


BUild a Workman® to work

for you.

By combining the attachments

and tools you need to do jobs

better and faster, powered

by our versatile 2 or 4 wheel

drive vehicle.

Like this Workman ®vehicle

with compressor, pressure washer,

4200 watt integrated generator

and platform lift. Use the 3 pt.

hitch and 540 PTO to operate

tractor mounted attachments.

What are your maintenance

needs? Build a Workman ®

vehicle to work for you.

Workman® hauls 2000 lbs.
of cargv in its full bed.

With rear PTO, Workman"
. gvbbles up green waste.

Workman" is an all weather vehicle
with cab & tapper.

Use a Broyhill" refuse box
to move debris in no time.

© 1995 The Taro Company. The Taro Company, 8111 Lyndal.e Avenue South, Minneapolis, Minnesota 55420. "Taro" and "Workman" are registered trademarks of The Taro Company.
"Brayhilt" is a registered trademark of Brayhilt Manufacturing.

For more details, contact your Toro distributor:
1·800·803·8676, ext. 161
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Sporting grass rather than artificial turf, Legion Field, the home of

Alabama football, looks forward to a busy year, beginning with Olympic
soccer this summer, Photo courtesy: Robert Bartels.
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Referred by _

Membership Category (please check one)

o Professional sports turf facility manager
o Four-year colleges and universities sports
turf facility manager

o Other schools, research, ext. agents, teaching
o Parks and recreational sports turf facilities

o Commercial (U.S. or International)
o Additional members from same company

o Student (non-voting)

o International (other than commercial)
(must be in U.S. dollars)

Total amount enclosed

Please enclose payment (check or money order) a~d send to:
Sports Turf Managers Association

PO Box 3480
Omaha, NE 68103-0480

For more in/ormation, contact STMA Headquarters at 712/366-2669.

$75

$75
$75
$75

$175
$45
$20
$75
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STMA MESSAGE

By Mike Schiller

The weather is warming, and
our sports fields are under
attack. With spring in full

swing, eager athletes of all ages
and skill levels are swarming upon
all available playing surfaces to get
on with the game.
It's during such periods that all

the skills of the sports turf manager
are put to the test. Rapidly fluctuat-
ing weather conditions, alternating
between hot and cold, wet and dry,
windy and still, make turf care and
basic field pre-practice and pre-game
preparations a constant challenge.
Field user groups, faced with ever

more players, seek additional practice
and game time.
With increased field use come

increased numbers of spectators,
stressing already limited facility
amenities such as parking areas,
stands, rest rooms and concessions.
Often the sports turf manager

becomes the official or unofficial "com-
munications center," coordinating
field and facilityuse to protect the phys-
ical condition and safety levels of the
fields, while still allowing players to
make the most of their athletic abil-
ities. Player safety and a facility's
exposure to liability are constant con-
siderations. There's a fine line between
repairable stress to the field and dam-
age. The final call should be made
by the sports turf manager.
Besides all that, this is a time for

sports turf managers to showcase
their expertise. There's nothing bet-
ter to enhance the experience of the
game - for the players and the spec-
tators - than a well-maintained field.
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The Grass is "Riz"

Get into the swing
of things ...
Join STMA today!

had a part in preparing these fine,
world-class facilities, and I hope the
general press will give credit to Aaron,
his staff, and the rest of our Olympic-
involved STMA members for the
results of their hard work.
One of the benefits ofSTMAmem-

bership is meeting such people,not only
from this country, but around the
world, both in person and through
our membership roster. By phone,
these people become "instant" infor-
mation resources; in person, they
often serve as area and facility "guides."
Either way, they frequently become
your friends.

In this issue, we'll read about doingjust
that. We'll see how Coach Will Flowe~s
maintains an award-winning field at
Fike High Schoolin spite of a limited bud-
get. We'll learn about one of the major
sports turf projects connected with the
Summer Olympic Games: STMA mem-
ber Aaron McWhorter's development
and renovation of some of the Games' soft-
ball venues.
As spring rapidly draws to a close

and summer moves in, we, as members
of the sports turf industry, can watch with
pride as athletes everywhere perform
on venues prepared by some of our own.
I have renewed interest in the Olympics

now, knowing that STMAmembers have
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Look for your special membership application in
this issue of sportsTURF
The members of the STMA wish to thank the following sponsors for their generous
donations, making this special membership drive possible. Please show your support for:

Hunter Industries Hili ... ·"

~®National Mower NATIONALMOWERCOMPANY-
Turfco Manufacturing ~'

WEST COAST
West Coast Turf )ll)yTURF

Covermaster

Thomas Bros. Grass

Roots, Inc. roots inc.
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OPINION PAGE

Feds Cut Turfgrass

We regretted to hear the federal
government cut funds for the
National Turfgrass Evaluation

Program (NTEP) from its 1997 budget.
Although NTEP's work can (and should)
continue through a privately funded group
like the STMA, the drawback is that it will
take time for another group to set up and
function as well.
To our knowledge, the agency has been

admirably achieving its objectives: "to develop
and coordinate uniform evaluation trials of turf grass varieties and experi-
mental selections in the United States and Canada." Working with university
and private industry personnel, the NTEP has produced and mailed 13 annual
summary reports to approximately 1,800 individuals and companies. The reports
targeted the following turfgrasses: Kentucky bluegrass, perennial ryegrass,
fine-leaf fescue, tall fescue, Bermudagrass, St. Augustinegrass, buffalo-
grass, zoysiagrass and bentgrass (for golf course greens, fairways and tees).
So far, the agency has issued final reports, containing data collected from
1990-93, for the three bentgrass tests and the fine-leaf fescue test established
in 1989.
The NTEP's studies have already been used extensively by the turf-

grass industry, and if the agency's work proceeds, the industry will continue
to benefit from improved grasses and management systems that reduce pesticide,
water and fertilizer use while maintaining acceptable quality.

Ifthe NTEP is ''budget-cided'' and no one replaces it, a "dilemma" AJ. Turgeon
describes will grow worse. Inthe fourth edition ofTurfgrass Management (Prentice
Hall, 1996), Professor Turgeon notes, ''The development and commercialization
of many new turf grasses has created some confusion - commonly expressed
as varietal dilemma. The amount of testing required to clearly establish the
environmental adaptation and cultural requirements of each new cultivar
often exceeds the resources available at university experiment stations.
Furthermore, conclusions drawn from results at one location may not apply
to conditions existing at sites located several hundred miles away. Thus, complete
information on the performance characteristics of newer turfgrass cultivars
is usually not available until many years after a cultivar has been introduced."
It would be a shame to see NTEP bite the dust before its many years of

research could be released.
Since turf managers obviously can't count on government to support

their needs, they better plan to do it themselves. Organization is the key, and
in this issue, readers who don't belong to a turf organization have a golden
opportunity to join one of the best, the STMA. Bound into the magazine is
an application that takes little time to fill out and send in. The only part that'll
make you wince is writing out the $75 check for the membership fee, which
for most people will be tax-deductible. But don't even think about it: "Just
do it!" It's an investment in your future - your very immediate future. If
you use your membership properly, you'll easily find yourself saving five times
that amount during the year through STMA's various benefits.
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CALENDAR
May
15-16 Environmental Landscape &

Equipment Conference &
Show. Sheraton Suites Hotel and the Los
Angeles County Fairgrounds, Pomona,
CA. Contact: (800) 877-3107 or (702) 736-
5958.

Meeting of Florida Chapter
ofSTMA.Joe Robbie Stadium,

Miami, FL. Contact: John Mascaro, (305)
938-7477.

21

Tree Pruning Seminar:
Management on a Tight

Budget for Quality, Safety and Production.
Sequoia Conference Center, Buena Park,
CA Contact:Ted Stamen & Associates,(909)
656-3431.

23

June
University of Massachusetts
Turfgrass Research Field Day,

sponsored by the UMass Extension and the
Dept. ofPlant and Soil Sciences.University
of MA Turf Research Facility on River
Road in South Deerfield, MA. Contact:
Thorn Griffin, manager, (413) 545-3066 or
Mary Owen, extension educator, (508)
892-0382.

5

12 13 Groundskeepers Management
- Academy. Millington, TN.

Contact: FloydPerry, Grounds Maintenance
Services, (800) 227-9381.

14-18 American Society for Plasti-
culture 26th Conference.

Atlantic City, NJ. Contact: Cook College,
Rutgers University, Office of Continuing
Professional Education, (908) 932-9271.

July

25-27 Turfgrass Producers Inter-
national Summer Convention

and FieldDays.Hyatt Regency,Sacramento,
CA. Contact: Tom Ford, TPI, (800) 405-
TURF or (708) 705-9898.

Send announcements of your events
two months in advance to: Editor,
sportsTURF, 68-860 Perez Road, Suite
J, Cathedral City, CA 92234. Fax: (619)
770-8019.



LETTERS.....
Hope for the Future
As sports turfmanagers, we all know

the importance of team management.
Every day we read in the paper or hear
on the news broadcasts of some manager
being replaced by someone else because
his team did not meet or exceed expec-
tations of the fans or the owners.
By now, you are aware that STMA

national and local chapters have a new
director, Steve Trusty ofTrusty & Asso-
ciates. Steve has been a member of
STMA for several years and has served
on some of the committees set up by
the board of directors. Now, thanks to our
board of directors, those hard working
individuals who give of their time to
make this association one to be proud of,
we have a manager who understands who
we are, what we do, and why we do it.
Those ofyou who know me personally

are aware that I have been very vocal in
regard to the service the local chapters
receive from the national office.Even after
I was awarded the Man of the Year
honor at our conference inBradenton, FL,
in January 1995, I did not renew my
membership in STMA National for two
reasons. First, I wasn't happy with the
management, and second, I never received
a renewal notice from the national office
in Chicago. So if they didn't care, why
should I?
When I heard that Steve Trusty had

been appointed executive director, I
called his office and asked what I could
do to help. Steve explained that STMA
was going to have a booth at the Inter-
national Golf Course Conference and
Show in Orlando, FL. Along with several
other members of the Florida Chapter,
I volunteered to help out by manning the
STMA booth. Itwas worth the effort!
For my part, I have renewed my

membership in the national association
and in the Florida Chapter, even though
I am now retired. I look forward to a
working relationship with our new
director and will assist in any way that
will help promote the association on
any level. I would ask all of you to
reevaluate the position of National's
operations, give them your support,
encourage your local chapter members
to be a part of the national association,
and work toward that common goal ofpro-

ducing and improving the image of the
sports turf manager.
We are under new management. We

have only one way to go, and that is for-
ward. But we must do it together as a

team and give the manager of that
team, Steve Trusty & Associates, "a
helping hand for our growing needs."
Ed Birch
Port St. Lucie, FL

Circle 104 on Postage Free Card May 1996 9
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Legion's new turf held up extremely well after extensive use this past football
season, when 20 games were played on the natural surface. Photos courtesy:
Robert Bartels.

Turf's Up at Legion Field for
Olympic Soccer

By Robert J. Bartels

One of the most recognizable
stadium names in the country,
Legion Field, has been synony-

mous over the years with Alabama foot-
ball at all levels, including the Univer-
sity of Alabama, Auburn University,
the University ofAlabama-Birmingham
(UAB), the Magic City Classic, and
small collegesand high schools.Hundreds
of games have been and continue to be
played in this historic edifice.
Sports fans often label Birmingham

the "Football Capital of the South" -
American football, that is. However,
during the month of July, the eyes of the
whole world will focus on the Magic
City when football- what we call soccer
- invades the city.
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"It is critical to employ
proper maintenance

techniques, particularly
on a sand profile field.

Mowing, watering,
fertilizing, application

of herbicides, iron
and turf dyes are all
critical elements to
an excellent playing

surface."

In 1994, Birmingham captured a
piece of Olympic gold by securing a bid
to hold part of the 1996 soccer matches.
Legion Field, along with the Orange
Bowl in Miami, the Citrus Bowl in
Orlando, and R.F.K. Stadium in Wash-
ington, DC, were chosen to host the
first and quarter-final Olympic men's and
women's soccer matches.

A Great Piano
"There's an old saying that if you have

a good piano, you will attract good piano
players," says Walter Garrett, stadium
manager. "The same is true in football
stadiums, such as Legion Field."
Great stadium, great coaches, great

players. A partial list of coaches includes
General Bob Neyland, Frank Thomas,
Bobby Dodd, John Vaught, Wally Butts,


