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CLASSIFIEDS HELP WANTED ADVERTISING SALES
o Disilad ‘. ; z TECHNICAL GROUNDS Catherine Upton
Dlspla: Ra:(]::.”{ Per (,rol'um‘n l:n.h) i Broun Salés Mannger
= § Xy BLLS Opti-Gro, a division of a world-wide manu- P.O. Box 3207

Jx: 8130

¢ Classified Rate:
855 per inch, per insertion.
Minimum charge 855.

12x: 8100

¢ Deadline:
The 10th of the month prior to
publication date.
* Note:

All classifieds are pavable in advance.
Ads using cuts or special borders will
be charged at display rates. Ads are
non-commissionable. Blind ads will
be charged an additional 810.

* For Space Reservation Contact:
Mindy Covey. Classified Sales
2101 S. Arlington Hts, Rd., Ste. 150,
Arlington Hts., 1L 60005
(847) 427-2044 Fax (847) 427-2037

POND AND LAKE LINERS
Buy direct from fabricator
20, 30, 40 mil PVC, Hypalon, HDPE
& Polypropylene.
Custom fabricated panels. Material only,
Material & Supervision or
Complete Installation Service available.

N\

Colorado Lining

COMPANY

(800) 524-8672
1062 Singing Hills Rd.
Parker, CO 80138
(303) 841-2022 FAX: (303) 841-5780

TURF CARE/HORTICULTURE/PARK
OPERATIONS

The Central Park Conservancy, a not for prof-
it organization, is looking for a hands-on,
enthusiastic, energetic, turf professional inter-
ested in managing the Great Lawn in Central
Park. Athorough knowledge of turf, irrigation,
drainage, and horticulture is essential as well
as experience in large event operations. Join
the Central Park team in the world’s greatest
Park. Some weekend work is necessary.
Resume & cover letter to: George E. Kellogg,
Director of Human Resources, Central Park
Conservancy, Inc., 830 Fifth Avenue, New
York, NY 10021, EOE.

facturing corporation, is looking for a moti-
vated individual with a life-science background.
We manufacture and market a complete line
of technical grounds care products. Our sales
representatives enjoy financial growth and
the opportunity to advance. Customers include
municipalities, institutions, industry and many
others. We offer:
* Thorough Training
* Local Territory
* Repeat Sales
If you have a successful background and are
willing to make a commitment, please send
resume to:
John Hawkins
Opti-Gro
One Mack Centre Drive
Paramus, NJ 07652
or fax resume to 201-261-7882
Positions available in the North East
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Huntington Beach, CA 92605
(714) 903-7826
Fax: (714) 903-7827

Marsha Dover
National Sales (Midwest)
402 Riverview Drive
Marietta, GA 30067
(770) 850-9142
Fax: (770) 951-5662

Liz Richards
National Sales (West)
20331 Bluffside Circle, Suite 212
Huntington Beach ,CA 92646
(714) 969-3726
Fax: (714) 969-8227

Deanna Morgan
Advertising Sales
68-860 Perez Road, Suite J
Cathedral City, CA 92234
(760) 770-4370
Fax: (760) 770-8019

Category Blast Service

Hmpes

Use this new Category B
information on

listed below

and drop the card in the

Aerifiers

Baseball field grooming equipment
Drainage

Fertilizer / soil amendments
Field covers

Field marking paint / equipment
Infield mixes

Irrigation supplies

Mowers

Seed

Sight amenities

Sod

Turf equipment
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Getting Organized

By Dave Ashman

There are many activities that fill
up our days. Most actions are prede-
termined by individual responsibili-
ties, the balance by the organization’s
needs and our opportunities to make
the most of short periods of time.
Management experts tell us the secret
to staying on top of all the details is in
our ability to make simple decisions. It
doesn’t matter if you ride the mower or
run the entire program, you have to
get the paper work done.

Make a Decision!

There are many individuals who
tour the country and share their

secrets about how to get control of
your time and improve your productiv-
ity. Each of these individuals will tell
you that you must be able to make
decisions for their system to work.
Most of us do not have trouble making
the big decisions. It is decision making
on the smaller issues that will rob you
of valuable time and bury you in a sea
of paper work. By not making a deci-
sion, those little things keep coming

back at you and ask you the same
question over and over, “What do I do
with this?”

Keep it simple is the best advice
time-management experts will tell
you. Most of the systems they advo-
cate are based on making a decision
once and moving on to the next issue.
I was recently given an article outlin-
ing the best and simplest four-step
process I have encountered to date. An
organization expert developed the sys-
tem over many years. The way the sys-
tem works is each time you pull any
item from your in-box, ask yourself
four questions:

1. Do I throw it away?

2. Do I give it to the right person?

3. Do I act on this myself?

4. Do 1 file

o~ A it away?

: This is
= probably the
y . most  direct
; method  for
z managing the
Z “| flow of paper

' work through
our  hands.
Just put a
trash can
close to where
you work, and
you are ready
to start this
system.

The

1 question
forces you to consider if the item is
important to what you do and if you
can find the same information through
another source. If you don’t want it or
if you can find it somewhere else, get
rid of it. An example would be courtesy
notices about events or meetings you
would not or cannot attend.

The second question asks you if
someone else should be handling the
item. If it requires the attention of
another person or another office, pass

first

42 sportsTURF « http.//www.sporsturfonline.com

it along. You could make separate fold-
ers for the different areas to which you
refer items and keep them organized
until you can deliver them. An exam-
ple would be invoices that are
processed in another area or memos
that require action from another per-
son or department.

The third question asks you if you
need to deal with this issue directly. If
you must take some action on an
issue, it is better to just do it right
then and there. Do not put it off, even
if you do not have the time to finish
the process, at least start it and see
what happens. You will be amazed at
how fast the tasks fall off your “to do
list” if you follow the simple rule: Do it
now! An example of this is sending a
thank-you note or returning a phone
call. You may not be able to deal with
each item completely in one shot. You
must have a plan to follow up on items
without going back to ground zero
each time. Keep an action file or “hot
tray” on the desk and keep items you
must act on in this system. Be sensi-
tive to deadlines and keep plugging
away.

The fourth question asks if you
should keep the information and
where you should keep it. This is
where most operations people get into
trouble. Get it off the desk and put it
away is the best solution. Don’t create
piles all over your office. Get rid of it.
Create a library for catalogs and cut
sheets. Create a file system where you
can find what you want when you
want it. It doesn’t have to be a com-
plex, multi-structured matrix of sites
and projects files. Keep it simple and
make a decision. Q

If you have a story or anecdote you
would like to share, call (562) 425-
2449 or write it down (include your
name and phone number) and mail it
to Ashman & Associates, 3164 North
Greenbrier Road, Long Beach, CA
90808.



YOU CAN BET ON IT!

WE’VE

BEEN CHANGING

SOME BALLPARKS

It's no secret - one simple lesson on the
Bannerman Groomer is all you need.

RIPPER BLADE

To move large amounts of
material or break down
ridges as required.

SPRING TOOTH RAKE
Adjustable from light to
heavy raking or severe
scarification.

LEVELING TOOL
Floating, parallel
linkage.

(4) ROLLER
Designed to give
firmness without

compacting top layer.

(B5) BRUSH
Adds that well-
groomed professional
look.

ALL THESE TOOLS
a Erma ARE ADJUSTABLE
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