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1 What is your company’s primary business? (check ONLY ONE) 
 F q Sports Complex     G q Athletic Field and/or Park Architect/Designer        
 T q School, College or University    P q Park  
 H q Other (please specify)  _________________________________________________

2 Which of the following best describes your title? (check ONLY ONE)
 A q EXECUTIVE/ADMINISTRATOR — President, Owner, Partner, Director, 
 General Manager, Chairman of the Board, Purchasing Agent, Athletic Director 
 B q MANAGER/SUPERINTENDENT — Superintendent, Landscape/Ground   
 Maintenance Manager, Foreman, Supervisor
 C q  GOVERNMENT OFFICIAL — Government Commissioner, Agent, Other   
 Government Official
 D q SPECIALIST — Architect, Designer, Consultant, Agronomist, Horticulturist,   
 Certified Specialist
 F q COACH         
 E q Other (please specify)_________________________________________________

3 Do you have the authority to buy, specify or recommend products and/or       
services for your business or organization?   Y q Yes      N q No

4 Yearly operating expenditures (excluding salaries)
 F q Over $1 million  C q $50,001 - $100,000 
 E q $500,001 - $1 million B q $25,001 - $50,000 
 D q $100,001 - $500,000 A q $25,000 and under

5 Please also send a free subscription to the following people at the 
same location 

 Name _____________________________________Title__________________________

 Name _____________________________________Title__________________________

Signature: (required)                                                   Date:

Name: (please print)

Title:                                                                                                                   

Company:

Address:

City:                                                    State:              Zip:

Phone:                                                 Fax:                                        

Email: (required)

q Yes, please start/continue my 
 FREE subscription to SportsTurf 
 FOR FASTER SERVICE visit our website at      
 www.sportsturfonline.com/subscribest or fax to 845-856-5822

q No, thank you.
Which version would you like to receive?
q Print   q Print & Digital
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Aquatrols 2 www.aquatrols.com
Barenbrug USA  52 www.barusa.com
Beam Clay 48 www.beamclay.com
CoverSports USA 33 www.coversports.com
Diversified Sports Specialties 48 www.DSSworks.com
Ecolawn 48 www.ecolawnapplicator.com
Ewing Irrigation 51 www.ewing1.com
First Products 35 www.1stproducts.com
Growth Products 11 www.growthproducts.com
Hydraway Drainage Systems 17 www.hydraway.net
Jacobsen 3 www.jacobsen.com
PBI Gordon 13 www.pbigordon.com
Redexim North America, NA 5 www.redexim.com
Sod Solutions 15 www.celebrationbermudagrass.com
SportsTurf Managers Association 37 www.stma.org
STEC Equipment, Inc. 27, 29, 31 www.stecequipment.com
STMA Sourcebook 42 www.stmasourcebook.com
Turfco Manufacturing 23 www.turfco.com
Turf-Tec 48 www.turf-tec.com
TurfTime Equipment, LLC 48 www.TurfTimeEq.com
Wiedenmann NA 36 www.wiedenmannusa.com
World Class Athletic Surfaces 35 www.worldclasspaints.com

them. Using the SAFE Twitter handle, I was able to promote SAFE’s 
scholarship opportunity and their new Night of Entertainment for 
the 2015 STMA Conference in Denver. I also got to compose tweets 
recognizing donors who graciously gave to the SAFE Foundation. 
Twitter is a great way for the STMA and SAFE twitters to correspond 
and promote each other.  Testimonials, pictures of raffle auction items 
and links to SAFE’s website are all things you could find on SAFE’s 
Twitter. On SAFE’s website, I added a Testimonials page. This page is 
full of scholarship advice straight from the source of those who have 
already received the scholarship. I also added an option on the contact 
page where previous scholarship recipients could also share their story 
with us. Since we would not have the time to interview all recipients, 

this gives anyone an opportunity to share their story and have their 
advice on the testimonials page. 

Over the course of the summer, I have learned so much about this 
industry and researching for a new advertisement for SAFE helped me 
learn even more. I had the opportunity to gather some statistics for a 
new advertisement. This advertisement will be used to show numbers 
of how sports turf managers impact their community and how crucial 
it is to have safe fields to prevent injuries.

 I am very grateful to any and all who have corresponded with me 
and helped me gather information this summer. I truly understand 
that the sports turf community is one of the nicest and most helpful, 
and I look forward to seeing how sports turf managers, STMA and 
the SAFE Foundation progress in the future. ■
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