
STMA MESSAGE
We're All on the Same Team

By L. Murray
Cook - baseball
stadium manager,
Walt Disney World
Sports, and STMA
board member,
category 1.

During the past year, the
STMA has gone through
some very positive changes.

The STMA is growing at a strong
pace throughout the U.S., and
the association has begun to
correlate information to benefit the
sports turf industry.

The professional sector of the
STMA is a crucial part in establish-
ing the backing needed to create pro-
grams for proper turf management.
Our contacts regarding turf spon-
sors and equipment supplies can only
benefit our profession.

The word "our" is a difficult word
for some professional grounds-
keepers to say, but the STMA is our

association for the professional sports turf
manager. The founders of our association
provided a vision for our group to grow
and learn professionally, and we should
all be a part of the future growth.

Although we have varying levels of
education and experience, the tough-
est issue that we still must overcome is
the "mine's better than yours" philoso-
phy in the industry. We must become a
team if we plan to compete for better bud-
gets, better equipment, better staffing lev-
els and higher salaries in our industry.

All STMA categories have their own
names, reflecting the various levels ofplay
and budgets. At future National STMA
meetings and in upcoming issues of our
sportsTURF magazine, we plan to bring
in speakers and select articles to meet
the needs of all categories - from the
highly technical for long-established
professionals to the basics for novices.Very
similar to a major league team's
organization, we have the great players
and the learning players. From the
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minors to the majors, the consistent phi-
losophy is that we are all on the same
team. As professionals, we should never
forget our roots and why we are in the
industry: "To learn from others
and share information to improve our
professional image."

The rapidly advancing technology
within the sports turf industry is reflect-
ed by the improvements in playing facil-
ities and the new field constructions.
An athletic field that costs $200,000 five
years ago now costs $600,000 to build. It's
basically the same field, serving the
same purpose, but always changing for
the better. These advancements and the
ever- increasing professionalism among
sports turf managers put the STMA on
the verge of earning a position of lead-
ership and respect.

From that position,with the strong sup-
port of those ofus at the professional level,
the STMA will be better able to bring
acknowledgment to the vital role sports
turf managers play in the world of sports.
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