
he latest numbers show 15 million Americans are unemployed, which can’t be too
encouraging to recent college graduates seeking a full-time job in their field of
study. But turfgrass students seem to be ahead of those numbers, according to
some folks close to the action:

“Graduates pursuing a career in sports turf seem to be faring better than the
nationwide average of two out of 10 graduates having jobs,” STMA CEO Kim Heck writes in
an email. She cites STMA’s Career Center as evidence. “There has not been any decline in the
number of job openings posted and internships offered from previous years on our website.”

Heck also attributes the scope of the industry as a positive factor for employment. “Our
members work for parks and recreation departments, professional and semi-professional sports,
K-12 facilities, colleges and universities, and for commercial companies—more variety should
offer more opportunities.” She also believes that new graduates are attractive to employers, but
persistence is key.

“Employers are very busy and new graduates need to make certain their qualifications get
noticed. Motivated, enthusiastic and technically savvy graduates will make great employees,” she
wrote. 

Dr. Andy McNitt of Penn State said, “The entry-level job market for turfgrass science stu-
dents remains strong. We graduated more than 50 students in turfgrass science this year and to
my knowledge everyone who wanted a position and was willing to relocate secured a position
without great difficulty. Most had a job arranged well before they graduated.

“Many of these were in the golf industry but a percentage was in sports turf as well. It seems
as though the entry-level position in sports turf has expanded a bit or it could be that the indus-
try is doing a better job of networking and communicating about open positions. I credit
STMA with improving that communication.

“Certainly, the industry has seen a slowdown in upward mobility recently but everyone is
hopeful that this slowdown is temporary and will improve with an improving economy. The
good news is that our recent graduates did not find it too difficult to find gainful employment
in the turfgrass industry.”

The final word comes from Pamela Sherratt, Ohio State sports turf extension specialist and
STMA Board member. Her message is an important one.

“Now more than ever, graduates looking for a job need to set themselves apart from the pack.
Not just with their turf knowledge but with their personality, their passion for the industry and
their willingness to be flexible and deal with whatever comes up.  At the end of the day, employ-
ers are looking for people that are pleasant to work with and take things in stride.

“In addition to their turf knowledge, graduates really need to work on their portfolio and
show future employers that they have a passion for the sports turf industry, a willingness to try
new things and have a team mentality. All of these ‘extra’ things help set you apart from the
pack.

“Graduates need to be aware that turf management is a small and very tight-knit industry.
The old adage ‘treat others as you wish to be treated’ and ‘don’t burn bridges’ never go out of
fashion.”
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