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Who is number one? Which NFL football team
will take the Super Bowl title? Which col-
lege team will end the season at the top of

the rankings? Predictions were already splashed across newspaper pages,
flying over radio and television and much debated via the Internet while
NFL football was still in pre-season games and before the season opener of
college football.

The quest to be the best is the driving force behind any competitive sports
program and that's as it should be. Striving to be number one provides each
athlete and each team with the incentive to work that much harder on con-
ditioning, to study the play book that much more, to sharpen skills in each
individual component of game performance.
Great athletes welcome good, tough competition. They've learned from

experience that matching their own performance against that of other great
athletes helps improve the output of all the competitors. Each athlete ana-
lyzes and fine-tunes their strategies, preparing as much in advance as possi-
ble for the varying circumstances they may encounter. Once the game
begins, focus is the key. While the great athletes see the big picture, they
never lose sight of how they fit into it. Whether making an offensive or defen-
sive move, they anticipate where and when acting to produce the desired out-
come.
Sports turf managers function much like great athletes. They also work

hard on conditioning themselves for the challenges ahead, they study the
"play book" of design, construction and maintenance practices available to
them and sharpen their skills for excellence in execution of those skills.
Sports turf managers continually analyze and fine-tune their strategies in
preparation for the varying circumstances they will encounter.
They take advantage of educational and networking opportunities, such

as the STMAAnnual Conference & Exhibition, Jan. 17 to 21, 2001, in Tampa,
Fla., to key into the excellent educational and networking opportunities.
They also must keep focused on the big picture while determining where,

when and how to act to produce the desired outcome. Sometimes they must
act in advance by making all necessary preparations for specific events or
conditions-including such defensive actions as covering the field to protect
it from anticipated weather conditions. Sometimes they must act after an
event, repairing damage that has occurred to the field or taking steps to cre-
ate conditions that will minimize the effects of damage on the next field use
event.
While sports turf managers seldom perform in the spotlight, the effects of

their strategies and the effectiveness of the implementation of those strate-
gies makes a major impact on the game. Which leads to this reminder: The
STMA Field of the Year Program is one method of acknowledging top pro-
grams and showcasing those fields that have proven their performance. If
you have a field that you believe is worthy of Field of the Year honors in soc-
cer, softball, baseball or football, remember that in order to be considered, all
entry materials must be sent to STMA Headquarters no later than Oct. 15,
2000.
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