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these troubled times, everyone could use a Paterno

to emulate
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This is a man who passed up an opportunity to coach in the National Football League for a
%1 million contract, more than 25 vears ago when that was a lot of money. Sue Paterno told
ESPN her husband was considering the offer one night when he overheard her erying as she
tended to their newest child. He then realized she didn’t want to uproot the family; he chose
”.i|)|1_\ Valley. The Paternos have since contributed millions of dollars to the

university to build a new library wing

In this day of egomania and greed, of the end result being the only thing
that counts, he remains a modest and principled man, one who would pre-
fer to lose a game with dignity and class than win without. Joe Paterno, a
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Comments always welcome.

email eschroder@aip.com, or send to PO
Box 67, Lombard, IL 60148.
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