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Pitchers and
catchers

y the time you read this, major league pitchers and catchers may already be at their

respective Florida and Arizona winter homes, laying the foundation for their dreams of

playing next October. For many readers this means the season has begun and imminent
for many others.

You can throw the final logs on Hot Stove League fires when pitchers and catchers report;
groundhog shadow or not, it’s a promise of spring. We're all warmed by that affirmation.

While baseball’s early birds begin stretching their wings on green turf between fresh white
lines, recognition of the folks whose job it is to maintain that turf continues to grow. New STMA
president Murray Cook (see opposite page) is certain to enhance the Association’s professional
reputation. He's a field consultant to Major League Baseball and last year provided field opera-
tions and management for four stadiums used in the World Cup baseball tournament held in
South Korea (USA Baseball won the silver).

Murray’s been in the sports turf industry for 27 years and began his career as head
groundskeeper for a Class A team in Salem, VA. Today he is president of SPORTSTurf Services,
which prn\'idc» (|t'\is_;|1 and maintenance programs for sports facilities.

“Our organization is growing very quickly and yet our image in the world of sports does not
represent the importance of what we provide for athletes and team owners alike. My vision is to
see our organization become the rcc‘r)gnlzcd pr()ﬁ:ssinllel] sports field association around the
world.” Murray says. “The certification program is key to our professional development as sports
turf managers. It goes hand in hand with the image of our professionalism.”

Of course no matter how many safe and attractive fields vou create or who knows it from
Winter Haven to Walla Walla, those ultimately in charge of pitchers and catchers, the owners
and players” union, need to stop crossing up their signals. The disharmony among our National
Pastime’s caretakers has turned into a rhubarb that 1, for one, am sick of watching.

[ think there’s no question the imbalance between team revenues is |‘Illl'lll1.‘:{ the ijndncss of
the game, and ]m\illg an owner disguiscd as commissioner of the sport leaves no one to look out
for the fans, even in principle. And the players’ bleating about “fair market value” grows quickly
tiresome to the vast American middle class. We are left to wonder what's the difference. really,
between $20 or $60 or $127 million?

The stormeloud hovering over baseball cannot dampen the optimism for the home team
that many of us feel as spring beckons. This may be however, as Samuel Johnson said when dis-
cussing a gentleman who had been very unhappily married yet married immediately after his
wife died, the triumph of hope over experience.

Your fields will be ready come spring, I'm certain. I'm not so sure about the game.
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Comments always welcome.

Box 67, Lombard, IL 60148.

6 February 2Q02

Call Eric at 630-678-0054, fax 630-678-0334,
email eschroder@aip.com, or send to PO

250 S. Wacker Dr. #1150, Chicago, IL 60606
Ph: (312) 977-0999 Fax: (312) 980-3135 Web: http//www.greenindustry.com

THE OFFICIAL PUBLICATION OF THE
POR F MANA A IATION
PRESIDENT MURRAY COOK
PAST PRESIDENT RICH MOFFITT
PRESIDENT ELECT L. MURRAY COOK
COMMERCIAL V.F. LYNDA WIGHTMAN
SECRETARY TIM MOORE
TREASURER BOB CAMPBELL
STMA BOARD MEMBERS MIKE ANDRESEN, TONY
KOSKI, MONTY MONTAGUE,
MARK RAZUM, DAVID RULLI,
MIKE TRIGG
EXECUTIVE DIRECTOR STEVE TRUSTY

STMA OFFICE
1375 ROLLING HILLS LOOF, COUNCIL BLUFFS, IA 51503
PHONE: (800) 323-3875
E-MAIL: SportsTMgr@aol.com
WEB SITE: www.sportsturfmanager.com

INTEGRATED CONTENT TEAM
VICE PRESIDENT/
GROUP PUBLISHER STEVE BRACKETT
VICE PRESIDENT/
EDITORIAL DIRECTOR JO TREADWELL
EDITOR ERIC SCHRODER
SENIOR EDITOR JOHN KMITTA

PRODUCTION TEAM
GROUP CREATIVE DIRECTOR ANTHONY FICKE
GRAPHIC DESIGNER VIRGILIO CUASAY
PRODUCTION MANAGER GABRIELLE MOUIZERH

ADAMS BUSINESS MEDIA

PRESIDENT, CEO MARK ADAMS

EXECUTIVE V.. RICK SCHWER
CHIEF FINANCIAL OFFICER  KRIS KISER

SA. VP H.A. & ADMINISTRATION  MARGIE DAVIS

ITDIRECTOR TONYA PRZYBYLSKI
V.P, MARKETING SVCS. GROUP  LIZ SANTELLI
V.P, DIRECTOR OF CIRCULATION ~ JACQUELINE M. SERRA

DIRECT MAIL LIST SALES REPRINT SERVICE

LIZ DASCH BARB SYMAN
(800) 548-5918 (847) 221-5457
READER SERVICE SERVICES
LYNNE EPPICH

DIRECTOR OF READER SERVICE
PHONE: 440-439-4814 FAX: 440-439-1404

SUBSCRIPTION SERVICES
PHONE: (B56) 786-6805 FAX: (856) 7860861
ADVERTISING TEAM
SEE PAGE 52

Publisher's Notice: We assume no responsibility for the validity of claims
in connection with items appearing in Sportsturf. Reader Service Numbers are
given to facilitate further inquiry. Commercial product names are used for the
convenience of the reader. Mention of a commercial product does not imply
endorsement by Sportsturf or Adams Business Media, or preference over sim-
ilar products not mentioned.

sportsTURF (Reg. U.S. Pat. & TM, Off.) (ISSN 1061-687X) (USPS 000-292) is pub-
lished monthly by Adams Business Media, 250 S. Wacker Drive, Suite 1150, Chicago,
IL 60606. Material in this publication may not be reproduced or photocopied in any
form without the written permission of the publisher.

Copyright © 2002,

SUBSCRIPTION RATES
ONE YEAR $40 TWO YEARS $65
FOREIGN (ONE YEAR) $65 - $130 Airmail or Single Copy $5

CHANGE OF ADDRESS AND SUBSCRIPTION INFORMATION
Provide old mailing label and new address; include ZIP or postal code.
Allow 6-8 weeks for change. Send payments and correspondence regarding
subscription service to: sportsTURF, P.O, Box 10515, Riverton, NJ 08076-0515,
(856) 786-6805.

PERIODICALS POSTAGE PAID at Chicago, IL and at
additional mailing offices.
Postmaster: Please send change of
address to Sportsturf, P.O. Box 10515,
Riverton, NJ 08076-0515.

Adams Ses@en
BUSINESS MEDIA Managers Association

SPORTSTURF e http://www.greenindustry.com



