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• Display Rates: (Per Column Inch)
Ix: 8140 6x: 8115
3x: 8130 12x: 8100

• Classified Rate:
855 per inch, per insertion.

. Minimum charge 855.
• Deadline:
The 10th of the month prior to

publication date.
• Note:
All classifieds are payable in advance.
Ads using cuts or special borders will
be charged at display rates. Ads are
non-commissionable. Blind ads will
be charged an-additional 810.

• For Space Reservation Contact:
Mindy Covey, Classified Sales

2101 S. Arlington Hts. Rd., Ste. ISO,
Arlington Hts., IL 60005

(847) 427-2044 Fax (847) 427-2037

POND AND LAKE LINERS
Buy direct from fabricator

20, 30, 40 mil PVC, Hypalon, HOPE
& Polypropylene.

Custom fabricated panels. Material only,
Material & Supervision or

Complete Installation Service available.

Colorado Lining
COMPANY

(800) 524-8672
1062 Singing Hills Rd.
Parker, CO 80138

(303) 841-2022 FAX: (303) 841-5780

TURF CARE/HORTICULTURE/PARK
OPERATIONS

The Central Park Conservancy, a not for prof-
it organization, is looking for a hands-on,
enthusiastic, energetic, turf professional inter-
ested in managing the Great lawn in Central
Park. A thorough knowledge of turf, irrigation,
drainage, and horticulture is essential as well
as experience in large event operations. Join
the Central Park team in the world's greatest
Park. Some weekend work is necessary.
Resume & cover letter to: George E. Kellogg,
Director of Human Resources, Central Park
Conservancy, Inc., 830 Fifth Avenue, New
York, NY 10021, EOE.

T
HELP WANTED
TECHNICAL GROUNDS

PRODUCTS REP
Opti-Gro, a division of a world-wide manu-
facturing corporation, is looking for a moti-
vated individual with a life-science background.
We manufacture and market a complete line
of technical grounds care products. Our sales
representatives enjoy financial growth and
the opportunity to advance. Customers include
municipalities, institutions, industry and many
others. We offer:
• Thorough Training
• Local Territory
• Repeat Sales
If you have a successful background and are
willing to make a commitment, please send
resume to:

John Hawkins
Opti-Gro

One Mack Centre Drive
Paramus, NJ 07652

or fax resume to 201-261-7882
Positions available in the North East
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AIMCOR 10
Agro-tech 2000, Inc. 21
American Tire Recyclers, Inc. 27
Automatic Rain Co 21
Beacon Ballfields 47
Contech Construction Products, Inc. 49
Covermaster, Inc. 24
Emrex Inc. / Verti-Drain 25
First Products, Inc. 42
Florida Turfgrass '" 13
Floyd McKay Aerofier Co 13
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jC Whit/am Mfg. Co 51
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Kubota Tractor Corp 45
Landpride Turf 49
Lofts Seeds 37
National Mower Co 38
Partac / Beam Clay 41
Seed Research of Oregon 39
Seeds West, Inc 35
Smithco, Inc. 23
The Scotts Company 32-33
Toro Company,
Commercial Products Div., The 2-3

Turfeo Manufacturing, Inc. 36
West Coast Turf 5
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ADVERTISING SALES

Catherine Upton
Group Sales Manager

p.O. Box 3207
Huntington Beach, CA 92605

(714) 903-7826
Fax: (714) 903-7827

Marsha Dover
National Sales (Midwest)
402 Riverview Drive
Marietta, GA 30067
(770) 850-9142

Fax: (770) 951.,5662

Liz Richards
National Sales (West)

20331 Bluffside Circle, Suite 212
Huntington Beach ,CA 92646

(714) 969-3726
Fax: (714) 969-8227

Deanna Morgan
Advertising Sales

68-860 Perez Road, Suite J
Cathedral City, CA 92234

(760) 770-4370
Fax: (760) 770-8019
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Category Blast Service

~
Use this new Category Blast Service to get FREE
information on the products or service categories
listed below which you are planning to purchase
within the coming nine months. You will receive
information, and possibly other follow up contact,
from appropriate companies advertised not just in
this issue, but ~ in sports TURF.
Just circle the number(s) on the reader service card
(opposite) corresponding to the product or service
categories below and drop the card in the mail!

9001
9002
9003
9004
9005
9006
9007
9008
9009
9010
9011
9012
9013

Aerifiers
Baseball field grooming equipment

Drainage
Fertilizer I soil amendments

Field covers
Field marking paint I equipment

Infield mixes
Irrigation supplies

Mowers
Seed

Sight amenities
Sod

Turf equipment
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FRONTLINES...
Volunteers Work
By Dave Ashman

Many factors have influenced
recreational and athletic organiza-
tions to move toward creating new
business relationships with the com-
munities they serve. Many of those
organizations rely on volunteers to
provide expertise and leadership to
their programs. President Kennedy
gave the best advice any volunteers
could ask for, "Ask not what your
country can do for you but what you
can do for your country."

Why Are You Here?
People offer their support and ser-

vices to groups for a wide variety of
reasons. The most common is they

TEMP.STRIPE
• Temporary field paint
• Easy removal following the game
• Will hold up to foul weather
• Proven effective
• Great for multipurpose fields
• Apply like normal paints

P~STRIPE
• Long lasting field paint
• Available in team colors and brilliant white
• Dilutable up to 3: 1
• For use on both natural and artificial turf
• Will not harm grass

~~

J.C. WHITLAM MANUFACTURING CO.
W 200 W. Walnut St., P.O. Box 380

Wadsworth, OH 44282-0380 Made in U.S.A.
SINCE 1900 CALL: 1-800·321·8358

CONTACT: STEVE CAREY

Dr. Dick Caton has
found that effective
communication is a
building block for suc-
cessful volunteer pro-
grams. Photo courtesy: .
Henry Indyk.

have some direct con-
nection with a group.
Usually a family mem-
ber is involved in some
way, or perhaps they
have been recruited by a
friend to assist in a par-
ticular job. Just like any
relationship, you have
to figure out how to
work together. Dr. Dick
Caton addressed this
topic in a speech at the
annual conference of
STMA several years
ago. He gave sage advice
on how to find a 'way to
get the job done.
Dr. Caton pointed out

that a great number of
organizations depend on
volunteers to organize
and operate their programs. Little
Leagues, American Legion, recreation
departments and most athletic pro-
grams use volunteers to keep their
programs on line. Many of the groups
that are successful have a few common
traits:
• They plan their programs well.
• They clearly define the roles and
jobs of the members.
• They do not lose sight of who they
serve.

• Most importantly, they check their
egos at the door when they start work.
Dr. Caton says that effective' com-

munication skills are the building
blocks for a successful program.
Volunteers bring an incredible amount
of expertise to any program. Sharing
this expertise in a functional way will
provide the training the organization
can use to develop a long-term plan
and grow.
When a group develops an organi-

zation of volunteers, motivation of the
staff is a constant battle. People want
to know that their efforts are impor-
tant. Finding volunteers to complete
the day-to-day basic work is difficult.
In every organization, there are jobs
that are less desirable but still need to
be done and done well. There is a ten-
dency to let the same people handle
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this task until they
leave the organization.
To be successful, you
must provide a support
network for these lead-'
ers. You must also let
these people know daily
how important they are
to the program.
These are the front-

line people who find a
way to get the job
done. You will never
hear about these peo-
ple except when some-
thing goes wrong.
There are millions of
volunteers, but there
are few who can get it
done like these people.
Mike Benedahl with
East Altadena Little

League is one of the best. Frank
Schwengal with UCLA Baseball's
10th Player is able to walk on water.
Bill Bauman with Men's Senior
Baseball League uses his vast busi-
ness skills to hold the league togeth-
er. Being the liaison or point person
working with these groups is not a
job for the faint hearted.
People like Angie Avery, with Long

Beach Park, Recreation and Marine,
will go the extra mile and find a way to
accommodate the greatest number of
people with a fair and equitable plan.
She is working with several of her
Long Beach Recreation colleagues to
develop a training program to educate
volunteers on how 'to maintain base-
ball and softball fields. She under-
stands the importance of field mainte-
nance and safe conditions for young
athletes.
These are just a few of the front-

line people who find a way to get the
job done, and I salute them. 0

If you have a story or anecdote you
would like to share, call (562) 425-
2449 or write it down (include you:
name and phone number) and mail it
to: Ashman & Associates, 3164 North
Greenbrier Rd., Long Beach, CA
90808.




