
'rn privileged to be the first to read what the gentleman write for the page opposite this one.
Thi month I aw that we were oflike minds: Rich, inviting one and all to Las Vegas for the
port Turf anager ociation ( MA) conference and how next January, and my

e pou ing the benefits of attending uch events.
nd "like minds" reall i the main rea on to spend the time and money involved. You and

your fellow attendees have a lot in common even though you don't necessarily know one anoth-
er. You're all intere ted in providing the be t athletic playing urfaces pas ible given your region's
climate-for the lea t amount of money, mo t likely, or at least within your budget.

T e ecutive director teve Tru ty ay, "The S exhibition has grown tremendously
over the pa t 6 ear. It i the onl marketplace where those companies with products and ser-
vice de igned for the ports turf manager can meet face-to-face with the majority of the best
port turf manager in the world under one roof. The ability to get together in a relaxed, but
\ orking atmo phere with a reception, lunch, and ice cream social all included is an added
bonu for attendee and e hibitor alike."

teve's a right on a a Mariano Ri era 0-2 slider in October. Bringing together the compa-
nie that ell the tool , products, and ervice au u e dail in our work so you can compare
them and a k que tion face to face i in aluable for making important purcha ing decisions.
till more important, a Rich point out on page 7, is the chance to talk a er our problems and
olution with other e periencing imilar situation. etworking is neces arily always about
making contact for future job!

Ha ing attended many trade how for the variou indu trie I' e covered the past 19 year,
I'm an e pert on the "do's and don't" of attending uch event. Here are several from that list
for our can ideration:

DO

• Wear your badge. a one like them much but in this etting it' rude not to.
• ttend some seminar. More than a few times, speaker I'd ne er heard of walking in have moti-
vated and educated me on thing I d never considered before.

• njoy your elf. Go out at night with old or new friend and ee what the ho t city has to offer.
There' plenty of time to re t when au get home.

DON'T

• tay home. ven the current increa ed an iety in travelling houldn't keep you at home. Thi
is the only how of its kind for the rna t succe ful turf manager.

• Play golf with your friends all da . You can do that at home for le s mane .
• Party for 3 hour pa t your normal bedtime. You WILL regret it in the morning. ST

See you in Las Vegas!

Comments always welcome.
Call Eric at 630-678-0054. fax 630-678-0334.
email eschroder@aip.com. or send to PO

Box 67, Lombard. IL 60148.
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