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How The Average Person Watches A Football Game.

Our Tech Reps have a very difficult ~ than some beautiful cheerleader.
time getting away from their jobs. And, believe it or not, the people
eydrather seeaweed problem  inourresearch and development de-
et tackled than a running back. And partment are even more obsessed.
they'd rather look at some beautiful turf But that kind of fanaticism is why



How A Scotts Tech Rep Watches A Football Game.

Of course,we've noticed our contact your Scotts Tech ,
competitors aren’t watchingso or call us at 1-800-543-0006. In
many football games, either. ~ Ohio call collect 513-644-2900. | * 19X
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we were able to introduce over They're too busy watching us. |
thirty new products since 1983. lzior more information, just @
Prolurf
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MAIN EVENTS

14 ROBBIE’S LAW: BE A STADIUM OWNER,
NOT A TENANT

When Joe Robbie and partners created the Miami Dolphins in 1965, they knew how
important a stadium was to the success of a National Football League franchise. The
Orange Bowl, the team’'s home for more than 20 years, helped the team become one of
the most successful franchises ever. But as the needs of professional football teams began
to change, Robbie felt that the city-owned Orange Bowl could no longer meet the Dolphins'’
needs as a tenant. While others watched in amazement, Robbie obtained private financing
for a $100 million stadium by selling skybox and club seat leases in advance. He also
insisted on a state-of-the-art natural turf field for his team. Robbie set new standards in
stadium construction and ownership for other teams to follow in the future.

24 SPORTS TURF NUTRITION: A SPECIAL DIET FOR
HIGH TRAFFIC AREAS

Turf under stress utilizes nutrients differently than turf in a standard lawn situation. Without
a special diet, sports turf is unable to recuperate from repeated use and will deteriorate.
While fertilization seems simple, it is the most complicated of the basic management
practices for sports turf. Read about the factors that reduce the effectiveness of applied
nutrients and the differences between nutrient sources.

35 FIBER TECHNOLOGY: PROTECTING THE OLD
WITH THE NEW

Golf courses constructed before the Great Depression remain the foundation of the golf
industry. One such course is the Biltmore Forest Country Club near Asheville, NC, designed
by Donald Ross in 1922. Superintendent Don Burns has the job of protecting the course
from today's greater level of play. To do that, he has utilized some modern solutions to
solve wear and drainage problems.
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40 CHALKBOARD

42 ROOKIES
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COVER: A model of the new Joe Robbie Stadium in Dade County, FL.
Photo courtesy: HOK Sports Facilities Group.




ThinkOf Us
AsTurt nsurance.
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PROFESSIONAL PRODUCTS
NET WT. 50 LBS.

We pack peace of mind into every pound of Par Ex.®
And we call it IBDU® It's pure nitrogen and it’s 100% avail-
able to your turf in the space of a single growing season.
You're in charge.

Ordinary slow release nitrogens are temperature
activated. They depend on bacterial activity or coating
thickness or other factors which are out of your control.
When activated by hydrolysis, nitrogen from IBDU
becomes available to your turf. Normal soil moisture is all
you need; excessive moisture will not adversely affect
IBDU’s performance.

Nitrogen efficiency — the IBDU key to quality turf.

A nitrogen source is efficient if most of the applied
N is absorbed by the plant and not lost in the environ-
ment by leaching past the root system, volatilization, or

other factors. Studies have shown that IBDU trickles slowly

past the root system, increasing total N uptake over time,
resulting in better nutrient efficiency and less nitrate
pollution of ground water when compared to soluble
N sources.
Late season fertilization — the IBDU advantage.
Studies have shown IBDU to be a superior slow-
release nitrogen source for producing excellent turf in
the spring, after application the previous fall on cool season
grasses. IBDU is also superior on over-seeded Bermudagrass
in southern areas.
Sure, you can buy cheaper fertilizer. But run into a
turf problem or two, then check your costs. There's a
good chance they’ll be rising as fast as your blood pressure.
So why take the risk when,
for a few pennies more, you '.I l. e\‘@',
can take control with IBDU. a A
PROFESSIONAL PRODUCTS

PAR EX™ and IBDU™ are registered trademarks of Vigoro Industries, Inc., PO. Box 512, Winter Haven, FL 33882 813/294-2567.
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4w 8 Add beauty:
Subtract problems.

Otterbine® Floating Aerators aesthetic and water quality
from BAREBO, INC. do more = management requirements.
than just beautify your Write or call today for your
grounds. They're the natural, free corporate catalog.
economical way to improve
water quality. Eliminate
algae and sludge. And,
remove odors.

So the next time you need
beauty plus brains, contact
BAREBO, INC. We have a
wide variety of aeration PO. Box 217 R.D. 2

systems to meet your Emmaus, PA 18049
(215) 965-6018
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Covers Unlimited introduces

© TURF-MAT
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THE MOST EFFECTIVE YET LEAST EXPENSIVE TURF PROTECTION AVAILABLE.

N

ATy TURF-MAT IS SAFE, STURDY
H— AND SIMPLE TO USE.

® TURF-MAT is 100% needle-punched
polyester, which allows turf to breathe,
and lets water, air and sunlight through
so turf stays green and healthy.

® TURF-MAT protects both natural and
artificial turf from foot traffic, food and
liquid spills, grandstands, equipment and
other heavy loads.
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® TURF-MAT is easy to put down and
repack and takes far less time than any
other kind of protective surface. Just
unroll and tape seams; no special
anchoring is necessary.

® TURF-MAT is used by professional and
college stadiums throughout the U.S.
and Canada, including:

L.A. Coliseum Bowling Green University
Orange Bowl Veterans Memorial Stadium,
Cleveland Browns Erie, PA

Stadium Belkin Productions

Photos courtesy of the Rose Bowl, Pasadena, CA

NOW YOU CAN BUY DIRECT FROM
THE MANUFACTURER AND SAVE!
Any size roll /combination: 19¢ per sq. ft.

Comes in 15 ft. x 150 ft. rolls.
Custom sizes are available at no extra charge.

No order is too small.

For more information, please call or write:

SCHERBA INDUSTRIES, INC.
Covers Unlimited Division

4472 W. 160th Street Cleveland, OHIO 44135
(216) 267-0330




How to clean up
in the turf trade

In a word, the answer is Parker...because there's versatile Scavenger™...and the new Portable

a product in the Parker line for every turf clean-up Loader. That's the Hurricane™ Blower and the

job. That's manual and trailing sweepers, including Thatch-O-Matic™ power rake.

the legendary Estate Master™ with its 8’ reach. For dependability over a long life, the pros
That's the powerful choose Parker. And

Conestoga™ Trail Vac, The choice of the pros the choice pays off. Call

the rugged VAC-35," the (513) 323-4901 for details.

oy

Poarnkor.:

PARKER SWEEPER COMPANY
Box 1728 « Springfield, Ohio 45501-1728
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