “Are you ready to go home yet?”

“Yes,” he replied, “I miss my baby.” Having a prcsthn(:]er and a toddler at home
myself, [ asked, “Oh, do you have a new baby at home?” With one evebrow slightly
raised Ross responded, “No, I mean my field.”

We talked for a few more moments about how Ross can keep tabs on things while
he’s away, via his computer, and then said so long as we encountered the pre-dinner
throng. [ wasn't surprised a bit later that night when the recipient of the prestigious
Harry C. Gill Memorial Award was announced-Ross Kurcab.

And he’s not alone in his passion, not only for his own turf but also for the profes-
sion in general from what I could tell in talking with folks at the Conference. 1 suppose
if someone was just going through the motions as a turf manager he or she wouldn't
bother attending such a gathering anyway but then again it would be quite a trick for
any manager to just “phone in.” I suspect that person soon would be in the unemploy-
ment line.

Speaking of employment, a young Single A groundskeeper was networking during
the meeting, looking for another position. This person hadn’t actually been let go but
team management had issued an unpaid furlough during the winter months for bud
getary reasons. This might seem reasonable but I was told the manager was still expect-
ed to hire staff, work with vendors, ete., to prepare for the upcoming season! Your
honor, I present Exhibit A for lack of understanding of how valuable turf managers are
to the overall success of an organization. Sheesh.

STMA Conference Wednesday afternoons feature “Jam Sessions,” at which the dif-
ferent category members get togtthcr with their peers to discuss common issues. |
bounced around these sessions to listen (all of the rooms were, uh, “jammed”). After |
had been in the Category I session awhile it dawned on me that this was the Big Time,
that the guys and gals in this room were the ones responsible for the fields I see on tele-
vision all the time. Maybe I'm goofy but I got a big kick out of hanging out with this
group of VIPs.

During all the sessions, workshops, and roundtables I attended, one universal theme
seemed to come up time after time and that is communication. No matter what level
you are at in your career now, you need to keep communication lines open with not
only your boss but perhaps his or her boss, your crew, parents, your commercial partners
and vendors, and the media when necessary. If you develop good relationships with the

key individuals who can help you produce the best fields consis-
tently, the athletes will benefit and so will your career.

Think Spring!

Comments always welcome.
Call Eric at 717-805-4197,
email eschroder@aip.com, or write
PO Box 280, Dauphin, PA 17018,
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BOB CAMPBELL, CSFM

An honor and

a responsibility

his is my first column as President of the Sports Turf Managers Association. I'm humbled

by the honor of serving as the representative of an association filled with individuals so ded-

icated to the profession. I've just returned from our 14th Annual Conference in San
Antonio where | had the opportunity to meet many of you for the first time and to reconnect
with others I've grown to know over the years. Once again, I'm impressed with the willingness of
individuals to share their knowledge and expertise and to openly discuss what they've leamed
through their failures as well as their successes. The networking that takes part within this group
of professionals is the greatest asset of our association.

Special thanks go to all those who contributed to the Conference. The members of the
North and South Texas Chapters were willing and able hosts who provided that special touch of
"Texas hospitality along with all their assistance.

The preseniters in the Major League Baseball Seminar did an excellent job. Thank you to
Heather Nabozny and Gail DeGennaro of the Detroit Tigers; Leo Liebert and Tim Wilson of
the Seattle Mariners; Eric Hansen and Larry Divito of the Los Angeles Dodgers; Charles
Brunetti of the Boston Red Sox; and Luke Yoder of the Pitisburgh Pirates. Thanks also go to
those who helped with the development of the Seminar, but were unable to take part due to job-
related commitments. Special thanks go to Tom Burns of the Texas Rangers who handled the
interim arrangements and Bob Christofferson of the Seattle Mariners who stepped up to the
plate to coordinate the event both behind the scenes and onsite. Special thanks also go to site
host, Tom MeAfee of Nelson W. Wolff Municipal Stadium.

Serving as President is a responsibility that | take very seriously. I strongly feel it's important
not only to give back to new members and young people starting off in this industry, but also to
support the positive image of the sports turf manager as a professional
in an important and worthwhile profession.

This past year was filled with challenges for sports turf managers
with weather issues and field-use issues affecting field conditions
even more than usual. Many of our members were the focus of nega-
tive media comments, often without any opportunity to discuss the
conditions that led to a less than perfect field. Yet, as I watched the
TV coverage on Super Bowl Sunday, it was apparent how far we've
come as an industry in providing safe and playable fields. As sports
turf managers have worked to improve field conditions, the expecta-
tions of field quality have also risen. And that's not a totally bad
thing. High expectations combined with information on what it takes
to produce and maintain high quality athletic fields, can give oppor-
tunities to provide the best possible fields for all levels of play.

Working together, we can meet the challenges of the future,

[ want to see STMA continue to gain members because individ-
uals see the value in what we're doing. Growing as fast as we are,
there are bound to be some turbulent times. We need to work
through these, learn from them, and make wise choices to move forward for the good of the
membership. [ believe communication is very important. I want anyone to feel free to contact
me or the other STMA board members at any time. I promise we will listen to you and take your
opinions into consideration on any decisions made. You can reach me at beampbell@utk.edu

http://www.sportsturfmanager.com « STMA

Whatever
your game,

havea bal
on our tur

From the savage thrashing ofirugby;,
to the deep divots of a weekend
golfer, one of our 36 varieties
will be the right turfgrass
for your application.

.Call us today
888—NEW—GRASS

639 .4727

“Making a positive Impact on your eavirdnment.”
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Field of the Year

Sports Turf Managers Association (STMA) Baseball Field of the Year Award in
the Professional division. Thomas R. Nielsen, Head Sports Turf Manager, and

Former train

Slnggcr Field, the home of the Louisville Bats, in Louisville, KY, earned the 2002

° ° ° his crew keep a Bluegrass field thriving in the middle of the transition zone despite
t t t t climate extremes and an average of more than 100 on-field events each vear.
S a ] 0 n S] e SI S The 13,300 seat Louisville Slugger Field opened in early April 2000.
Nielsen joined the organization in October 1999. He says, “The stadium was
# ® in the very beginning stages, at the concrete part of the construction. The old
0 n 0 hl 0 R] ve r train station formerly at the site had been torn down and the front saved to
incorporate into the completed design. The preliminary field specs had been
developed, but the subgrade had not yet been set. Having the sports turf man-
ager on site at this point, or even earlier, is a great advantage for all involved.
I was able to make changes and additions without extensive change orders or
construction-overrun costs. These have had a positive impact on the overall
field maintenance program both by improving efficiency and cutting long-
term expenses.”
Nielsen's input ranged from the big picture to the small details. For exam-
ple, the organization gave him the opportunity to select the type of infield
BY suUz TrRusTy  clay, conditioner, and warning track material he wanted to fit the anticipated
field conditions. He was able to add strategically placed storage bins for bulk
materials and an area for an on-site sod farm. He also developed a detailed
layout of the construction details, now plotted on a site map, and posted in
the maintenance office where it is easily accessible to all staff members.
Because of the stadium’s proximity to the Ohio River, much of the con-
struction incorporates a floodwall. The tunnel that houses the entry gate for
the field is actually a floodwall. There are 40 aluminum sections that attach
to three bolts braced in the concrete to complete the seal if flooding is antici-
pated. Nielsen has assembled these sections, meticulously marking each one

8 March 2003 SPORTSTURF » http://www.greenmediaonline.com
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for dry side or wet side and where it fits within the overall panel. With these
detailed instructions, putting the panel in place correctly takes approximately
an hour, and it will be watertight.

A geotextile layer separates  the old subgrade from the new subgrade. Four-
and six-inch drain tiles 20 feet on center run through the 6-inch gravel layer
and connect into a central tile below the center field gate to the city sewer sys-
tem. The central tile is equipped with flapper-style backflow valve to prevent
sewage backup onto the field
dnrmv a flooding situation.

Excess water within the stadium
could then be pumped over the
wall. The gravel layer is topped
with 8 inches of a 90 percent
sand and 10 percent peat mix.
The field was sodded a blend
y blueg
—Ram, Georgetown and
grf}“"n on T}K;' sdme

sand/peat base. Sodding took
place during the winter and in
three stages within the period of
a week to accommodate ongoing
construction. Nielsen notes,
“The sod laid in the first two
stages was able to draw some
moisture from the soil profile.
Temperatures had dropped con-
siderably before the last stage was
installed. Because the irrigation
system wasn’t yet in place, we
called in the city fire department
to irrigate later in the process
when the turf’s need for moisture
became critical.”

The current irrigation system
consists of 34 Hunter [-20, 46 I-
40 and 9 [-44 irrigation heads for
a total of 89 heads in 13 zones,
including the infield ¢
Nielsen says, “We added irriga-
tion for the infield clay and the
grass berm after the initial instal-
Lah:m The irrigation for the out-
side landscaping is operated with
three separate control boxes. The
field irrigation system can be
controlled by a control panel or
by remote control. | manually
adjust irrigation run times based
upon the daily use of a hand-
held soil moisture sensor. In
between irrigation cycles, | water
by hand. There are eight quick
couplers positioned around the
field so the entire field can be
watered with a 130-foot hose.

“We use the timer mainly for
overnight irrigation. L:ﬁm.r:lli\
we'll irrigate during the day and

§§ vari-

= Rear Llft Kit

m Floyd Perry Tools

{Mowund tamp,

FAD S

i Tur{ace MVP, 2 Tons

TURFACE

to the point of puddling, then monitor it as it dries down to keep the moisture
where I want it. This saves valuable crew time. Hand watering takes up to 3
hours, while the system can do it in 15 minutes or less.”
Nielsen no ys a learning curve. One ele-
ment that take ation is working out the details of when the sports turf
ss to the field for maintenance without conflicting with the

is alway

Get set for the
season with a new
Toro Workman 2100.

Order a new Workman 2100 with our
package of accessories for your field.

Suggested Retail Price

m Mid Duty Toro Workman 2100

" Rahn Groomer (- Vession, pin e ahdl 3caNG)

sail siter, dismondblade, spray shield and a GMS Toshirt)

Retail a"a:hrge Price s“ 118

Waorkman Special Price $9,495

turn the system on with thL
remote to control moisture levels
more precisely. | will use the irri-
gation system to water the clay
when it can coincide with the
regular turf irrigation. When the
team is out, I'll irrigate the clay

Call your Toro distributor now at
1-800-803-8676, ext. 400 or visit toro.com.

Y

TORO Counton it.
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Field of the Year

field care. He savs, “We needed to negotiate
for permission to work the clay areas and
begin the mowing program to make sure we

didn’t alter the terms or reduce any liability or

responsibility issues within the contracts.

Communication between the construction
contractors and me was vital. For example,
when the concrete for the entry area of the

stadium was poured, it required 10 to 12 days

to cure. By that point, the field was basically
mn ])!;l('L‘, [ needed to move the maintenance

equipment inside the stadium walls and store

it on the warning track during this period in
order to keep up the maintenance program.
“By the April opening, the field work was
completed. There were a couple areas in the
stands that needed some work. Our mainte-
nance office and garage area took another 3
months to complete. There had been a few
areas of turf around the edges that had been
affected by the lack of winter moisture and

hadn’t snapped back to the level of the rest of

the field. I had overseeded them with peren-
nial ryegrass earlier in the spring, the only

time I've used any on the field. I'm still work-

ing at eliminating those patches. In retro-
spect, I'd have painted those spots green for

our opener and babied the bluegrass back into top shape.”
Once the season opened, dealing with the real world conditions kicked in.

Louisville winter temperatures can drop to
zero degrees, with either wet or dry condi-
tions. Summer temperatures can hover in the
high 90-degree range for weeks with humidity
ncﬂring the 100 percent mark.

A.J. Powell, Jr., Extension Turf Specialist
for the University of Kentucky notes, “The
most amazing part of the success of this field
has been that I never thought it could be
done at this location. In fact, I told Tom
Nielsen that this location might be the most
difficult place in the entire country to grow
Kentucky bluegrass turf. The field is located
behind a floodwall of the Ohio River, and in
downtown Louisville. Temperature inversions,
high humidity, and very stagnant air are most
common at this location. Additionally,
Kentucky bluegrass may be the most suscepti-
ble grass under these conditions to several
devastating diseases. Obviously, Mr. Nielsen
has expertly managed this field.”

Nielsen has developed an aggressive main-
tenance program to make this happen,
including a preventive approach to turf dis-
ease 1ssues. Conditions are monitored several
times each day. His log of product applica-
tions also includes any unusual temperatures
or other related weather conditions, how often the tarp is used, and any
impacting field use situations.

Four of Nielsen’s former assistants now have the top
job at minor league fields. Mentoring is high on his
list of priorities.

The most important
games in the world

depend on ONe

supplier for

sports field solutions.

We uilt a reputation
as the reliable manu-
facturer of premium
quality field paints and
custom stencils. Our
super concentrate bulk
and aerosol paints are
brighter, last longer
and are kinder to turf.

For all your painting
and equipment needs,

World Class

is the only name
you need to know.

¢ Premium Field Paints
Bulk and Aerosal
Turf Colorants
Graco and Trusco Stripers

¢ Graphic and
Logo Stencils
Field Numbers
Hash Markers
Sports Field Layout Systems
Sports Field Accessories

» Field Covers and
Windscreens

¢ Cooling Systems

1-800-748-9649 or info@wrldclass.com
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