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1  What is your company’s primary business? (check ONLY ONE)                          
      F ❑ Sports Complex                          G ❑ Athletic Field and/or Park Architect/Designer                    
      T ❑ School, College or University     P ❑ Park  
                                                                 H ❑ Other (please specify)  _____________________________  

2  Which of the following best describes your title? (check ONLY ONE)
      A   ❑   EXECUTIVE/ADMINISTRATOR — President, Owner, Partner, Director, General Man-

ager, Chairman of the Board, Purchasing Agent, Athletic Director                                        

      B   ❑   MANAGER/SUPERINTENDENT — Superintendent, Landscape/Ground Maintenance    
                Manager, Foreman, Supervisor

      C  ❑  GOVERNMENT OFFICIAL — Government Commissioner, Agent, Other Government      
                Official

      D  ❑  SPECIALIST — Architect, Designer, Consultant, Agronomist, Horticulturist, Certified   
               Specialist
      F   ❑  COACH         E   ❑  Other (please specify)______________________________________
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      F ❑ Over $1 million                                                      C ❑ $50,001 - $100,000                           
      E ❑ $500,001 - $1 million                                             B ❑ $25,001 - $50,000                              
      D ❑ $100,001 - $500,000                                            A ❑ $25,000 and under

5  Please also send a free subscription to the following people at the    
    same location                                                           
      Name _____________________________________Title___________________________________

      Name _____________________________________Title___________________________________
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Campey Turf Care Systems                         21 www.campeyturfcare.com

Covermaster                                                   17 www.covermaster.com

CoverSports USA                                           35 www.coversports.com

Diamond Pro                                                  23 www.diamondpro.com

GRACO Inc.                                                      37 www.graco.com/FieldLazer-S90

GreensGroomer                                            2-3 www.greensgroomer.com

Hydraway Drainage Systems                     15 www.hydraway.net

Kochek Company                                          44 www.kochek.com
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Southern Athletic Fields                              25 www.sadirt.com

SportsTurf Managers Association            41 www.stma.org

Stabilizer Solutions                                       33 www.stabilizersolutions.com
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Turfco Manufacturing                                  31 www.turfco.com
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World Class Athletic Surfaces                    37 www.worldclasspaints.com

pletely recovered by fall. Applying a single
Celsius plus Revolver treatment in spring
followed by a single Celsius plus Revolver
treatment in the fall also did not provide ac-
ceptable long-term control of this weed.
Two applications of Celsius plus Revolver
in fall, two applications of Celsius plus Re-
volver in spring followed by two applica-
tions of Monument in the fall, or two
spring applications of Monument in spring
followed by two applications of Celsius plus
Revolver in fall are all providing 80% or
greater dallisgrass control going into winter,
comparable to that seen with multiple ap-
plications of MSMA. Multiple fall applica-
tions of Tribute Total have injured
dallisgrass, but have not provided accept-
able long-term control. Injury to the

bermudagrass was noticeable but not unac-
ceptable, especially at higher doses, for cer-
tain of the herbicides tested, and longer
lasting in the fall.

We will be following these trials in the
spring to determine if dallisgrass can outgrow
the effects of these treatments. With the
products available for dallisgrass suppression
in bermudagrass, it appears that multiple
spring and fall applications will be needed
for acceptable dallisgrass control. Applica-
tions may need to be timed to spring when
dallisgrass greens up and resumes growth in
spring, as well as treatments in the fall to
weaken the plant going into winter. Adju-
vant addition, including ammonium sulfate
and methylated seed oil, may also be benefi-
cial in these spray programs.

Those reports come from a few of my
VT Turf Team colleagues. I encourage you
to also get to know your state or regional
college and university turf teams and famil-
iarize yourself with the work that they are
doing. You never know when a turf emer-
gency might arise where you could use an-
other set of eyes and ears to help you solve a
problem. Your support of these programs
makes you a part of the team and teamwork
is always a key to success. 

*Martin Kaufman, CSFM was to be
the new STMA President but when he
took a new position last year he was
forced to resign per association bylaws so
Dr. Goatley agreed to stay on the job
through 2013. ■
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