From the Sidelines

Reality TV gets it right
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Florida Little League field that undergoes a professional
“makeover” following hurricane damage may not always
be news but it is when ABC's “Extreme Makeover: Home
Edition” airs an episode featuring just such a renovation
(the show aired March 23).

The show typically renovates homes, but producers decided to devote

the post-hurricane segments to community projects after receiving numer-
ous requests for help. Among them was a plea from parents and players

from the Boynton Beach, FL Little League.

Boyd Montgomery, CSFM, who works for Toro, saw a newspaper arti-
cle on how the program was thinking of helping out Boynton Beach. “The
next week I contacted Hector Turf, our distributor in Florida. Chris
Fordney, Hector's sports field & grounds rep, directed me to Duane Cyr,”
says Montgomery. “Duane, another salesman, lives in the community and
has had three generations of his family play on the field. We talked and
decided to contact the show.”

Montgomery also reached out to Charlie Vestel from Profile Products,
and his distributor asked a local sports field construction company, Sports
Turf One and president Dell Haverland, to be general contractor.

“Joe Limburg from Hector Turf asked us if we would be interested in

il ol helping. Of course we jumped at the
opportunity,” says Bill Gillan, senior proj-
ect manager for Sports Turf One and lead
on the project. “At that point we were con-
tacted by the show and the ball really got
rolling.

“We started procuring materials and
contractors about five weeks prior to start
up. We had used our yard and shop as a
staging area for all needed equipment and
materials. Companies and vendors from
all over the country were sending tools
and materials for the whole project which
we stored and inventoried,” Gillan says.

“We supplied 28 of our own crew and
the equipment to completely re-do the
East Boynton Little League game field,
and we also renovated two smaller fields,
just because,” says Gillan. “We scheduled
all trades (down to the 1/2 hour) and
made sure all materials were available
when needed. This was no small task as
the project included all new fencing, irri-
gation, batting tunnels, bleachers,
dugouts, landscaping, new concession

building, etc.”
continued on page 29

Sports

760 Market Street, Suite 432
San Francisco, CA 94102
Phone 415-839-5060
Fax 415-398-3511
www.greenmediaonline.com

The Official Publication Of The Sports Turf
Managers Association

Sportslurf

MANAGERS ASSOCIATION

PRESIDENT Mike Trigg, CSFM
PAST PRESIDENT Bob Campbell, CSFM
PRESIDENT ELECT Mike Andresen, CSFM
COMMERCIAL V.P. Dale Getz, CSFM
SECRETARY Abby McNeal, CSFM
TREASURER Chris Calcaterra, CSFM
STMA BOARD MEMBERS Tra Dubois,
Darian Daily, Dr. Dave Minner,
Lance Tibbetts, CSFM, George C. Trivett, CSFM,
Jay Warnick, CSFM
CHIEF EXECUTIVE OFFICER Kim Heck

STMA Office
805 New Hampshire Suite E
Lawrence, Ks 66044
Phone 800-323-3875 Fax 800-366-0391
Email stmainfo@sportsturfmanager.com
www sportsturfmanager.org

Editorial
GROUP PUBLISHER Steve Brackett
EDITOR Eric Schroder
ART DIRECTOR Mira Coburn

STMA Editorial

Communications Committee
Mike Andresen, CSFM
Chris Calcaterra, CSFM
Tra DuBois, Jeff Fowler
Tom Gmelch, Carl Larson
Dr. Dave Minner, Larry Rhodes, CSFM
Jay Warnick, CSFM

SportsTurf (ISSN 1061-687X) (USPS 000-292] (Reg. 113, Pat &
TM. Off) is published monthly by MIMEDIA3G0, a Bev-Al
Communications company at 760 Market Street, Suite 432, San
Francisco, CA 94102, POSTMASTER: Send address changes to
Sportsturf, P.O. Box 2120, Skokie IL 60076-7820. For subscription
information and requests, call Subscription Services at (847) 763
9565. Subscription rates: 1 year, $40 TS & Poss.; 2 years, %65 Us
& Poss.; 1 year, $65 Canada/Foreign Surface, 1 year, $130 Airmail.
All subscriptions are payable in advance in US funds. Send pay-
menits to Sportsturf, P.O. Bax 2120, Skokie, TL 60076.7820. Phone:
(847} 763-0565. Fax: [847) 763-9569. Single copies or back issues,
$6 each US/Canada; $9 Foreign, Periodicals postage paid at San
Francisco, CA and additional mailing offices. COPYRIGHT 2006,
SportsTurf. Material may not be reproduced or photocopied in any
form without the written permission of the publisher.

«*BPA Member of BPA Worldwide.

AMERICAN
MEDIA

BUSINESS

f T — Y —

www.greenmediaonline.com


http://www.greenmediaonline.com
mailto:stmainfo@sportsturfmanager.com
http://www,sportsturfmanager.org
http://www.greenmediaonline.com

From the Sidelines

continued from page 6

Gillan continues,
“We did roughly 5
weeks work in 4 days.
These were long, hard
days. The first day of
the build we had terri-
ble storms and started
the project about 6
hours late. Not fun. We actually finished
about 4 1/2 hours early. This being said,
there was not one guy in the 150+ on site
that ever complained or said a foul word.
These guys were awesome.”

The Toro Company donated and installed
a new irrigation system and provided equip-
ment along with Hector Turf to support the
renovation. Toro also donated an Infield Pro
to the facility.

“We probably have the most outstanding
Little League field in the country,” says
Boynton Beach Mayor Jerry Taylor. “The
equipment Toro donated makes it so much
easier for us to maintain the field.”

Montgomery, who is Sports Field &
Grounds district sales manager, along with
Vestel, and Marshall Jennings, facility opera-
tions manager at Roger Dean Stadium in
Florida, did all the work with constructing
the infield clay, mound, logo painting, and
home plate area.

“It was great to be involved with this proj-
ect and to see the smiles and excitement on
the faces of the kids and community leaders
when the field was presented to them,” says
Montgomery.

s 95

www.sportsturfmanager.org

 Theseguys have been beating
w1 eachotherupforhours.

Would your turf last that long?

If you're not using Princess 77, \mu might want to
give us a call. Otherwise, your turf co like this
field and you'll start feelj ng like this guy.

Princess 77 certified hybrid bermudagrass is known
for its rapid establishment from seed

deep green color,.and, especially, the ahili
to handle heavy.traffic (like a rugby fiel
Plus, Princess 77 has a faster re
time and uses less water than 419,

©_Get rid of your headache, plant Princess 77
seed or sod from your loeal licensed supplier.

o
PRINCESS:
sy N o Certified Hybrid (Bermudagrass
B e | Cute Name. Tough Grass.

For info, e-mail: Sportturf@penningtonseed.com, call 1-800-286-6100 ext. 280
or visit: www.penningtonseed.com
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SEEDA-VATOR"

Mark J. Vessell Sr.

St. Louis Youth
Soccer Assoc,
St. Louis, MO

The Seeda-Vator allows us to perform all of our seeding, which includes 18
soccer fields, in a very short weather window. We can aerate and seed during
playing season without disturbing the turf. This one pass do=-it-all

machine saves us time, fuel and labor cost.
CALL FOR A FREE VIDEO TODAY
Flrst\

Products 800-363-8780

INNOVATIVE TURF EQUIPMENT SALES@1STPRODUCTS.COM
164 OAKRIDGE RD TIFTON GA 31794 WWW 1STPRODUCTS coM
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