pread any material
wetordry. ..

GTURFTIGER:
§ronrnoes

The new Millcreek Turf Tiger lets you

spread any material, from wet sand to
heavy topsoil mixtures, from sand/peat
topdressing to compost... anytime you

need regardless of weather or material

moisture conditions. The exclusive : :
PuwarfulsberToam“rechnaogy SaberTooth™ attachment handles Shi ARchio RO b
wet or clumpy material like a dream. There's nothing else like it.
For under $13K, the Turf Tiger is a rugged, reliable, 7,500 pound capacity
topdresser for all types of sports turf, golf course, and park and rec
maintenance applications.
The Turf Tiger is supremely versatile. Add the brush for drop spreading,
or the spinner attachment for light, wide area topdressing. Pros who use it say,
“It's the best topdresser I've ever used. The price makes it even better.”

Put the Turf Tiger on your maintenance team. Call today.

TURFTIGER'

Spreads any material wet or dry

g
e waier.

C -800-311-
WA Tsuostt-tos
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SALT MANAGEMENT

Aquatrols has introduced Caltrisal, a
soil amendment that overcomes salinity
issues in soils by moving dessicating salts
away from the rootzone quickly and effi-
ciently. Caltrisal can be sprayed or inject-
ed, and can be applied in conjunction
with liquid fertilizers, making application
a snap.

Aquatrols provides high performance
products that enhance the results of turf
management programs to turf managers
around the world through a worldwide
network of turf products distributors.

Aquatrals/800-257-7797
For information, circle 155 or
see www.oners.ims.ca/2078-155

DEEP TINE AERATING

The Soil Reliever 60 for 3045 hp tractors is perfect for
any deep tine- .leratmg task, says manufacturer Southern
Green. As the unit is pulled across turf its deep-spading
action fractures the soil into small, even particles with its
chain-driven tines that can go as (|eep as 16 in. The
crankshaft design delivers leverage by placing added
weight directly over the tine heads, and the soil- fracturing
action creates channels into the grass root structures
allowing oxygen, water, and nutrients
to penetrate more quic LI} throughout
the soil profile.

Southern Green/800-888-9883
For information, circle 142 or
see www.oners.ims.ca/2078-142

SOk REEvER

JAOLTIH -

Far produst and instaliation infarmation call

602-225-5900 - 800-336-2468
Net Welght: 40lbs. / 18.16 Kg
' Y

Contact us with any questions or comments.

1-800-336-2468

§

a,
< ;
Yol d l ] l . ik A
! Iymer Coatﬂ i '
e
?é ey L 0> MOUND CLAY
5 - | Hilltopper polymer coated clays provide a pre-
(8 (s
2 Hilltopper* Mound 5 mixed, low maintenance surface for mound and
(= & HomeplateClay = & home plate areas. Product is ready to go right out of
& U stab|||zer the bag, no need to add water and it remains re-work-
§r;" kwmw:w&wa;!‘mu:n {é B P ciat e, mor o e o semr able throughout the season.
g 5 P = ~ Stabilizer Natural Soil Binder is a soil amendment
3 mlﬁfmﬂ"ﬁékm 28 [t e l ~ that binds to produce a firm, resilient and less muddy
5 werw StabilizerSoltions.com T 1 g: Stabilizer Solutions, Inc. - or dusty playing surface.
s i stabiizer mms::hmurhluﬂons.oom StﬂtlIlIZEI" 50'““0"5/800‘336 2468

For information, circle 157 or
see www.oners.ims.ca/2078-157
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AMONG SPORTSTURF PERFO

With partial to 360° coverage in one
rotor, superior spray pattern, ease of
adjustment, vandal resistant clutch and
triple port nozzle, the ProSport™is setting
a higher standard in sportsturf irrigation.

1640 Australian Avenue, Riviera Beach, FL 33404
1.800.735.7246 Fax: 561.842.9493
Web: www.krain.com Email; krain@krain.com

& 2003 K-Rain Manufacturing Corp.

If you've never tried a K-Rain rotor
before you'll be impressed at the
simplicity, versatility and dependability
built into every K-Rain product.

Packed with superior technology

that only K-Rain can deliver, the
ProSport” provides everything you
need in a long-range rotor for stadiums,
sports complexes, diamonds, parks

and commercial areas.

K-Rain ProSport”.. The Next Generation
of Professional Rotors.

Call 1-800-735-7246 for more

information, free demo and to find the
K-Rain Distributor nearest you.
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Perceptions

'm thinking about changing the name of this column. I inherited “The Front

Office” and didn’t think much about it. But after spending time with some of you at

your real offices, the fields, and talking to other readers about the demands often
made of them, I'm not sure I want to be associated with the folks in “the front office.”

Now I don’t want to paint with too wide a brush here because many of our readers
may in fact be, or may perceive themselves as, members of their organization’s “front
office.” This is about perception, though, and I've discerned that most turf manager types
would just as soon be left alone by whoever's in the “front office.”

Of course perception works both ways. No matter how professional you are, some
front office types are assuming you're there to cut grass and that’s it. They are wrong but
don’t know it. And so in contrast, check yourself. Do you treat anyone from your front
office poorly? Do you assume contact with administration is going to be a pain? If so, try
harder next time to have a good conversation and perhaps replace perceptions with reali-
ty, on both sides.

In the meantime, I'm changing the name of this column to “From the Sidelines™!

Speaking of perceptions, a mistake was brought to my attention and I want readers to
know our policy. A 1-page story on the Super Bowl in the March issue was written by
Toro’s public relations staff. While this is not unusual, the fact that we didn'’t run, as we
normally do, a sentence identifying the source or author of the piece was a mistake. Our
policy is full disclosure so readers know where the information originated. My apologies
for this oversight.

[ saw where Giants Stadium in The Meadowlands is going to FieldTurf, the third
NFL field to do so by my count. The new generation of surfaces is here and it is an issue
that many readers may be faced with in the next few years, cqptua}lv if budget cutting for
states and municipalities continues. Please see Bob Campl)cll s opinion on the opposite

page.

On page 30 in this issue we have the first installment in a series of turf manager pro-
files we're calling “Talkin® Turf with . . .” Our first victim, uh, subject is Steve LeGros
from Hersheypark Stadium. We expect to share success stories, disasters, tips, and more
from these pros. Please check it out.

In our February list of where to find hand-held power equipment, we inadvertently
deleted what John Deere offers. Their Pro-Series lineup includes chain saws, line trim-
mers, blowers, hedge trimmers, and edgers. Other portable power
equipment includes generators, multipurpose saws, and
pumps. We regret the omission.

é;g,/”cgﬁ

Comments always welcome.
Call Eric at 717-805-4197,
email eschroder@aip.com, or write
PO Box 280, Dauphin, PA 17018.
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BOB CAMPBELL, CSFM

Facing challenges

14 ntil man can duplicate a blade of grass nature will laugh at his so-called scien-
U tific knowledge.” Thomas Edison

Sports turf managers are used to challenges. We face them every day in one form or
another. The trend of artificial turf field installations, including replacement of natural turf
fields with artificial turf systems, has added yet another challenge for our profession. As
sports turf professionals, we must be a source of facts when decisions are made about
installing a specific type of turf. Installation decisions made today produce the playing sur-
faces that we will be managing tomorrow and for years to come.

Surveys show that a good natural grass field is still the overwhelming preference of
players and fans alike. However, as we are aware, no grass surface will withstand unlimited
use and still provide the desired playing conditions. As professionals, our goal is to provide
the best playing surface possible for all levels of play, regardless of the surface involved.

We must look at these new systems not as a threat, but as another tool that can help us
do our jobs better. The new turf systems are clearly superior to the old artificial turf. There
exists a place for these surfaces, such as in an environment not conducive to natural grass
or on fields that receive so much wear that it is impossible to adequately maintain a natural
grass field.

Currently the marketing departments of installers and manufacturers are supplying
most of the information on the new systems. Unfortunately, some field installation deci-
sions are being based on this information with little or no input from the sports turf profes-
sional. I would encourage the companies marketing these artificial surfaces to recognize
the professional turf managers at our facilities and accept us as the experts on our sites.
STMs should expect to be a part of the decision-making process, and these companies can
do a lot to further this ethical practice.

Much of the information about the new systems we hear
today sounds very similar to that of the late 1960s and 1970s.
Over time, we learned the strengths and weaknesses of those
fields and that every option has both pros and cons. We have
gone through the same leaming process with sand-based natural
grass fields. At this time we simply do not how these new fields
will perform and hold up over an extended period.

As an organization, STMA must assume a leadership role in
gathering and disseminating information concerning artificial
turf, just as we have with natural turf fields. We must take part in
the discussions and leaming process by providing facts and rele-
vant research, by sharing our experiences with these surfaces,
and by working with other turf-related associations to help com-

pile the body of information on these surfaces. As sports turf

managers, we must become aware of all of the issues related to

all of the athletic field options so that we are adequately

equipped to be involved in the decision-making process to
determine what type of field best fits our particular situations.

This process has begun. The SAFE Foundation has endorsed research on artificial turf
systems currently being conducted by Dr. Andy McNitt at Penn State. UEFA has made
available its artificial turf manual on their research results. T ask you, as professionals, to
provide your input on this new generation.

Bottom line: "To ignore this issue is to do so at our own peril.

http://www.sportsturfmanager.com » STMA

hatever

haveaball
-onourturt.

From the savage thrashmg of rugby,
to the deep divots ofaweekend |
golfer, one of our 36 varieties
will be the right turfgrass
for your application.

.Call us today
888—NEW—GRASS

639 47 27

“Making a positive impact on your eaviranment.”
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VA, earned the 2002 Sports Turf Managers Association (STMA) Baseball
Field of the Year Award in the College/University division. Michael W.
Sullenberger, sports turf manager, and his crew keep the field in top condition
. despite a season-long marathon of field use and the “L&fht,f extremnes of the
transition zone: .
The baseball field, named in honor of the first head ha'ieba]] coach at.

George Mason, is 16 years old. In that time the Patriots ba&ebal teain hag,lmd
1§ winning seasons. .

T'ne Raymond H. “Hap” Spuhler Field of George Mason University; Fairfax,

8 .Aprii 2003

4

telddnnensions are 320 feet down each l‘tc
and 400 fect to center field. The grandstand seats
enelosed press box. The field is wired with a publi

tromie seoreboard. The field is not lighted. A ful-si
just behind the first base dugout of Spuhler Figd ]
thewear and provide an outdoor practice site

teet to the power alleys;
spectators and has an
fiddress system and an elec-
b practice field is located”
oviding an option to spread
B poor weather worst condi-

tions.
Dunng the original construction of Spul d, though soil specifications
-had beenestablished, dirt from area landfill d to convert the swamp- ,

SPORTSTURF . 1ttp: .greenmediaonline.com



g g W
L B R L
e T - . e
T TR TR T R F
P s A WR

For every job on your field, there’s a John Deere made especially for it. A full-

line of quality equipment, born out of the suggestions and critiques of sports

: turf managers and their crews. From quality mowers and tractors to aerators

and utility vehicles. But it doesn’t end there. We follow it up with the industry’s

best operator manuals, tech literature, and support hotline. We deliver quality
parts 365 days a year, with a 99.5% fill-rate overnight. And we offer the
JDCN MasterLease, the most cost-effective way to acquire turf equipment. For
more on how John Deere can make a difference on your field, call your local

John Deere distributor or 1-800-537-8233.

NotHING Runs Like A DEERE®
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Field of the Year

land site to a more workable
base for the native soil field.
Over the years, some of the
landfill debris has gradually
worked toward the surface.
Sullenberger says, “The field
is irrigated by a 9 zone, in-
ground system with 631 1-25
Hunter heads and Buckner
valves, powered by an
Aquaflow pump. When
pulling irrigation lines we also
have pulled up boulders of
concrete from that landfill
dirt. We've established a 2 per-
cent grade to speed surface
drainage and offset some of
the drainage problems we've
encountered due to the land-
fill blhl(ltI{Jl'I
The field was established

with bluegrass turf, and we’ll
continue with Huegmss
through the 2003 spring sea-
son. We reworked the infield
turf area in 2002. We stripped off the sod, aerated, hand raked, and mat
dragged. We used visual sighting and ball roll tests for the leveling and then re-
placed the sod we had removed. This summer we are going to reconstruct the
outfield, removing the debris, reworking the soil, and laser grading to a 1 per-
cent gmdc."

Spubhler Field is the last athletic field on campus with bluegrass turf, and
this will be erLqu with bermudagrass during this reconstruction.
Sullenberger says, “Bluegrass has a tough time standing up to the heat and

a-vator

from FIRST PRODUCTS INC

. ..Sééing is
belieyi

Callfora.
demonstration
today!

THE SE-60 SEEDA-VATOR IS THE ONLY SEEDER ON THE MARKET TODAY WITH THE
FLEXIBILITY OF PRIMARY SEEDING OR OVERSEEDING WITH THE SAME MACHINE.
THE UNIT HAS A PATENTED SWIVEL HITCH THAT ALLOWS THE OPERATOR TO TURN
AROUND OBJECTS WITHOUT TEARING ESTABLISHED TURF. THE CLEATED ROLLER CAN
BE PINNED TO GAGE TINE DEPTH. THE SE-60 USES PATENTED VIBRATING TINES TO
FRACTURE THE SOIL, RESULTING IN AN IDEAL SEEDBED. THE SEEDA-VATOR COMES
WITH EITHER GROUND DRIVEN OR ELECTRIC DRIVE SEED HOPPER.

www.1sTPrODUCTS.CoM 800

First Prﬂdutts. Inc.
164 Oakridge Rd. Tifton, GA 31793

SALES@ 1STPRODUCTS.COM
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humidity of our summers
combined with all the sched-
uled on-field activity. We used
one of our intramural fields as
a test for bermudagrass in
1998. We installed an irriga-
tion system and sprigged the
field with Turfcote bermuda-
grass. Once the turf was estab-
lished, it held up to hot
weather use much better than
the bluegrass fields. We've
now converted the eight other
athletic fields to bermudagrass
and some of the root systems
extend 12-18 inches into the
ground.

“The winter survival rate
has been excellent. We always
hope for a blanket of snow
protection, though that blan-
ket got way too heavy this past
February. The first winter sea-
son, we cleared out a foot of
snow to reveal green shoots
and virtually no winterkill. One season, plumbers working in the boiler rooms
accidentally repressurized some irrigation lines on our Club Football field.
Temperatures dropped and a valve broke, first flooding the end zone and then
freezing over. Though we anticipated resodding, the turf came through just
fine.”

Always researching the options, Sullenberger will use Tifsport bermudagrass
on the baseball field to extend the active growing season a little later into the
fall. The outfield will be sprigged; the infield and foul lines sodded. Any addi-
tional sprigs will be placed behind the left field fence to provide an on-site
source of sod.

He says, “Dan Douglas, now with the Reading Phillies, started upgrading
the athletic fields here. Jimmy Rodgers CSFM, now with the University of
Virginia, became sports turf manager in February 1996. T came in as his assis-
tant that March. Up until then the turf an outside contractor had maintained
areas and the baseball coaches did the daily infield preparation. We took over
the athletic field maintenance, continuing with the contractor for the other
areas of the campus. [ had a good turf background when I came to GMU, but
no baseball e\perlen(,e Jimmy was myv mentor on the dirt work.”

Before joining George Mason Univ ersity, Sullenberger worked for The
Athletes Foot shoe stores. During the same perlod he gained his experience
with bluegrass turf through a part-time position with Chantilly Turf Farms, Inc.
He graduated from James Madison University in 1986 with a Bachelors dLgrL(
in Business Management and a minor in Sports Management. As a linebacker
on the football team, he lettered all four years. That sports background gives
him an athlete’s feel for field conditions.

From January through November, Spuhler Field endures the play of base-
ball players of every age and ability. Sullenberger says, “The Patriots take the
field for 28 rf,gnhr season games and 100-plus practices. Weather permitting,
January 14 is the first day of regular season practice, with games starting in
February and continuing at least into mid-May.

“Patriot coaches host instructional camps at Spuhler Field, which begin
around June 11 and run for 7 weeks in the gruelmg 90 degree heat of the sum-
mer months. The camps draw players from 5 to 18 and feature batting practice,
infield and outfield drills and dozens of full-length games for the plcn ers who
attend.

“In the summer of 2002, the Atlanta Braves, the Pittsburgh Pirates, the
Colorado Rockies, and the Baltimore Orioles held free agent tryouts at the
field,” adds Sullenberger. “Players who participate in the tryouts are tested in all
areas including pltchmg, hitting and fielding. And, because Georgetown
University has no field for practice, they've used ‘»pnhlu Field as their practice
site for eight Sundays during both 2001 and 2002

The baseball coaches also use Spuhler field to host two I|igh school recruit-
ing “showcase” events per year for college and pro scouts. Ten all-star high
school teams are invited to play their best athletes in 25-30 games. The first is a
4-day showcase held over the Labor Day weekend. The Patriots fall season starts
that next week. The second showcase takes place in November. Both of these
events draw hundreds of spectators as well. Weather generally shuts down out-
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