M2MEDIA360
PRESIDENT/CEO
Marion Minar
VP OF FINANCE AND OPERATIONS
Gerald Winkel
VP OF CIRCULATION AND
COLLATERAL SALES
Joanne Juda-Prainito
PRODUCTION DIRECTOR
Mary Jo Tomei
DIRECT MAIL LIST SALES
Cheryl Naughton 770-995-4964
cnaughton@m2media360.com

Reader Service Services
DIRECTOR OF READER SERVICE
Joanne Juda-Prainito
Readerservice@m2media360.com

SUBSCRIPTION SERVICES
Phone 847-763-9565 Fax 847-763-9569

REPRINTS
Cheryl Naughton 770-995-4964
cnaughton@m2media360.com

Advertising Sales Representatives

CT, DE, IN, KY, MA, MD, ME, MI,
NH, NJ, NY, GH, PA, RI, VA, VT, WV,
New Brunswick, Nova Scotia,
Ontario, Quebec and Europe.
Paul Garris
35 Greenbriar
Aurara, OH 44202
330-562-2512; 330-562-3512 (fax)
pgarris@m2media360.com

AL, AR, AZ, CA, FL,

GA, LA, NC, NM, NV, OK, SC,
TN, TX, UT and Mexico.
Deanna Morgan
2095 Exeter Road, #80-336
Germantown, TN 38138
901-759-1241; 901-624-0333 (fax)
dmorgan@m2media360.com

AK, CO, HI, IA, ID, IL, KS, MN, MO,
MT, ND, NE, OR, SD, WA, WI, WY,
Alberta, British Columbia,
Manitoba and Saskatchewan.
Colleen Murphy
1326 N. lllinois Ave.
Arlington Heights, IL 60004
847-259-2835; 847-259-2836 (fax)
cmmurphy88@comecast.net

Classified Advertising Sales
Debbie Sutphin
815-267-7690; 815-267-7691 fax
dsutphin@m2media360.com

PUBLISHER'S NOTICE: We Assume No Responsibility For
The Validity Of Claims In Connection With tems Appearing In
Sportsturf. Reader Service Numbers Are Given To Facilitate
Further Inquiry. Commercial Praduct Names Are Used For The
Convenience Of The Reader. Mention Of A Commercial Product
Does Mot Imply Endorsement By Sportsturf Or M2MEDIA3E0,
Or Preference Over Similar Products Not Mentioned.

www.sportsturfmanager.org

We make a difference

he sound of wooden and metal bats contacting baseballs has
returned for a long summer. A tip of the STMA hat goes to
baseball sports turf managers for helping create shrines out of
humble diamonds. I will lump college, park and recreation
and high school sports turf managers into the obvious professional group.

Lillian Davis is quoted as saying, “All we can ask in our lives is that
perhaps we can make a little difference in someone else’s.” As we start the
summer season and a return to the daily grind of non-stop events on our
fields, regardless of the sport, it’s important to remind ourselves why we
continue to love this profession. We make a difference! Most importantly
we have a direct impact on the level of play and the level of safety for ath-
letes that compete on our fields. Poorly maintained or under-budgeted
fields rarely produce memorable or difference-making games. Players and
coaches love to compete on fields they trust and that exceed their level of
talent. STMA members all over the world produce these types of fields,
with or without adequate funding, and it’s remarkable!

Besides playability, the difference we make with fans that pour through
the turnstiles is equally dramatic. Administrators recognize the difference we
make in providing freight-paying fans the “wow” factor. Is anything better
than entering hallowed ground? Dreams and fantasies are shaped in big
league ballparks and on our fields.

You and your crew are as important to your facility as the well-dressed
crew you saw detailing the professional park is to theirs. Each of us makes
a difference. We make a difference to every kid that ever laced up spikes or
cleats or tennis shoes and threw on an ill-fitting glove or cap. We provide
trust and make a difference to the parents and grandparents of that little
kid whom, when he sleeps at night, dreams of playing on an MLB, an
NFL, or an MLS field.

I attended the MLB/NFL/MLS Workshop on Saturday of the Annual
Conference in San Antonio. Besides the very valuable information on the
“nuts and bolts” of managing playing surfaces, I walked away most
impressed by the level of passion on display by each presenter. I want to
sincerely thank Seattle Mariner Head Groundskeeper, Bob Christofferson,
and the loyal sports turf managers from all three major sports leagues that
“gave back” to our members that day. Through the commitment of several
very talented and passionate professional sports turf managers, Bob has
turned the session into a very special offering
for our conference attendees. These men
and women made themselves available
and gave back that day. They made a
difference to every person in atten-

dance — just like you do every day on

your fields. . g ;
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