
TUR}'
DIAGNOSTICS

& DESIGN
"il/am/gillg file Elements through Sciellce"

Field Stability & Hardness Testing
for Artificial and Natural Turf

ASTM F355A
ASTM F1936
ASTM F1702

Construction Quality Control Testing
Annual Audits

Gmax Testing, Impact Testing, Hardness
Testing, whatever you want to call it, we
provide it. Most experts recommend Gmax
testing for construction quality control, then
annually to verify field integrity.

You spend a lot of money on your fields,
shouldn't you be using our cost-effective
services to ensure they're in proper condition?

Subgrade testing also available!

We are an independent testing company, not
affiliated with any suppliers.

Turf Diagnostics & Design, Inc.
web: www.turfdiag.com

email: turfdiag@turfdiag.com
phone: 913-780-6725

fax 913-780-6759
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vvatervvfck's patented gravel-vein injection system
creates a permanent answer to chronic wet turf

problems. So the game goes on without delay.

Improves drainage and aeration

Fundamentally non-invasive. Treated
turf is immediately ready for play

Proven in golf course, sports turf
and landscape applications

Low-compaction WaterWick unit is ideal for golf
greens and other fine turf. Or choose our

innovative 3-point hitch system for your tractor
- it injects WaterWick drainage, trenches, pulls

pipe, lays wire and more.

WaterWick'
~

Don't let wet turf bog you down. Contact WaterWick.
888-287-1644· www.waterwick.com

DEALERIMQUI~Il\ Wl\CO"f.
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12 MODELS OF STRIPERS
RIDERS. SELF PROPEllED. WALK BEHIND

FIELD MARKING STENCILS
MASCOTS, EMBLEMS, LETTERS a MORE

DRY LINE MARKERS a DRAG MATS

CALL TOLL FREE

1-800-624-6706
1700 Jasper Street

Aurora, Colorado 80011

www.newstripe.com
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Stripe Like A ProFertigation
Turf Feeding Systems, Inc,
The leader in golf and landscape

fertilizer injection - Worldwide

~~

Recover Damaged Turf FAST
Six Models - Ten Capacities

Call Today (800) 728-4504
Turf Feeding Systems, Inc.

WWW.TURFFEEDlNGCOl,[
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Pro-Stripe
Athletic Field
Marking Paint
• Long lasting Great

Coverage.
• Easily applied by brush,

roller, erness spray for
fine line marking
machines.

• OPTIWHITETMused for
high reflectance under
artificial lighting and for low
angle viewing.

• Will not harm grass, uniforms or players.
• Dilutable up to 3:1 (water/paint) for additional

savings of 50% . 75%.
• Free shipping w/50 gallon purchase.

"EZ-l00" Striper'"
• Quiet, clean,

Environmentally
friendly.

• Long life, battery
operated.

• 14 gallon
polyethylene tank.

• 50-60 psi Shurflo Pump".
• Built in charger plugs directly into an outlet.

Whitlam Paint Company
Division of J.e. Whitlam Manufacturing Co.

(800) 321-8358
Contact: Dale Forester

Visit our website at: whitlampaint.com
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GROUND BREAKER DEEP AERATOR. RELEASES
COMPACTION DOWN TO 10".
BLADES 00 NOT LIFT THE TURF.
CONTINUOUS SLITS FOR GOOD DRAINAGE.

Weather Beafee-
Winter Shield Turf Blankets

Keeping your grass greener on
the other side of winter.

SJlNDMASTER ATIACHES QUICKLY TO STANDARD
GROUND BREAKER AND PRODUCES 314" WIDE
SAND BANDING SLITS. INSERnNG ANY MATERIAL
WET OR DRY. SUTS 10" CENTRES UPTO 8" DEEP.
HIGH WORKING OUTPUT. ~ Allows both air and water

to pass through the fabric

Stimulates the desired
greenhouse effects

Two fabric weights,
protection is tailored
to you!" climate

USA.lnc
saleS@blec.co.uk www.blec.co.uk

Tel: 864 225 3666 Fax: 864225 3640
Cell: 864 353 3131

877-4482777 I!~i~888-546-4641
M ~~"'iifll -r-ontana eM._~6i.Hy I exas

1I1l1I'"''''
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TURFVENTm

CoRECASTERTM
... 7'1.1.10 In One Aeration Macbine

• FilS all utilily tractors with
Category I Three-point
hilCh ,mel fus most fronl
mount mOwerS

• Features heavy-duty caster
:1ssemblies with 360 degree
dual-quad dusters

• .John Deere iMJl.ch™
lTV-52 Core-I'lug Tin~'"Ae"ro, hitch cornpauble

• corecaseer>' Does
Two Different Aerating
Operations

• Aerate with Core-Plug"
"fines in Spring &: Fall

• Aer.clte with Starflursl.T>1
Tines throughout the
,unun,;r

• Change from Core_f'lug™
Tines 10 SI:1rBurstT", Tines
In minutes - No Tools
R""luired

CT\'"_5Z Sm,ll"", Tine AefDtOf

Feldmann
ENGINEERING AND MANUFACTURING co IN~,

,,~ FORUT A~E~UE• SHE~OiGM FALLS,WI 51MS·t111
(12014,).6167 • UOO-344-0711 • 1-IJI-1~1-1313 C"d.

FAX(Ylijj 41H169· ",",11: ,;,"1'1'1111,,,1'0.00'"

Also a Full Line of Pull-Behind Aerators abo Avgilabk
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Marking Fields and
Parking Lots

SprayingPesticides
andFertilizer

Durable. Versatile.
& Portable

Model E-1 00 3-in-1 Sprayer

"TAu MARK"
AtHetic Field Marker y

C~Uor visit us at:

1-800-553-MARK
www.AtheticFieldMarker.com

Tru Mark Athletic field Marker. PO Box 706. Norfolk. NE6B702
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Professionals Demand

LITTLE WONDER'
Shouldn't Your

Over 80 Years of Quality!
• Gas Hedge Trimmers·

• Extended Reach Hedge Trimmers·
• Electric Hedge Trlmmers·

• High Output Blowers'
• Lawn Edgers·
• Xtra" Edger'

To find a local dealer call toll-free
1-877-LWONDER'· www./ittlewonder.com

1028 Street Rd.• Southampton, PA 18966
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CHAIN LINK
FENCE GUARDS

Fence Guard'" protective cover, for chain link fencing
from Partar Peat Corp. are available in six colors-c-safety
vellow, dark green. red, while, blue, and orange-c-as well

as two grades-premium and standard. These uv-reststant,

polyethylene (over, protect players from injuries and pro-

vide a distinctive look to your fencing,

Fence Guard'" comes in cartons of ten 8-1t. sections with

fifty S-in. Uv-resistant ties for securing every 2 feet to fence.

With a 5-year manufacturer's limited warranty.
For safely and uniform appearance. you should remove

crowns from the lops of fence posts so that the entire fence

top is covered; end, can be butted or overlapped, and the
product is easy 10 cut.

Bottom Guard"", which serves the same safety and appear-
ance purpose, also reduces erosion and easesweed cutting,

PARTAC®/BEAM CLAY·
800-247-2326

Cipcle 120 on G8pd DP www.oneps.ims.Ga/2078·120

CLassifieds
FOT classified a d v e r tisin q rate i n f o r m a tio n ,
contact Liz Dasch at 610-367-6984.

FOR SALE

TURrACE"
KEEPS AMERICA PLAYING--

40 Years of Leadership
For more than 40 years, PROFILE Products LLC
has been the leading manufacturer of soil
mocificanon products, including the TURFACE"
line of infield and sports turf conditioners and
mound clay products. Patented TURFACE Pro
League~ conditions infield soils for exceptional
moisture absorption, increased safety and
maximized athletic performance. PROFILE also
offers TURFACE MVP"', which eliminates
compaction, bad ball hops and rainouts on
skinned infields; TURFACE Quick D,y~ is
designed to absorb excess water during wet
conditions and to become a part of the infield
mix; TURFACE Gray and TURFACE Red are infield
conditioners that ore manufactured in groy and
red tones for 0 non-glare surface for greater ball
visibility; and TURFACE Mound Clay is the clay
used to build mounds an leading professional
fields in the major leagues.

Nation's #1 Distributor has trade-in's for
greens, tees, fairways & sportsfields.

005120 VD 48" WN/ 0·10" DPTH $2,500

305.200 VD 80" WN/ 0-16" DPTH $5000

305.200H VD 80" WN/ 0-16" DPTH $3500

305.250H VD 96" WN/ 0·16" DPTH $6495

2001 Proseed Seeder/Spreader 48" WN/ $6.995

Level Spike 60" 10" DPTH $3000

Multi Spike 48" 10" DPTH $2700

Commercial Turf & Tractor 800-748-7497
www.commercialturfandtractor.com

Advertising Sales Staff
CT, DC, DE, IN, MA, ME, MI, NH, N.J, NY, OH, PA,

RI, VI, ON, OB, NB, NS, Europe
Paul Garris
35 Greenbriar,

Aurora, OH 44202
(330) 562-2512,

(330) 562-3512 (lax)
pgarriS@mail.aip.com

AI(, AI, CA, CO, HI, ID, MT, NM, NY, OR,
UT, WA, WY, Western Canada

John Bolduc
P.O. BO)( 12357

Orang~, CA92859
(714) 538·4730,

(714) 538·4785 ~ax)
jboldllC@mail,aip,com

AI.., AR, a, GA, KY, LA, MD, MS, NC, OK, SC, TN, TX, VA, WV
Deanna Morgan

2095 Exeter Road, #80-336
Germantown. TN 38138

(901)759-1241,
(901) 624·0333 (lax)

dmorgan@mail.aip,com

IA, IL, KS, MN, MO, HE, NO, SO, WI
Colleen Murphy

Millennium Markefing Gmup, Lid.
2028 N, Stanton Ct.,

Arlington Heights, IL 60004
(&47) 590-1162,

(847) 590- I 163 (tax)
cmmurphy@earthlink.net

Classified sees
Elizabeth A. Dasch

(610) 367-6984
(610)-367·7935 (lax)

18001207-645J • www,turf,ce,com,
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By DR. GRADY MILLER, PH,D" ENVIRONMENTAL HORTICULTURE DEPT., UNIVERSITY OF FLORIDA

Speaking of turf!
One of my men has been asked to speak at a local seminar 011 {clOtba/{field

maintenance. He has never done all)'thmg like thiS be{ore and neither have [ for
the matter. We work {or the Parks Division {or our city. Do ),ou have (JIlYsugges-
ticnu 011 the lopic matter? Like a startitlg and ending pain/. J know y011have
spoke at many different events and f thought yO!! might be able to steer us in the
right direction. 1 was going 10 put a little presentation together for him. Do you
have tiny literature that he r.:ollldpass out? The Cily is putting all the con{erence
and it is vel)' low budget, so (JIlYhelp would he apprecwted.

Centra! Plorida

Your question c;mght me a little off-guard 11l that It was not a direct ques-
tion about turf management. Putting a structured talk together, like many
other tasks, ISsomething of a learned process, Haphazardly tlHowmg out

information without some structure rarely ever works
very well. Since you asked the question you realize
that preparation ISone of the keys to givmg a good
talk. A good topic and information-thirsty audience
also helps. If you go to enough meetings you have
probably realized that some talks are informative and
some talks are not. Each person 11l the audience has
his or her own experience anti knowledge base, The
listener filters out what they need and may discard the
rest. I feel that fitting a talk to an audience, so that
most or all get a benefit, is one of the hardest tasks
when speaking to an industry group.

For example, each year I g"le a talk to college
freshmen that arc undecided In their major. In this
talk, I tell them great things about working with turf-
grass while showing them pretty pictures of athletic
fields and golf courses. Usually no student in the room
has any idea what turfgruss management is all about,
so they are 311pretty much at the same level of iufor-
mation. The talk is vcrv visual and upbeat. 1get great
student reviews,

On the other hand, I spend 2 days each February
talking to golf course superintendents of varying levels
of experience about soil fertility and fertilizers. I cover
soil physical and chemical properties to get them all
up to speed before starting the fertilizer programmmg
sections. For most this first section is dull, ant] for some it is such a review it is
down nght bOrIng. 1 feel this review is necessary so that everyone call hove the
full benefit of the other inform3tion. 1 get some negative comments for the first
part, but good comments for the second section. So the mess3ge is I) choose a
good topic, 2) match the mformation to the audience, and 3) cover what needs
to be covered. /\11this takes some preparation,

The request you were given left the specifics of the subject up to you. Since
"football field mamtenance" is so dependent on proper construction, grass, soil
type, environmental conditions, <llllOuntof play, pest control, and cultural prac-
tices, you could talk OJIabout a.nything. You will have to detenlllne the scope
of your talk to find your starting point. You did not say how much time you
have on the program, but in a 30-45 llllllute talk, you will be somewhat limited

,

,
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III what you can cover. Judging how much to put into a talk with a given time
constramt is sometimes difficult to judge without a little practice.

Most people like to learn more about how to solve their problems or how to
make their tab easter. That is one reason why the pest control talks at state con-
ferences are always full, So, in tlllllking about potential tOpICS,you may want to
consider some of your problems and how you howe dealt with them. Of course
you can get too specific for the audience if you are not careful. If you have
identified a very specific point you want to address (e.g., control of annual
grassy weeds all football fields), you may want Loclear it with the person that
asked you to speak to make sure it is what they expect.

If it is a. group of people that are perhaps not well trained on athletic fielel
management, then you may want to take a very general approach, leaving some
time at the end to deal with more specific questions, You can speak from a
handout or from some type of visual aid such as overhead transparencies, slides,

computer-generated slides, or actual samples. Use
whatever you are most comfortable with and what
you have available. 'Iuking pictures or slides during
the year ISa great way to document responses and
are bandy if you ever find yourself needing a few
visual aid,. Today it 1S easy to take digital pictures
and store them in your computer or on CD for later
LIse.

Manv people will tell you that providing <1 hand-
out is a vital part of preparing a talk. Most Land
Grant Universities have a general handouts related
to athletic field management, Most extension ser-
vice publications can be provided for the meeting
with some advance arrangement with your local
county extension service or you may be able to per-
sonally download them from a website for photo-
copying before the meeting. At the University of
Florida we have a general athletic field manage-
ment publication available at
http.sedis.ifas.ufl.edu/lhut». Publications such as
these are organized in a logical and deliberate
order. You can use the layout and information from
these publications to organize your talk or to draw
on ideas that you can further develop from other
sources or your own cxpencnces.

My final advice ISto gl\'e examples and relate
your own personal experiences when possible. This is probably why you were
asked to give the talk-your knowledge is valuable to the group. [f actual pic-
tures (slides) are available they arc helpEd to illustrate points and can leave a
more lasting impression. People always seem to like "helpful hints" 'Ivhen givlllg
technic31 t<llks. ST

Have Questions?
Send them to Grady Miller al the Universily 01 Florida, PO Box 110670,
Gainesville. FL 32611. or email gmiller@maiLilas.uILedu. Or. send them
10 Dave Minner at Iowa State University, 106 Horticulture Hall, Ames, IA
50011. or email dminner@iastate.edu.
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